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Rough Proofs 


The music industry is planning to 
award prizes to dealers for the best 
newspaper advertising. Entries will 
be judged on the basis of their cash- 

vister harmonies. 


, ey ee 


Norman Rockwell paints a Satur- 
day Evening Post cover showing a 
discouraged ticket agent slumping 
hehind his travel posters. The se- 
quel should depict a sweating adver- 
tising man turning out the same 
posters, 
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Shakespeare could have written 
the slogan for that Eaters’ Digest 
contest of Heinz: “Now good diges- 
tion wait on appetite, and health on 
both.” 
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Palm Beach suits will be sold at 
the usual prices next summer, thus 
adding to the probability of their 
being able to keep the customers 
comfortably cool. 
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In making a special drive for busi- 
ness during Ladies’ Week, Packard 
has demonstrated what other people 
have been suspecting, that when it 
comes to spending money, the little 
yoman is seldom the weaker sex. 
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Woman's Home Companion uses 
2,000 of its subscribers as good looks 
reviewers. To do their best work 
they should have the full co-opera- 
tion of the boy friends. 
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Mushrooms will be advertised in a 
new magazine and newspaper cam- 
paign, and, of course the publishers 
hope that it will have a ———————— 
growth. 
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A professor of economics com- 
plains bitterly that advertising just 
makes a lot of foolish women want 
things they are better off without. 
Sounds more like a husband than a 
professor. 
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Camel, SEC reports indicate, 
jumped from third place in the cigar- 
ette race in 1934 to first place in 
2 Something must have given it 
@ ilf{t. 
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Friendliness will be the appealing 
theme of two new liquor campaigns, 
but we'll have to admit that the Ger- 
mans said it first with Gemiitlichkeit. 
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Willys-Overland 


and 


is to use green 
yellow cars for its demonstra- 

Fortunately the plan was an- 
Mounced long after March 17. 


, es 
' the opening game of the Yank- 
season, Babe Ruth was given a 
ng cheer for catching a foul ball 


one hand. Sic transit gloria 
it 
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ooking with beer, it is reported, 
Wil be emphasized in industry pro- 
motion hereafter. To real enthusi- 
“sts, this sounds dangerously like 
Sacrilege, 


Copy Cus 


GROVE TO ISSUE 
850% DIVIDEND: 
COPY PLAN TOLD 


DeSaxe Reveals Strategy Back 
of Huge Sales Rise 


(Pictures on Page 39 and 41) 

St. Louis, Mo., April 23.-—Flexible 
campaigns, discreet copy on censor- 
able items and enlarged coverage in 
all media were named today as fac- 
tors in the four year rise of adver- 
tising expenditures and sales of the 
Grove Laboratories, Inc., by J. R. 
DeSaxe, vice-president. The com- 
pany, manufacturer of drug proprie- 
taries, is expected to declare a divi- 
dend of 850 per cent on April 30, 
the close of the fiscal year, Mr. 
DeSaxe added. 

A boost of 15 per cent in the total 
advertising budget for the 1936-1937 
period included a larger program for 
all products, with emphasis on the 
four principal items: Bromo Quinine, 
Pazo Ointment, Emulsified Nose 
Drops and Tasteless Chill Tonic. 

Previous increases in advertising 
by this firm, which, after its re-or- 
ganization in 1932, has effected suc- 
cessive boosts, were 15, 23 and 25 
per cent, respectively, for years end- 
ing in April 1934, 1935 and 1936. 
Profits for 1936 will nearly dou- 
ble those of 1932, said Mr. DeSaxe, 
and special bonuses were declared 
earlier in the year for the company’s 
entire personnel. 


Flexible Campaigns Necessary 


Grove’s bread and butter product 
is Bromo Quinine, a cold remedy, and 
Mr. DeSaxe stressed the necessity of 
a flexible campaign in marketing this 
type of item. 

Newspapers serve as chief medium, 
with both basic and “epidemic” copy 
on schedule. Originated under the 
present Grove management, a system 
is maintained whereby the home 
office is flashed first hand informa- 
tion from any part of the country 
concerning unusual local increases in 
colds. 

Thus, basic copy is augmented by 
special or high spot advertising, kept 
on, hand in newspaper offices, ready 
for release on demand and striking 
when the iron is hot. 

The success of this plan can be 
judged by a total increase of 33 per 
cent on sales for Bromo Quinine 
alone in the past four years. Con- 
stant tests are made on copy appeal, 
space, size and markets. Coverage 
includes 313 newspapers, 29 maga- 
zines, and spot radio along with a 
Mutual network show, featuring 
Gabriel Heatter as news commenta- 
tor. 

Pazo, a pile ointment, was listed by 
Mr. DeSaxe as another product whose 


(Continued on Page 39) 
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ANPA Focuses on 


Costs Rise 


annual convention in New York last week. 
publisher and new president of the ANPA (right), takes a tip on how this intro- 
ducing matter is handled. 


KEYNOTES ANPA GOLDEN CONVENTION 


Jerome P. Barnum, Syracuse Post Standard publisher, and retiring American 
Association of Newspaper Publishers president, introduces Senator Bennett Champ 
Clark, of Missouri, (center) keynote speaker at the general session of the 50th 


James G. Stahlman, Nashville Banner 


United Front Program Given 


Boost by ANPA Board Action 


Wary Paved for Passing — 
of Tydings-Miller Bill 


Washington, D. C., April 23.— 
Quick passage of the Tydings-Millei 
bill seemed assured today after the 
House Rules committee voted to 
limit debate when the measure 
comes up Tuesday. 

Presidential approval of the legis- 
lation, designed to enable delegation 
by Congress to the states of inter- 
state commerce regulatory power, 
was regarded as highly uncertain, 
however, in view of opposing pres- 
sure from farm and women’s groups, 
lobbying against price-raising laws. 

Meantime, the snarl _ involving 
pure food and drugs legislation 
moved toward disentanglement, 
with agreement by the Lea House 
subcommittee to leave control of 
labels under the department of Ag- 
riculture and vest added power 
over advertising in the F. T. C. 


(Pictures on page 28) 
New York, .April 23.—-With quali- 


:|fied endorsement by American News- 


paper Publishers Association direct- 
ors of the United Front promotion 
program, an immediate campaign to 
bring the $400,000 yearly promotion 
plan into reality is expected to be 
launched on the heels of the News- 
paper Advertising Executives Asso- 
ciation convention here in June. 
Action by the board followed the 
report of Edwin S. Friendly, New 
York Sun, chairman of the commit- 
tee in charge of the Bureau of Ad- 
vertising, and William A. Thomson, 
head of the Bureau, pointing to the 
progress made during 1936 in which 
the newspaper field profited hand- 
somely from wider promotion. 
Because the ANPA statement of 
policy calls for no drastic altera- 
tions in the 14-point plan approved 
by the Newspaper Executives at 
Chicago last October, it was freely 
predicted that the latter group will 
lend its final endorsement to the 
(Continued on Page 4) 


Last Minute News Flashes 


today. 
Corporation, Portland, Oreg., 


Farmers Association today. 


Madison, Wis., April 2: 


Largest Magazine Furniture Copy Appears 
New York, April 28.—The largest single furniture advertisement ever 
published by a magazine appears in the May issue of The American Home 
Eight pages feature Fashion-Flow furniture, made by B. P. John 
and also represent Simmons Co., C. H. Mas- 
land & Sons, Libbey-Owens-Ford Glass Co., and Sherwin-Williams Co. 


Sears Expands New Public Relations Department 

Chicago, April 23.—D. D. Richards has been appointed assistant to 
Edward J. Condon, former chairman of the sales board of Sears, Roebuck 
& Co., and head of the new public relations department. 
succeeds Mr. Richards as national retail advertising manager. 


R. R. Schweger 


Turpentine Farmers Approve $200,000 Campaign 

Jacksonville, Fla., April 23.—The first co-operative advertising for the 
$30,000,000 turpentine industry was approved by the American Turpentine 
The $200,000 initial campaign fund will be 
raised by May 1, A. L. Brogden, Jacksonville, committee head, stated, and 
complete plans will be made at that time. 


Form Union for Advertising Workers in Madison 
.—A union, said to be the first in the country 
embracing advertising department employes, 
the Wisconsin State Journal and Capital Times. 
Workers Union, the group comprises advertising solicitors, business office 
employes, truck drivers, mail and circulation department employes. 


was formed here today at 
Titled The Newspaper 


Newspaper Leaders Discuss 
Rate Increases to 
Meet Dilemma 


(Picture on Page 28) 

New York, April 22.—Alarming 
skyrocketing of publishing costs will 
force newspapers to charge both the 
reader and the advertiser more in 
the near future, it was predicted at 
the golden anniversary convention 
meeting of the American Newspaper 
Publishers Association here this 
week. Though sizzling resolutions 
were adopted condemning an an- 
nounced advance of $7.50 in news- 
print, effective for the first half of 
1938, members said that this was 
only one factor in the _ situation, 
prices of both labor and materials 
generally being on the increase. De- 
velopment of new advertising sources 
might prove an ameliorating factor, 
it was said, 

James G. Stahlman, Nashville Ban- 
ner, vice-president, was elected presi- 
dent to succeed Jerome D. Barnum, 
Syracuse Post-Standard; John S. Me- 
Carrens, Cleveland Plain Dealer, vice- 
president, E. H. Harris, Palladium 
and Item, Richmond, Ind., secretary, 
and Walter M. Dear, Jersey City 
Journal, treasurer. Directors re-elect- 
ed were Norman Chandler, Los An- 
geles Times; Howard Davis, New 
‘York Herald Tribune; 
Spectator, Hamilton, Ont., W. E. Mac- 
farlane, Chicago Tribune, Charles H. 
Taylor, Boston Globe and Mr. Bar- 
num, who succeeds Mr. McCarrens. 


A. N. P. A. Highlights 


A.N.P.A. Advertising Agents 
committee report, Page 41. 

Trade Schools committee ac- 
tion, Page 39. 

Post Office Department sur- 
veys contests, Page 4. 


Addressing the convention Wednes- 
day as chairman of the A. N. P. A. 
Bureau of Advertising, Edwin S. 
Friendly, of the New York Sun, de 
clared that “rising prices have laid 
squarely in the lap of newspapers the 
problem of how to keep solvent.” 
Wage advances all along the line, in- 
cluding editorial, mechanical and 
business personnel, have contributed 
to the acuteness of the situation.” 

Discussing the possibility of ad- 
vancing newsstand prices, Mr. 
Friendly said that old theories must 
be thrown overboard, and the reader 
should not object to paying a slightly 
higher price for something which is 
sold at one-fifth the actual cost of 
production. 

Turning to the alternative proposal 
to readjust advertising rates, Mr. 
Friendly went on: 

“Judging by the number of news- 
papers which are advancing rates, 
there seems to be a strongly-backed 
trend in favor of this solution. We 
need not remind ourselves that news- 
paper rates are low—far lower than 
the rates of competing media, and 
lower still when comparative serv- 
ices and values are considered. The 
three media that best may be com- 
pared are newspapers, magazines and 
direct mail, because they alone are 
able to show what they can deliver 
to the advertiser. Obviously, you 
can’t bring radio into this compari- 
son because no one knows what size 
audience he will get when he buys 
time on the air. 

“Now, the average minimum rate 
(Continued on Page 41) 
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WJBK Fights | 
a Wire Contract _ 
| on Ball Games 
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G-E STARTS "FACTORY DEDICATION" SALES DRIVE 


= , 


‘ ? coe So ee _ ‘ ‘ 
oe — f é 
: + " 


LEGISLATION IN 
CENTER STAGE AT 


KFQD To Broadcast 
Midnight Baseball 


Anchorage, Alaska, April 22. 
—Going ordinary night base- 


Detroit, Mich., April 
tion involving exclusive 
rights on sports events was begun 
this week by Station WJBK, 


21.—-Litiga- 
broadcast 


brought action in local courts and 
before the Federal Communications | 
Commission for the right to obtain |: 
Western Union wire service on base- : 
ball games. | 
The station contends that West- 
ern Union is a public utility and as 
such cannot enter into contracts |: 
“restricted to favored parties.” |: 


WJBK maintains that present West- ' 
ern Union contracts, and the exclu- i 
ticker | * 


sion of its station from the 
service, constitutes 
trade. 

Rights of the American League 
and of the clubs comprising it were 
cited by L. C. McEvoy, League radio 
director. Before the beginning of 
the season, the League gave West- 
ern Union a list of stations to be 
permitted releases on the wire 
broadcasts. WJBK was left off this 
list inasmuch as the General Mills 
contract with the League and De- 


restraint of 


which |: 


a * eenventenesarne 


ball broadcasters one better, 
KFQD plans to air a game be- 


tween the Matanuska Valley 
Farmers and the Anchorage 
Brown Bears beginning on the 
stroke of twelve, midnight, 
June 21. 

No sponsor is mentioned 


but intriguing is the fact that 
the game will be played with- 
out benefit of floodlights, R. E. 
McDonald, station manager, 
said. June 21, the longest day 
of the year will see the sun 
shining the clock around at 
this station. 


troit Club gave exclusive broadcast 
rights to WWJ and WXYZ. 

W. Clark, Chicago manager, West- 
ern Union commercial news depart- 
ment, said the telegraph company’s 
position in the matter was deter- 
mined solely by the League action. 


Shaner Heads Penton 
E. L. Shaner, editor, Steel, has suc- 
ceeded C. J. Stark, resigned, as pres- 
ident, Penton Co., Cleveland. 


ANA CONVENTION 


‘Spring Meeting April 25 at 


Hot Springs 


| New York, April 22.—Growing im- 


;portance of legislative problems af- 


*|fecting advertising will be reflected 
-|at the Spring meeting of the Asso- 
- | ciation 


of National Advertisers, 
April 25-28, at The Homestead, Hot 
Springs, Va., with the first morning 
session on Monday devoted entirely 
to discussions of legal trends, it was 
announced today. H. B. Thomas, ad- 
vertising manager, The Centaur Co., 
New York, and chairman of the 
ANA government relations com- 
mittee, will preside. 

In addition to an address on this 
subject by Mr. Thomas, a general 
summation of ANA activities with 
respect to legislation that concerns 
advertising will be presented by G. 


Commencing Tuesday, April 27 


the Picture Magazine, which has proved one of the 
most phenomenal circulation successes in magazine history 


will be published every-other-week 


SAS se 
TORTURES WOMEN ENDURE TO BE BEAUTIFUL 


The initial LOOK announce- 
ment in December said: ““LOok 
is frankly a revolutionary ex- 
periment—a completely differ- 
ent kind of magazine. 
‘‘Look’s creators believe it 
possible that Loox will find, 
and fill, a field as completely 
distinct and as important as 
have the three greatest pub- 
lishing successes of our gen- 
eration: Time, The New York 
News, and The Readers Di- 


gest.” 


The astoundingly favorable 
the buyers’ 
to Look seems to 
indicate that Look may be 
destined to develop as its crea- 


public response 
response 


tors hoped. 


LOOK blazed a new trail in 
intensity of reader interest by 
its revolutionary new editorial 


formula. 


instead of monthly 


LOOK'S paid circulation passed the 
million mark on its second issue, and, 


much more significant, 


Every issue of LOOK 
previous number! 


has outsold the 


At 10c a copy Look not only far outsells its 
dime contemporaries but also every nickel 
weekly on the newsstands! 


the start as 


Now LOOK blazes a new trail 
in frequency of publication. 
By going to the every-other- 
Tuesday basis, Loox attains 
the ultimate goal that its pub- 
lishers have had in mind from 


the logical period 


between issues. 


And as to advertising, 
when Look does throw open 
its pages, it will be under trail- 
blazing policies as unorthodox 


as is LOoK itself. 


For the present, in spite of 
requests from many agencies, 
including some of the biggest, 
that Look accept their clients’ 
advertising, 


Look has no rate 


card, no advertising depart- 


ment, no immediate intention 
of establishing one. 


In the meantime—Take a 


Look for a dime! 


J. M. Wicht, General Electric Home Laundry Equipment sales manager, opens 
by a conference telephone connection April 17 a ‘factory dedication" sales drive 
from his Bridgeport office. About Mr. Wicht are his assistant, J. V. White (left), 
George Roma, factory superintendent, and C. K. Skinner, engineering director. 


S. McMillan, secretary of the ANA. 
A review of recent legal decisions 
of interest to advertisers will be of- 
fered by I. W. Digges, ANA counsel. 

Still another legal problem vitally 
affecting advertised products, the 
question of whether Federal trade 
mark statutes have outlived their 
usefulness, will be analyzed by W. 
A. Hart, E. I. du Pont de Nemours 


& Co., Inc., Wilmington, Del. An 
open forum discussion will enable 
listeners to present their own 
views and exchange experiences 
with others. Such subjects as Fed- 
eral Trade Commission procedure 


and state taxes on advertising ma- 
terial are scheduled for airing. 


Session on Newspapers 


Monday afternoon’s session will 
be devoted to newspaper advertising 
problems, with M. H. Leister, adver- 
tising manager, Sun Oil Co., Phila- 
delphia, and chairman of the ANA 
newspaper committee, in the chair. 
The publisher’s viewpoint will be ex- 
pressed in an address by Frank G. 
Tripp, general manager, Gannett 
Newspapers, who will analyze issues 
that are common to both advertis- 
ers and newspapers. Following his 
talk, A. B. V. Geoghegan, vice-presi- 
dent and media director, Young & 
Rubicam, Inc., New York, will dis- 
cuss the agency’s part in newspaper 
space buying with particular empha- 
sis on the responsibility of the 
agency in protecting the client’s ad- 
vertising investment. An open 
forum discussion by members is 
also scheduled, with expressions of 
opinion expected on such vital prob- 
lems as the local-national rate differ- 
ential, rate increases and newspa- 


pers sold only in combination to the 
national advertiser. 

Industrial advertisers will also oc. 
cupy the spotlight Monday after. 
noon, when Chester H. Lang, public 
relations director, General Electric 
Co., Schenectady, N. Y., calls to or. 
der a separate session devoted ex. 
clusively to this field of merchandis. 
ing. Among the speakers to be 
heard are Allan Brown, advertising 
manager, Bakelite Corporation, New 
York, on an evaluation of business 
and industrial papers; Dwight L. 
Monaco, production manager, Me. 
Graw-Hill Publishing Co., New York, 
on rising production costs; J. L. 
Grimes, advertising manager, Wheel. 
ing Steel Corporation, Wheeling, W. 
Va., on the function of the industrial 
advertising executive; and Keith J. 
Evans, advertising manager, Inland 
Steel Co., Chicago, the preparation of 
industrial copy. An address will also 
be heard covering pertinent phases 
of convention exhibits. 


Radio Scheduled Tuesday 


Radio will have its innings Tues. 
day morning when D. P. Smelser, 
director of market research for 
Procter & Gamble Co., Cincinnati, 
and chairman of the governing com. 
mittee of the Cooperative Analysis 
of Broadcasting, opens the session 
with a general review of broadcast: 
ing’s current status and advertising ® 
problems. A. W. Lehman, manager 
of the Co-operative Analysis, will 
present data gathered as a result of 
nearly 20,000 interviews with farm: 
ers and rural listeners. Methods of 
testing radio programs will be art: 
alyzed by John J. Karol, market re 

(Continued on page 39) 


“If some gentleman in the 
audience will kindly step 
up —”...we will gladly 
demonstrate why MAGIC 
is the ace-in-the-hole that 
some of the world’s lead- 
ing advertisers and their 
agencies depend upon in 
time of stress. STUNTS 
INC., directed by master 
minds of magic, applies 
the fascination of MAGIC, 
LEGERDEMAIN, 
PUZZLES, TRICKS and 
GAMES to today’s selling 
problems with remarkable 
results. The appeal of mys- 
tery is an “Open Sesame” 
to the consumer’s purse... 
a striking, sales-compelling 
medium for widening pres- 
ent markets or opening new 
ones — quickly, effectively, 
economically. 


The creators of STUNTS 
INC. have amply demon- 
strated results with such 
campaigns as “FUN AT COCK- 
TAIL TIME” (Seagram's); 


100,000,000 PEOPLE 


THRILL TO MAGIC! 


STUNTS ine. 2222 


Western Headquarters: 504 Donovan Building -« 


EDDIE CANTOR’S MAGIC CLUB 
(Pebeco) ; THURSTON’S MAGIC 
AIR PROGRAM (Swift & 
Co.); CHANDU (Beechnut) ; 
MASTER MAGIC (used by 193 
firms in 1936); ALI BABA 
(Seeman Bros.); MAGIKLUB 
(54 retail stores); MAGIC 
MENU (United-Profit Shar- 
ing Co.); PUZZLES (Chain 
Stores everywhere); BAG 
0’ TRICKS (Ralston’s); 
E. J. MAGIC CLUB (Endicott- 
Johnson); MAGIC BOXES 
(Champion Bread). 


With a standing staff 
of 750 Field Men for sell- 
ing, contact and survey, 
STUNTS INC. offers a 
completely rounded service 
to agencies and advertisers. 
Investigate the sales-build- 
ing power of MAGIC now! 
Write for the free STUNTS 
BOOK telling the complete 
story of dozens of success- 
ful campaigns of our cli- 
ents. A STUNTS-man will 
not call unless requested. 


148 Lafayette St., New York 


Detroit, Mich. 


—— 
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WHAT really HAPPENED 


TO BRING THESE MEN TOGETHER? 


TAYLOR 


A year ago, six months ago, they were viewed as irreconcilable men, Steel’s 
Myron Charles Taylor and C. I. O.’s John Llewellyn Lewis. Yet on March 1 they 
cracked the industrial world wide open by announcing an agreement whereby 
C. I. O. could freely organize U. S. Steel’s workers. 

But what really happened to bring these two men together? And how, and why 
and when and where did they meet and talk and argue and agree? 

Nobody has known. The newspapers haven’t known. The bankers haven’t 
known. The independent steel men haven’t known. Behind the eight column head- 
lines of March 2 there was little but mystery. 

But as the historians of this industrial civilization, the Editors of FORTUNE con- 
ceived it their journalistic duty to find out and report what was behind that mystery, 
to separate truth and rumor, to label fact fact and hokum hokum. The result 
of a month’s work by nine FORTUNE 
editors, writers and researchers is a 


Did the British Government, about to order story which flatly contradicts practi- 
millions of dollars worth of steel for arma- cally every newspaper surmise; a story 
ments, force an agreement, to assure un- of two conspicuous men who were 
asmatiadees atmenead | never seen as they made history dur- 
Did Mrs. Myron C. Taylor bring her husband ing the now famous Fifty Days of their 
(Steel’s President) andJohnL.Lewis together? Industrial-Labor deliberations. 

Did Taylor in making the agreement, double- For ony man or woman who will be 
cross the rest of the industry? either directly or indirectly involved 
Did the House of Morgan play any part in the in Industrial-Labor relations during 
oii the next few years, this landmark in 


American labor history is essential 
reading. And it’s recorded for the 
first time in FORTUNE for May. 


What were the famous 50 days? 


ALSO in the May issue of FORTUNE... The story of COMMONWEALTH & SOUTHERN, the utility 
company which happened to stand in the path of TVA, and why its fighting president, WENDELL 
L. WILLKIE, is the most effective spokesman for private ownership in the utility business... The 
story, ‘‘WE THANK OUR FUHRER,” of internal conditions in Germany today, for which FORTUNE 
sent three reporters into Germany, and got them out again (Part III of the BACKGROUND OF WAR 
series) ... The story of the MALE FACE, which reveals the surprising fact that men spend more 
in barber shops than women spend in beauty parlors... And five other typical FORTUNE stories, 
that make this issue one that no intelligent follower of business and industry would willingly miss. 


F Oo RT U N E By Subscription Only ---$10 a Year--- 135 East 42nd St., N.Y. C. 
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Women Control 
Most of Money 


Bankers Learn 


Chicago, April 21—Women, con- 
trolling 75 per cent of all of the 
money in the United States, have 
been pointedly ignored by bank ad- 
vertising. 

Children, on whose virginal minds 


financial experts can write any 
message they choose, have 
non-existent as far as a search of 


the bank advertising 
closes. 

Pointing to this new direction for 
bank promotion, Marshall R. Diggs, 
executive assistant to the comptrol- 
ler of the currency, Washington, ad- 
dressed the Chicago Financial Ad- 
vertisers at the Hotel Sherman yes- 
terday. 

Women are the beneficiaries of 
most of the millions in life insur- 
ance paid yearly in this country, Mr. 
Diggs pointed out, yet banks leave 
them largely to the mercy of pro- 
moters of get-rich-schemes. 


pages dis- 


Case of Presidents 


If there is any doubt that women 
outlive men, he said, the figures are 


lrevealed not only in insurance sta- 
tistics, but by the widely noted fact 


|that though the widows of seven 
former presidents are living, only 
‘one of the ex-presidents himself 
survives. 


Children present a fertile field for 
|bank cultivation, Mr. Diggs pointed 
lout. They can be reached before 
ithey have formed erroneous ideas 
and easily be taught that the homé- 
| ly copybook sayings are still true in 
|this age of the flying machine and 
|horseless carriage. 


| , ; P ; 
| Mr. Diggs left to his audience, in- 


been | cluding a large number of bank offi- 


cials who ordinarily do not attend 
advertising gatherings, the task of 
working out detailed plans to attack 
these new markets. 


Alka-Seltzer Releases 
New Color Films 


Ray-Bell Films, Inec., has released 
four films made for Alka-Seltzer, 
featuring “Uncle Ezra and The 
Hoosier Hot Shots,” radio act. 

The films were made in color and 
sound, using the Cinecolor process. 


Spach in New Post 


Lee L. Spach, recently with the 
Spoor & Ahbe Film Corporation, Chi- 
cago, has joined the Chicago sales 
staff of Prudden, King & Prudden, 
|Inec., publishers representatives. 


‘Decalcomanias As 


Armour Premiums 


Decalcomanias for walls, furniture 
and glassware, are being offered as 
premiums in copy promoting Star 
|Canned Meats by Armour & Co., Chi- 
cago. 

This is the first use of decalco- 
manias in nationwide promotions as 
| well as the first use of premiums by 
{Armour & Co. Copy appears in the 
| American Weekly, Goood Housekeep- 
ing, Ladies’ Home Journal, McCall's, 
Woman’s Home Companion and 146 
newspapers as well as point of sale 
displays. The Meyercord Co., Chi- 
cago, supplies the premiums. 


Heads Tobacco Firm 


L. W. Robert, Jr., has been elected 
chairman of the board, Standard 
Commercial Tobacco Co., which con- 
trols Axton Fisher Tobacco Co. Mr. 
Robert is secretary of the Democra- 
tic National Committee, and will con- 
tinue as president of Robert & Co., 
consulting engineers in Atlanta. He 
was until recently assistant secre- 
tary of the United States Treasury. 


Dole Returns to “Time” 


Harry Dole, for many years man- 
ager of Time’s Detroit office and as- 
sistant advertising manager of Time, 
and later associate advertising man- 
ager of Life, has returned to Time as 


advertising manager. 


NEW YORK 
521 Fifth Avenue 
MUrray Hill 6-2370 


ak) GD 


THE WLW LINE (Pittsburgh 
Philadelphia, New York) is so 
Obviously “Zhe Most Senst- 
ble Buy in Broadcasting’’ 
it is not surprising that those expe- 
rienced in radio advertising have been 
the first to take advantage of its 
tremendous possibilities. 


To the advertiser anticipating in- 
creased distribution, it is the logical 
Starting place from which national 
expansion can gradually occur. 


For the larger advertiser, it provides 
a special facility that will show the 
sreatest return per dollar spent. 


SOLE AGENTS 


TRANSAMERICAN BROADCASTING +> TELEVISION CORP. 


JOHN L. CLARK, President 


Complete Broadcasting Facilities Wired and Transcribed 


CHICAGO 


333 North Michigan Avenue 
STAte 0366 


HOLLYWOOD 


5833 Fernwood Avenue 
HOllywood 5315 


United Front Program Given 
Boost by ANPA Board Action — 


(Continued from Page 1) 


United Front activity at its conven- 
tion here in June coincident with 
the annual Advertising Federation 
of America convention. 

Favorable action by the newspaper 
advertising executives in June will 
invoke an immediate campaign to in- 
crease the membership of the~ Bu- 
reau of Advertising. Not only will the 
present 342 members be enlisted in 
support of the United Front move- 
ment but new members will be ac- 
tively solicited at the present rate 
of dues. 


No Dues Increase 


Though execution of the plans of 
the Joint Committee of the United 
Front would probably call for ulti- 
mate increases in dues, at least for 
larger papers, the statement of the 
Committee in Charge of the Bureau, 
as endorsed by the ANPA director- 
ate, makes it clear that no change in 
dues will be contemplated until the 
bureau’s membership has been sub- 
stantially increased. 

While the statement was  ad- 
dressed to the ANPA president and 
directors, it was also a reply to in- 


-|quiries raised by the Joint Commit- 


tee of the United Front, headed by 
Frank E. Tripp, Elmira, N. Y., gen- 
eral manager of the Gannett news- 
papers, in connection with negotia- 
tions carried on between the United 
Front committee and the Bureau of 
Advertising since the approval of 
the United Front idea in principle 
last October in Chicago. 

The 14-point program, gradually 
evolved since the United Front idea 
had its genesis a year and a half 
ago in Chicago, calls for energetic 
promotion of newspaper advertising, 
particularly among national adver- 
tisers, with financing sufficient to 
carry on a three-year co-operative 
program with an annual budget of at 
least $400,000. A department manned 
to cope with extensive research 
problems, and an expanded field or- 
ganization, charged with sales re- 
sponsibilities but not in any sense 
with fund raising, are other funda- 
mental planks of the projected 
United Front program. 

Mr. Friendly estimated that news- 
papers received about $188,000,000 
from national advertising in 1936, a 
gain of 12.5 per cent over the $167,- 
000,000 revenue from this source in 
1935. Magazine advertising, he 
said, amounted to $143,790,000 in 
1936, compared with $119,128,000 in 
1935, a gain of 20.7 per cent. Chain 
broadcast time accounted for $59,- 
671,000 in 1936, for an increase of 


21.1 per cent over the $49,284,000 
sold in 1935. 

Mr. Friendly estimated 1936 out- | 

door advertising revenues from na- 
tional accounts as being $34,000,000, 
a gain of $6,000,000 or 17.2 per cent 
over 1935. He placed national ad- 
vertising expenditures for car cards 
at $2,100,000 in 1936, a decline from 
$2,200,000 in 1935. 

Of the average dollar spent by na- 
tional advertisers, therefore, news- 
papers received 44.0 cents; maga- 
zines, 33.6 cents; car cards, 0.5 
cents; chain broadcasts, 14.0 cents 
and outdoor, 7.9 cents. 


Approve United Front 


While asserting that the commit- 
tee in charge of the Bureau of Ad- 
vertising has expressed its approval 
of the United Front campaign “in 
principle,’ Mr. Friendly pointed out 
that the Bureau has “made an ex- 
cellent record with a budget which 
averaged only one-twentieth of 1 per 
cent of the amount appropriated for 
newspaper space by national adver- 
tisers. 

“It has definite knowledge, backed 
by experience, as to how a larger 
budget can be administered with 
greater profit to all newspapers,” he 
continued. “In the field of research 
alone, a nominal increase in expen- 
diture would bring quick reward.” 

The Bureau of Advertising had a 
membership of 342 newspapers 
March 1, 1937, Mr. Friendly report- 
ed, a net gain of 5 during the year. 

While the Bureau has concen- 
trated its efforts on 593 advertisers 
who invested $250,000,000 in all 
media in 1936, with their agencies, 
it circulated 26,205 booklets, briefs 
and other pieces of promotion and 
29,900 copies of mimeographed ma- 
terial among members and_  spe- 
cial representatives. Staff members 
made 38 speeches before various 
groups. 


Basic Facts Given 


Research was also an important 
part of the Bureau’s 1936 labors, An 
original study of gasoline consump- 
tion and newspaper advertising, 
“Gasoline and Newspapers,’ was 
supplemented by two new studies in 
this field, which now spends $10,- 
000,000 annually with newspapers. 
Both United States and Canadian 
editions of “Going for Gallons” were 
issued. This survey shows gas and 
oil advertising expenditures month 
by month and section by section 

(Continued on Page 37) 
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DURING THE TRYING YEARS 


1]... 


closely watched. 
have successfully 


national accounts. 


LIENTS were quicker to complain 
C about poor reproduction of adver- 
tisements during the past seven years. 
And rightly so. Every dollar spent was 


During those hectic seven years, I 
managed production on more than fifty 


Grant me an interview and perhaps 
we will both benefit by it. 


Address Box 1088—Advertising Age 


and economically 
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He also had a great Winter and is looking 
—_ forward to an excellent Spring and Summer. 


tising, 
was 
ies in 


“pO. There was a time when all the King’s 
aan horses and all the King’s men could do 
month nothing to help Humpty Dumpty. That, how- r ty re 
ever, was before they discovered the effect- | ene ee 
| Providence © 

iveness of Spot Radio in bolstering up weak 

markets, moving old merchandise and sup- 
porting dealers who needed and deserved 


help. 


It your sales have taken a great fall in any 
of these markets, here are stations that can 
build them up again—faster, and possibly at 
less cost, than you have ever imagined. 


_ ‘THE YANKEENETWORK 
|THE COLONIAL NETWORK ; 
TEXAS QUALITY NETWORK 
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CHARGE SCHENLEY 


WITH VIOLATION 


OF FAL A. ACT 


Washington, D. C., April 22. 
Charges of violation of the Federal 
Alcohol Administration Act were 
filed against Schenley Products Com- 
pany today by the F. A. A., with 
possible suspension of the company’s 
liquor permits as the penalty if it 
is found guilty. Public hearings on 
the charges will be held in the near 
future, with Chicago as the scene of 
the initial investigation. 

Schenley affiliates, including Schen- 


ley Distributors, Inc., Eastern Dis- 
tillers Syndicate and Schenley Dis 
tributors of New England _ are 


bracketed with the parent company 
in the complaint. 

Specific violations charged are 
gifts of cases of gin to retailers, pay- 
ments of cash bonuses to salesmen 
of wholesale liquor houses in addi- 
tion to free trips and entertainment, 
and the loan to retailers of elaborate 
window displays. 


Introduced only last summer by National 


Battery Co., Kathanode production last 
week reached 100,000. Sales have been 
spurred by a car-life guarantee and H. 
J. McKay (left) vice-president in charge | 
of production; Herbert King, vice-presi- 
dent in charge of sales and A. H. Dag- 
gett president of the St. Paul company, 
inspect the 100,000th unit. 


the F. A. A. alleges, have taken place 
in many cities, including Chicago, 
San Francisco, Houston, Dailas and 
New Orleans. 


Called Unfair Competition 


The citation charges that these 
practices were adopted by Schenley 
for the purpose of inducing whole- 
sale and retail liquor dealers to pur- 
chase the company’s products to the 


These activities, 'exclusion of competing brands. 


ANPA Committee 
Votes to Aid 3 
Trade Schools 


New York, April 2 2.—The A.N.P.A. 
committee on printing trade schools 
today voted continuation of contri- 
butions to the three institutions now 
in operation in Ithaca, N. Y., Dallas, 


Tex., and Nashville, Tenn. Last 
year contributions of $1,300, $5,200 


and $6,000, respectively, were given 
to the three schools. 

The committee reported an _ in- 
|creasing demand for printers and 
|for the proper type of graduates 
jfrom printing trade schools. The 
three schools to which the associa- 
tion contributes are said to experi- 
ence no difficulty in placing grad- 
uates, and one school has reported 
that demands for its graduates ac- 
tually exceed the supply of availale 
boys. 

Victor V. Ridder, New York 
Staats-Herold, presented the report 
as chairman of the printing trades 
|schools committee. 


Degner Resigns 
Richard S. Degner has resigned as 
assistant advertising manager of De- 
'tecto Seales, Inc., Brooklyn, N. Y. 


(40, HELP ME BUL, THINK) , 
PRES ABIT BALMY —\ SANS | 
WERE DOIN’ A GREAT 
BUSINESS THESE DAYS 
M2 BAINBRIDGE—- AND 
ALL HE SAYS IS —‘\TS 


New York . Chicago . 


a Aue FOURTH FAMILY | 


Detroit . 


San Francisco . 


i 


ria ee ee 


The Journal moves merchandise! Ask Portland merchants! 


@ They know the daily Journal, with a circulation lead of 31% in Portland, 
Oregon, reaches four families in this rich city to every three families 
reached by the second paper. They know that the Fourth Family 
the plus buying power that the Journal gives you...spent $20,630,000 
in Portland's retail stores last year. Media Records will tell you that the 
local merchants backed this knowledge by using 3,024,949 more lines 
of retail advertising in the Journal than in the second paper during 
the year. Profit by their experience. Sell the Fourth Family. It's good 
sales-sense. It's good space-buying. 


™ JOURNAL 


PORTLAND, OREGON 
REYNOLDS-FITZGERALD, Inc., National Representatives 


Philadelphia ° 


Los Angeles ° Seattle 


ANPA RAISES 
AGENCY RATINGS 
OF 110 IN 1936 


New York, April 21.—Increased 
financial strength of advertising 
agencies, together with a reduction 
in the number of papers granting 
circulation guarantees, are noted in 
the annual report of the committee 
on advertising agents submitted to 
the American Newspaper Publishers 
Association at the annual convention 
here this week. 

During the year the ratings of 99 
agencies were increased, while 18 
were reduced, and in a supplemental] 
report covering the time since Jan- 
uary 1, 1937, it was noted that 110 
agencies had their ratings raised on 
the basis of financial statements, and 
19 ratings were lowered. 

Use of the standard contract form, 
negotiated by the American Associa- 
tion of Advertising Agencies and va- 
rious publishers’ associations, has 
grown considerably, the committee 
stated, so that now 303 agencies have 
adopted it, an increase of 193 dur- 
ing the year. 

Recognition was granted by the 
newspaper group to 39 agencies dur- 
ing the year, another 14 were re- 
fused, 10 withdrawn, and 21 are still 
pending. Since the beginning of 
1937, 17 additional agencies have 
been recognized, 21 application were 
received, and 15 were withdrawn. 

Better credit results were reported 
in the general or national advertising 
field, than in local advertising, ac- 
cording to the committee report, with 
all losses now reduced to a fraction 
of 1 per cent. 


Discuss Circulation Guarantees 


The problem of guaranteeing circu- 
lation by newspapers was character- 
ized as a “heads I win, tails you lose 
proposition” by the committee, inas- 
much as rebates are provided for 
should circulation fall below the guar- 
antee, while no provision was made 
for a higher rate should circulation 
exceed the guarantee. 

Four years ago, according to the 
report, 65 per cent of 347 reporting 
papers had one or more contracts 
with a circulation guarantee. Two 
years later 35 per cent of 344 mem- 
bers had such contracts, and last 
spring 20 per cent of 388 papers re- 
ported granting a guarantee. 

The committee recommended the 
discontinuance of the practice of 
making such guarantees, as serving 
no good purpose, and on the belief 
that no loss of advertising will result 
from refusal to accept such con- 
tracts. In frowning on the practice, 
the committee states that it has been 
customary for papers to guarantee 
from 70 to 90 per cent of their cir- 
culation. 


$35,515,138 Curtis 
Revenue for 1936 


Increase of more than $4,000,000 in 
advertising revenue from the three 
Curtis Publishing Co. publications in 
1936 over the previous year was re- 
ported at the annual stockholders 
meeting in Philadelphia April 21. 

Total circulation and advertising 
revenue was $35,515,138, bringing a 
net profit of $6,544,480. Directors 
elected for ’37 were: Mrs. Mary L. 
Bok, George H. Lorimer, Walter D. 
Fuller, Philip S. Collins, Fred A. 
Healy, J. B. Williams, Philip S. Rose, 


L. W. Trayser, Cary W. Bok, Bruce 
Gould, Wesley W. Stout and A. L. 


Grammer. 


| York, 


Calvert Sponsors 


Louisville Regatta 

Calvert Distillers Corporation, New 

will sponsor a Marine Derby 

in Louisville, May 2. with more than 

1600 amateur and professional 
drivers competing. 

The Derby will be part of the Ken- 


tucky Derby Festival Week. 
Cm Jains Eno 
T. E. Caruso, formerly president 
and general manager of the Ameri- 


ean Home Products, Philadelphia, | 
has been appointed vice-president in 
charge of advertising, sales promo- 
\tion and merchandising of J. C. Eno, 
Ltd.. New York. 


| 


New Agency Is 
Established by 
Thornley, Jones 


New York, April 22.—George H. 
Thornley and John Price Jones an- 
nounced today the establishment of 
Thornley & Jones, Inc., as an adver- 
tising agency, providing a service in 
advertising, merchandising and pub- 
lic relations at 70 Pine st. 

Mr. Thornley was formerly senior 
vice-president of N. W. Ayer & Son, 
Inc., and resigned last year after 30 
years service with that firm. He is 
president of the new agency. Mr. 
Jones is president of John Price 
Jones Corporation, and will continue 
in that organization, while serving 
as chairman of the board of Thornley 
& Jones. 

A staff of 15 constitute the person- 
nel of the new agency. Harold J. 
Seymour, with the John Price Jones 
Corporation since its organization, 
recently as executive vice-president, 
becomes executive vice-president of 
Thornley & Jones, in charge of busi- 
ness phases. William A. Anderson, 
with the Ayer copy department for 
the past 11 years, serving as asso- 
ciate director of copy, is a vice-presi- 
dent, and copy chief. 

Directors of Thornley & Jones, in 
addition to Mr. Thornley and Mr. 
Jones, are George A. Brakeley, ad- 
ministrative vice-president, Univer- 
sity of Pennsylvania; Georges Doriot, 
professor of industrial management 
and former dean of the Harvard 
Graduate School of Business Admin- 
istration; Guy Emerson, vice-p’esi- 
dent, Bankers Trust Company; Bay- 
ard F. Pope, chairman of the board, 


| Marine Midland Corporation; David 


Remer, Philadelphia, business and 
financial consultant and partner of J. 


E. Baker & Co. 


PREFERENCE 


What Missouri farm paper 
embodies adequate cover- 
age, prestige and reader 
preference, those three 
essential qualifications 
absolutely necessary to 
make —e pay 
aitavaataae. | 


4 ‘ietenaiiieal research 
bureau answers that ques- 
tion. It’s the Missouri 
Ruralist. It leads another 
Missouri publication four 
to one in reader pref- 


Your dealers in Missouri 
will need this season the 
backing which only adver- 
tising in the Missouri Ru- 
ralist can give them. With 
the best crop prospects in 
years in the offing, you 

only will be helping 
them, but yourself as well. 


issouri 
RURALISI 


115,000 SUBSCRIBERS 
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WKY 


smooths the 


sales path for 


food advertisers in Oklahoma 


® The men behind Oklahoma's 
food counters are average radio 
listeners. They know to which 
Station they and their families 
lsten most. They know that most 
of their customers listen to it, too. 


WL Wortatons city ( 


Representative 


That’s something they can see 
every day by the way WKY-ad- 
vertised products move across 
their checking counters. 

WKY is no mystery to Okla- 
homa grocers . . . no vague, in- 


E. KATZ SPECIAL ADVERTISING AGENCY 


tangible statistic. WKY is a force 
they have felt . . . an argument 
they can understand. 

Perhaps WKY-advertising is the 
sales tonic your product needs to 
get a lift in Oklahoma ... or the 
clinching argument that will put a 
new product across in this market. 

We'd like to talk business .. . 
and WKY ... with YOU. 


Affiliated in Management with WKY 
and the Oklahoma Publishing Co. 
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ADVERTISING AGE 


April 26, 1937 


A&P Cites Cash 


Service Value 


of Chain Buyers 


New York, April 20.—A_three- 
point defense was outlined here last 
week by the Great Atlantic & Paci- 
fic Tea Co., in answer to Federal 
Trade Commission charges that the 
company and six food packers vio- 
lated provisions of the 
Patman Act through 
count and allowance arrangement. 
The first contention, revealed in 
ADVERTISING AGeE April 5, challenges 
the act’s constitutionality. The sec- 
ond endeavors to show that 
purchasing agents performed 
fic services for sellers, 
fying for the brokerage 
granted the chain stores. 
defense point was not 
Caruthers Ewing, chief 
A. & P., who asked 
to develop this last 
client’s case. 
J. T. Zoller, 
A. & P., was called to the stand by 
chain store counsel to testify that 
he had performed valuable services 
for packing companies which sell 
merchandise to A. & P., and described 
how he had frequently advised sell- 


a special dis 


thus quali- 
payments 
The third 
revealed by 
counsel for 
additional time 
phase of his 


Baltimore 


- | 
Robinson- | 


buyer for | 


UP STATION 


Deller, 
James A. Wagner, 
WTAQ 
exchange congratulations on 


Lincoln 
the Rev. 
| director, 
| Bay, Wis., 
the stations’ 


CBS representative and 
managing 
and WHBY, Green 
new affiliation with the 
network. 


A. & P.|> 
speci- | 


market condi- 
merchandise and 


ers with respect to 
tions, 


grading of 
| similar elements. 
| Ralph Polk, 
| Packing Co., 
j}roborated Mr. 


| 
recounting the 


head of the Polk 
Haines City, Fla., cor- 
Zoller’s testimony by 
assistance rendered 
|his concern by A. & P. buyers. He 
said that Mr. Zoller’s services were 
worth as much, and perhaps more to 
him, as the fees paid to independ- 
ent food brokers. He also testified 
that he had passed on brokerage 
to A. & P. prior to June 19, 1936, but 
had ended such payments after the 
Patman act went into effect. 


| and H. 


emia 


Tish Made By B&A 


Beach & Arthur, Inc., Indianapolis 
Ind., manufacturer of paper table- 
ware, has assumed manufacture and 
sale of Tish, disposable handkerchiefs 
from International Cellucotton Prod- 
uets Co., Chicago. Direct mail is 


being planned by Pettinger-LaGrange. 
| Inc., 
| handling the account. 


Indianapolis, advertising agency 


Gasette to Mather 


The Kenneth A. Mather Co., San 
Francisco, has been appointed ad- 
vertising representative for The 
Postmaster’s Gazette, official publica- 
tion of the National Association of 
United States postmasters. 


Latham to Coast 


Latham Lithographing Co., Long 
Island City, N. Y., has opened an 
ofice at 545 Sansome st., San Fran- 
cisco, which will be operated by the 
Case-Walls Printing Co. P. C. Case 
A. Walls are in charge. 


ienainis Alert 
Investigation connected with re- 
cent trade mark litigation included 
results of a.survey showing that 48 


per cent of Bostonians interviewed 
recognized an imitation brand of 
Stetson hats bearing a near valid 


label. Only 40 per cent of New York- 
ers chose correctly 


on the same test. ! 


STANDARDIZATION 


PLAN IS MAPPED 


BY NRDGA GROUP 


New York, April 20.—Co-ordination 
of all efforts aimed at consumer 
goods standardization will be sought 
by the National Retail Dry Goods 
Association, it was announced here 
this week by Harold W. Brightman, 
vice-president, L. Bamberger & Co., 
Newark, chairman of the commis- 
sion’s standards committee. 

Kight recommendations were set 
forth in an attempt to effect closer 
co-operation between consumer, man- 
ufacturer, retailer, governmental and 
other interested groups. They are: 

1. Elimination of misleading, ex- 
aggerated or inadequate elements in 
factual merchandise information in 
advertising, labeling, store signs, 
sales promotion and sales clerks’ 
selling talks. 


Seek Full 


2. Development of a plan for com- 


Descriptions 


| pletely truthful and adequate factual 


merchandise information in adver- 


of 2667 MACY Furniture Customers 
checked were between 25 and 35 


survey 


51.9% 


Here is a scene in 
Macy’s furniture de- 
partment—the largest 
in America. 
made in lead- 
ing department stores 
throughout the coun- 
try by the Market Re- 
search Corporation of 
America shows that 
of the custom- 
ers in these stores are 
between the ages of 
25 and 35. 


A recent 


—in the “AGE OF ACCUMULATION”’ 


From 25 to 35, incomes rise .. . 
young people marry, settle down 
“accumulate” most of the ers- 
comforts and conveniences they'll 
carry with them through life 


A. » like Maey’s 
doesn’t keep Its doors open 


vear after year by selling merely 


store 


to schoolgirls Or 
women. 
No! 


ple between 25 


iC S the he -aAVV- 


Cosmop 


IT PEAKS HIGHEST IN THE 


to middle-aged 


and 35 who make 


arein the“ 


Mac : 


here 
dug Ing peo- 
in the “* 


\ 


up the market for consumer goods. 
These people are the home build- 
the buyers of bedroom, 
Ing-room and dining-room suites 
the shoppers for kitchen, laun- 
dry and nursery equipment. They 
Age of Accumulation.” 
Cosmopolitan, of all the large 
national magazines, most nearly 
parallels the market for goods. 
is no finer medium for 
selling people between 25 and 
Age of Accumulation.” 


‘AGE OF ACCUMULATION” 


liv- 


MORE BUYERS AND MORE COSMOPOLITAN 
READERS IN THE “AGE OF ACCUMULATION” 


|veoen a8 fF =3 


OVER 35 YEARS OLD 


COMPOSITE CHART OF 
People between 25 and 35 buy 35. 
cars, vacuum Cleaners, floor coverings, refrigpe rators, 


ranges, Washing machines and homes, as 
i or by 100,000 separate purchases. 

Wy (Figures from surveys by Market 
Research Corp. of Ameriea, a lead- 


ing automobile 
and Starch magazine studies. ) 


4 


BUYERS 


2°, of all radios, new 


COMMODITY 


finance company 


1,800,000 INTELLIGENT, 


UP-TO-THE- 


MINUTE MEN AND WOMEN WILL 
0 fern Mg MAY ISSUE OF COSMO- 
) 


C aaeuee: 1937, Hearst Magazines. Inc. 


es 


TASTE SELLING 


New salesman's kit for Comex Trading 
Co., New York, wine importer, has con- 
venient demonstration potentialities. 


tising, labeling, store signs, sales pro- 
motion and sales talks. 

3. Co-operation with manufactur- 
ers, retailers and consumer repre- 
sentatives in developing standard 
terminology for retailer and buying 
public. 

4. Co-operation with manufacturer 
and consumer interests in develop- 
ment of standards of performance, 
durability, measurement, composi- 
tion and fiber identification. 


Define Standards Anew 


5. Aid of the NRDGA . sales 
promotion division in re-defining and 
furthering the promotion of stand- 
ards of advertising practice. 

6. Encouragement of manufactur- 
ers to set up own standards subject 
to the approval of those interested. 

7. Certification of tested materials 
by recognized bodies, and co-opera- 
tion of such agencies in issuing cer- 
tifications identical in scope and 
meaning. 

8. Full co-operation with the pro- 
posed Consumer-Retailer Regulations 
Council, now reported to be in proc- 
ess of formation. 


Barker Opens Studio 


Tesla Wineman Barker, formerly 
production manager of  Shigeta- 


Wright, Inc., Chicago and more re- 
cently with Berlet, Anderson and 
Martin, has opened his own photo- 


graphic studio under the- name of 
Barker Studios, at 326 N. Michigan 
ave., Chicago. 


Office Journals Merge 

The Office, New York, monthly 
publication for office managers and 
dealers in office equipment, has an- 
nounced acquisition of Office Equip 
ment Merchandiser, Chicago, Sepa- 
rate publication of the Merchandiser 


| Inc., 


will cease. 


Clayden Appointed 
Daily Register, Point Pleasant, 
W. Va., has appointed A. E. Clayden, 
New York and Chicago, as na- 
tional advertising representative. 
Thomson Promoted 
E. Wright Thomson, for the past 


five years. service’ director for 
Dickie-Raymond, Ine., Boston, and 
for the previous two years copy 


chief, has been elected Siiscisa aaovsaniaac nt. 


Weuseana LOOKING FOR FACTS? “il 


\re vou looking for facts 
or information about the 
market for vour product or 
service among bakers? Bak- 
ing is a billion dollar busi- 
ness and a lucrative market 
for many things from Al- 
monds to Zwieback Toast 
Machines. 

Check data you need, 
vour letterhead and 
us 


clip to 
mai] to 


Billion.” 
folder. 
\ sample of “Selling 
Leads,” an every week 


service 


The Bakers’ 
larket data 


Sample 
Lind ee et ne 
Book,”’ 
Copies of B 
Lj ER 

7 \udit 
tions 


pages from thi 
Industrs hur 


AKERS’ HEL! 
fortnightly 


issued 


Circu 


Bureau of 
statement. 


50th Anniversary Year 


330 SS, Wells St., Chicago 
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he Mr a background of murder and underwear makes the best medium for pre- 
senting your advertising message. But our twelve editors doubt it. Somehow they 
a have gained the impression that for people intelligent enough to have made enough 
an- 
ip 


money to be prospects for advertised products other subjects have greater interest. 


Every one of the twelve units of Associated Weekly is edited locally for its own com- 
munity and features subjects closest to the hearts and minds of its local readers. 
Strangely enough, those interests seem to revolve more around romance, the home, 


the family, and similar topics than they do about “murder and underwear”. 


- Every day more and more advertisers seem to swing to the idea that this medium 
~~ puts their messages in the most favorable light before nearly half the families in the 


| West. It is pretty hard to beat this combination of intensive territorial coverage com- 


bined with local reader interest. 


If you want some cold figures on the subject, ask our representative or send for our 


study called “Western Markets”. 


OFFICES: NEW YORK - CHICAGO : CLEVELAND - SAN FRANCISCO : LOS ANGELES 


ASSOCIATED WEEKLY IS THE ALL-INCLUSIVE NAME FOR THE MAGAZINE AND COMIC SECTIONS OF THESE 12 LEADING SUNDAY NEWSPAPERS 


| SAN FR ‘ 

| | iiaiee-anee ee CARLAND TRIBUNE SACRAMENTO UNION LOS ANGELES TIMES LONG BEACH PRESS- TELEGRAM. SAN DIEGO UNION + 
x 

| » ARIZONA REPUBLIC PORTLAND OREGONIAN TACOMA LEDGER SEATTLE TIMES SPOKANE SPOKESMAN - REVIEW SALT LAKE TRIBUNE 
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in their gas tanks: 


7 automobile, once a rich man’s 
toy, lived to put America on wheels. 
Today, the Lake Shore Drive, the Worces- 
ter Pike, and the Bronx River Parkway 
are glutted with cars of every breed and 
vintage ... The luxury of the wealthy is 
a commonplace to most of the millions 
who can shift gears. 

To many of these millions, the motor 
car is just another modern convenience— 
something to carry groceries, take the kids 
to school, and shuttle through the daily 
routine. But to some people, “The Car” 
will never be commonplace, will always 
hold excitement and adventure. More 
than a chrome-plated workhorse, it is 
friend rather than servant, good compan- 
ion in pleasure. 

These eager millions —eager to have, to 
do, to enjoy—drive more for fun than mere 
transportation. There’s more go in their 
gas tanks, less stop in their spending. They 
put mileage on speedometers and take it 
off tires. They make hotels and resorts 
and filling stations interstate commerce. 

Their impatience with “low-gear” 
living shows up in what they do as well 
as in what they have. They like new 
cars and the open road, 4-star movies 
and championship bouts. They get a 


kick out of gorng as well as getting there. 
Mentally, their tops are down. 
Naturally, these eager ones who 
weren't satisfied with high-pooped old 
cars weren't satisfied with old magazines. 
They welcomed self-starters and “short 
shorts,” streamlined cars and streamlined 


articles, quick pick-up in both motors 
and magazines. 


They made Liberty far and away the 
largest of the new-model magazines. 
Made it fast and agile to anticipate their 
ever-changing interests. They filled it with 
the human interest and excitement of life 
as they live it. 

Today, Liberty sells more copies over 
the newsstands (52 issues x 1,000,000+ ) 
than any other magazine; more home- 
delivered copies (52 issues x 1,000,000+ ). 
Every week, over 2,500,000 families find in 
its pages the viewpoint which 1s their own. 

More important than the number of 
these people is their position in market- 
ing; their attitude makes them the best 
conductors of the current of sales. 


Printers’ Ink figures give Liberty a gain 
of 11,073 lines for the first quarter of this 
year over the first quarter last year. This is 
the largest linage gain of the big national 
weekly magazines. The largest percent- 
age gain of all general weekly magazines. 
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Quarreling with 


An interesting feature of many of 
the reports which have been pub- 
lished in recent issues of ADVERTIS- 
inG AGE, indicating the attitude of 
college and university teachers to- 
ward advertising, is the general dis- 
position to blame advertising for 
creating and stimulating desires 
which the critics believe are not sal- 
utary from the standpoint of the 
best interests of individuals and so- 
ciety as a whole. 

However, it should be pointed out 
that while advertising necessarily 
takes advantage of natural human 
inclinations and desires, since most 
of the problems of the advertiser re- 
late to finding out the directions in 
which these are tending, it is futile 
to quarrel with advertising for what 
is essentially a human trait. The de- 
sire to buy things which the indi- 
vidual wants, but for which he may 
not have an economic justification, 
is basic in human nature, and to say 
that the advertiser is at fault for 
catering to these desires is to put 
the emphasis on the wrong factor. 

People get more satisfaction and 
enjoyment out of satisfying desires 
for things other than _ necessities 
than they do out of taking care of 
primary needs. Decoration of the 
female, for example, leads to all 
sorts of follies, from the standpoint 
of the economist, in the purchase of 
fashion articles and 
which serve no useful purpose other 


Sales Go Up, 


Trust | 
lead in| 


cosmetics 


Investment 
the 
in educational advertising campaien | 


Commercial 


Corporation has taken 


which we 


time to inform not 


but legislators, business men and 


others, of the function performed by | 
| 
in making volume | 


instalment selling 


production possible and thereby 


bringing the price of modern 
the 
inasses of the population 
the 
finance companies in presenting the 


conve- 


niences within reach of the 


Criticism of methods used by 


harges involved in handling instal- 
ment sales has been in evidence of 
late, but this should not be allowed 
to obscure the important function 
which these companies perform in 
providing effective machinery for 
volume sales. Only by enabling man 
facturers to supply the market on 
a large scale, thus bringing down 
the unit cost of their products, has 


been possible for consumers to sat 


Human Nature 


than to gratify her vanity. They fail 
to realize that the life of a woman 
would be incomplete if she were re- 
stricted, in dress and adornment, to 
the things necessary merely for the 
protection of her from 
weather, without regard to beauty 
or the attraction which she was able 
to exert. 

Great industries been built 
up because of the basic human in- 
stinct which causes every individual 
to want to appear to the best ad- 
vantage. Biologists could explain 
this much more satisfactorily than 
the economists, who are content 
only to note the so-called waste in- 
herent in purchasing 
chief value is the fleeting appeal of 


body the 


have 


goods whose 


fashion, or which add a_ conven- 
tional attractiveness or beauty 
which satisfies the individual far 


more than anyone else. 

Advertising is a powerful force in 
suggesting ways of satisfying human 
That all of 
are necessarily commendable or in 


desires. these desires 


the best interests of society no one 


need assert in order to defend ad- 
vertising as a logical source of in- 
formation and inspiration for the 
consumer who is hungry to enjoy 
more and to live a fuller and more 
satisfactory life. Men and women 
are not perfect, and = advertising 


ministers to them as human beings, 


not merely as units in an economic | 


world. 


Prices Down 


isfy their demand for automobiles, 


radio sets, electric refrigerators and 
all of the other modern products 


believe is needed at this | which add so much to comfortable 
only the public,|and satisfactory living. 


It may be that the finance 


panies are open to criticism in the 


com- 


methods they have used in indicat- 


ing the charges for their services. 
|But that is a relatively unimportant 
point, since the average consumer 
has not shown either resistance or 
resentment at reasonable costs for 
financing his purchases on a de- 
ferred basis. Now and then criti- 
cism of loading costs have been 
‘directed against individual dealers 
or markets, but in most cases rea- 


sonable charges have been in effect, 
and this is particularly true today. 
Instalment selling has justified it- 


self, and the publie and the business 


world will benefit from the dissem 
ination of basic information such as 
that presented by C.LT 


SALES SUGGESTION SUSPENDED 


ey 


== 


MATCH 


ont) ‘ 
TAILOR 


Tha Proaressive 


Grocer. 


"That reminds me—I want to get some string beans for dinner tonight.” 


Views from 


Associations 


(As viewed in The Insuliter, publi- 
cation of The Insulite Co., Minne 
apolis, Minn.) 

In the present complex era of 


American business life, it is well- 
nigh impossible, if not fool-hardy, to 
pursue the course of rugged indi- 
vidualism in guiding an individual 
business enterprise through the maze 
of marketing, distribution, competi- 
tive and governmental problems 
Therefore, the medium of a strong 
trade association for the purpose of 
exchange of views; establishing or- 
derly and constructive programs of 
a collective type; the maintenance 
of a union of strength for defensive 
purposes is essential. 

Other elements composing the trade 
factors in the building business of 
the country would do well to take a 
page out of the book of the retail 
dealer trade associations, 

Past experience has demonstrated 
that as eras of prosperity and the 
more abundant life approach there 
is an individual tendency on the part 
of each of us to drift away from 
joint effort to an individualistic self- 
ish pursuit of gain in order to 
ours while the getting is good. In 
the case of the recent trade associa- 
tion conventions referred to above it 
is extremely gratifying to note that 
such a trend is not at present indi- 
cated. As we move rapidly into the 
period of expanded business, which 
now confronts let us hope 
there will be no such desertions from 
the tremendously valuable trade as- 
sociation structures which have in 
the recent past and are at the 
ent time serving us so well. 


get 


us, 


pres 


Crop Insurance 


(As viewed in Capper’s Farmer by 
Senator Arthur Capper) 


Crop insurance should 
fair trial. No one can say in advance 
that it will work. No one can 
arbitrarily that it will fail. The 
way to find out whether crop insur- 
is workable and beneficial and 
practicable as regards cost is to try 
it out on an experimental basis and 
check results. That is a proper and 


be given a 


say 


ance 


a sensible way to proceed. 
We wouldn't 


that | 


the Outside 


| tens we did a certain amount of ex- 
The greatest danger is 


| perimenting. 
in launching a test on a wholesale 
basis, rather than going at it slowly 
and expanding the plan if it proves 
successful. And let me add that in 
such an experiment we should take 
an impartial attitude and be willing 
to abandon it if it doesn’t work and 
back “it if it does. 


Service 


(As viewed by J. B. Hill, president 

of the Louisville & Nashville Rail- 

road, in the Louisville and Nashville 
Employes’ Magazine) 


It is a law of life that no man can 
sincerely try to help another without 
also helping himself. 

We have not yet, however, reached 
the high standard of friendly, cour. 
teous service which the public has 
the right to expect and which we 
have set for ourselves. 

We are inviting people to be our 
guests and to feel ‘“‘at home on the 
L. & N.” We are promising to serve 
them not merely well, but with cour- 
jtesy and friendliness. The public 
jcannot force us to do these things 
| but it will patronize those who give 
{what it deserves. If our service is 
et used both employes and railroad 
the losers. 


are 


Television 
Week) 

| Though progressing 
}in various there is one prob- 
| lem that wholly baffles the industry. 
Television stations now operate on 
jexperimental licenses. Before com- 
| mercial operation can begin—before 
and programs can be sold—the 
Federal Communications Commission 
|must issue commercial licenses. But 
ithe only commercially useful chan- 
nels are in the band running from 42 
to 40 megacycles, and this band is 
now reserved almost exclusively for 
government services, which refuse to 


give 


(18 viewed in Business 
television is 


Ways, 


sets 


up any part of it. The army 
and the navy, particularly, have 
adopted an uncompromising attitude. 
| In war time the army and the 
navy can always commandeer any 
ichannels they need. Their refusal 
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for 
Advertisers 


The following documents may be 
secured without charge from compa. 
nies sponsoring them, or through 
ADVERTISING AGE, by any national ad. 
vertiser or advertising agency execu. 
tive writing on his business letter. 
head. 


No. 1159. Where the Toronto Sta; 


Weekly Is Read Throughout Can 

ada. 

Issued by the Toronto Star Weekly, 
this analysis contains circulation 
figures in major city markets; in 
cities and towns of various popula. 
tions, arranged by provinces; by 
counties and electoral districts; and 
an alphabetical list of places where 
the Star Weekly is home-delivered 


No. 1160. A Summary of 
Radio Facts. 


This summer there will be at least 
34 million radios in use in the United 
States, according to this brochure is 
sued by Columbia Broadcasting Sys. 
tem. Figures are taken from a Starch 
survey of radio ownership and sum- 
mer listening habits. 


No. 1161. Ask Any Mr. Crandel. 


Grit has issued another of the 
small books in its series written in 
conversational style, dealing with 
Grit’s coverage of the small town 
market. 


No. 1101. Do More of Your Casting 

Where They Rise. 

Chicago Journal of Commerce has 
issued this brochure which shows the 
importance of the Middle West as an 
industrial territory and describes the 
business and financial news service 
provided by this paper. Included is 
a cross section of its industrial circu- 
lation and a list of 1936 advertisers 
representing 57 classifications of 
business. 


No. 1148. Standard Market Data for 
WFBR, Baltimore, Maryland. 


This brochure issued by radio sta- 
tion WFBR contains market data on 
the Baltimore trading area, merchan: 
dising service offered by the station 
and a description of its facilities and 
coverage. Also included is a study 
of radio ownership and listening 
habits based on a Ross Federal sur 
vey of Baltimore’s metropolitan dis: 
trict. 


No. 1106. The Making of Twenty: 

Four Sheet Posters. 

This illustrated brochure issued by 
Forbes Lithograph Manufacturing 
Company starts with some helpful 
suggestions for the art director and 
production man, and follows throug) 
with a description of various steps it 
the making of a poster. 


No. 1068. Drug Store Displays Must 

Sell More Goods. 

Window Display Advertising, Inc 
has issued this bulletin as an aid it 
the improvement of drug store wil 
dow displays and to create an at 
ceptance on the part of retail drug 
gists for the one-product displays 0! 
national advertisers. 


No. 1140. 
A.D. A: 
In this brochure, Advertising Dis 

tributors of America describe thel! 

facilities and services and show thel! 
plan in action by recounting a num 
ber of case histories. 


No. 1148. Glorify Your Product. 
This booklet issued by Herman 4 
De Vry, Inc., discusses the value 
sound films in advertising, sellin? 
and training, lists typical firms 
ing films, and results of their use. 


No. 1156. Consumer Analysis of ¢! 
Greater Milwaukee Market. 


Summer 
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This new brochure is the 14th e 
tion of the Milwaukee Journal's co 
sumer study. Its data covers the 
number of brands, number of fa® 
|lies using each brand from year ! 
| year, average monthly purchases P 
| family, trend of package and bu 


get anywhere in farm. |is without valid excuse. They should | volume and per cent of store dist! 
ng or industry or government un-|cease blocking commercial television. ! bution of brands. 
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R THE last word on any subject go to headquarters. Francis 
B. Sayre is ‘““headquarters”’ on reciprocal tariffs. 


To include absolutely last minute developments he made final revisions 
of this article on Wednesday. The manuscript was rushed to a mail plane. 
The plane was “downed” at an emergency field outside Pittsburgh. A 
motorcycle rushed the manuscript to another plane and it reached 
Chicago Thursday morning. 


On arrival it was split into ‘“takes’’ for a dozen linotypers— in the 
foundry in less than an hour—and in the hands of more than 1,. 40,000 
subscribers by the following Monday, just as you see it here. 


You are reading it weeks later. It isn’t as timely now as it was then. 
Many new developments have intervened. Without a 4-Day Speed 
Schedule subscribers would have read it ‘‘weeks later’, too .. . and it 
would not have been as timely for them. 


But 4-Day-Writer-to-Reader Service means much more than catching an 
issue with a timely article. It is a prod—a compulsion—a competitive 
spur on the entire editorial and writing staff. No one dares allow old 
stuff to creep into his columns. So Farm Journal goes forth each month— 
timely, fresh, and alive. That is why it is enjoying the fastest circulation 
growth in its history. That is why it is a good place for your advertisement. 


FARM JOURNAL 


Fastest Growing Magazine in the National Farm Field 
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them up” to make a case, he charged. 

CIGARETTE AND R. R. Sharrock, professor of mar- 
keting, takes pains to prove to his 

students that many of the statements 

COSM FTIC COPY in the “expose” books are incorrect. 
He urges them to avoid mistakes 

made by advertisers in the past, 

j when they enter business, so that 
TEACHERS TARGET promoters who criticize advertising 
|and other branches of marketing will 


——- have the “props” taken from unde! 
them. 


Mévertising Ragpod fa Ect) ros or ot tp ome ee 
homics, Psychology Classes | 


cinnati is friendly toward advertis- 
jing. Advertising has raised home 
| Standards, and has increased the de- 
South Hadley, Mass,, April 22.—| mand for many labor-saving devices 
Students at Mount Holyoke Women’s|for the home, various professors 
College are being taught that com.| Pointed out. The good in advertising 
petitive advertising is an economic|sreatly offsets the bad, it was felt. 
waste, ADVERTISING AGE’s survey of 

academic attitudes disclosed this | 

week and professors of economics | 
and psychology lead the attack, hit- 
ting especially at cigarette and ~ 
metic advertising. 

Prof. Everett D. Hawkins, of the 
economics department, criticizes buy- 
ing of merchandise on a_ basis of | 
“hunches, attractiveness of packag-| 
ing and adver- 
tising slogan.” 
He advocates 
creating a Fed- 
eral department 
of consumption 
to protect con- 
sumers, who, he 
charged, are 
“America’s for- 
gotten men and 
women.” 

Dr. Samuel P. 
Hayes, Jr., pro- 
fessor of  psy- 
chology, said, 
“Advertising intended to create a 
false want or to stir the people up 
to believing that they should buy an 
article wanted or not is an economic | 
waste. The relative cost of advertis- 
ing and distribution compared to the) 
cost of production is excessive and | 
the public is therefore paying for| 
something it shouldn't. | 

“Cosmetics and cigarettes are the) 
greatest offenders. The advertising | 
| 
| 


Dr. Hawkins 


copy of these two industries are pri- 
marily competitive and only rarely) 
educational.” 

To counteract anti-advertising in-| 
fluences which are appearing in some | 
colleges and universities, Willard A. | 
Pleuthner, instructor in advertising | 
in the University of Buffalo, has in- | 
stalled his own library on advertis- | 
ing as an integral part of the uni- 
versity library. 

Mr. Pleuthner, a contact man for | 
Batten, Barton, Durstine & Osborn 
Inc., teaches “Principles of Adver- 
tising’” in the university’s evening 
session, Among the volumes he has 
added to the library, are “Careers in 
Advertising,” by Alden James, and 
“Tested Advertising Methods,” by 
John Caples. 

The authors of books which pur- | 
port to “expose” advertising are pro- | 
moters who are looking after their! 
own monetary good, Vincent H.| 
Drufner, director of evening and ex. | 
tension courses of the University of | 
Cincinnati, commented. They take | 
some specific instances and “build 
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° ‘Coty announcement, as follows: assortment is enough to allow a ry, 
Group Display 1. Dealers get the entire benefit of |small store to utilize the plan, the ; Ff 
° the advertising run by the manufac-| copy concludes. 
of Its Lines ies. | —_ | 
2. Store appears as a _ specialist, | Garmise Promoted 
Urged by Coty offering a complete stock of lines | Bert Garmise, newsstand sale: 
which interest customer. manager of Scribner's Magazine, 
3. Displays are thereby more at-| New York, has been appointed to the 
New York, April 22.—Toilet goods | tractive, self-selling. post of director of circulation. Ip f 
should be displayed by grouping 4. More sales per clerk since sug-|the six months since the magazine's 
products of a manufacturer togeth-| gestion of other products is obvious.|format and _ contents alterations 
er, rather than by putting perfumes| 5. Stock control is easier. newsstand circulation, it was said 
together in one place and face pow- 6. Store is made to appear “fash- increased Laa8 per cont. 


ders in another, Coty, Inc., advises|ionable” by offering harmonizing Ph 
druggists in trade paper copy ap-| toiletries. . P & R Names Mooney 
pearing this week. This merchan-| Coty recommends this plan only Pedlar & Ryan, New York, have ap. 
dising strategy helps to sell cus-|after exhaustive testing, the trade | om ted " ete of ge = L ti 
tomers other related toiletries of | paper copy tells dealers. Results mooney, tormerty with vepmegytletithy 


ger, Inc., New York. He also served 


the same brand, it is argued. ‘have been good enough to justify | with Paris & Peart, New York, and 142 
Display of the products by lines|the company in embarking upon na-| with the sales promotion division oj | 


has six advantages, according to the| tional promotion for the idea. A $16| American Radiator Co. 
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Business volume has been growing all along the 
line in Spokane and tributary area, owing to doub- t 
led farm income, the Grand Coulee development S 
and other favorable factors. Sales are easier to make. I 
Newspaper advertising gets better results. The Spo- fi 
kane market is one of the nation’s hot spots for [ 
sales. Details follow: li 


Record of Growth in 
Spokane Area 


—$. 4 = 
Bank Clearings rae_-00ek SER THs Gain 122.4°; I 
: | 
Bank Deposits an righ pee Gain 128.2°, 1 
‘ \ 
Building Permits ls sence Gain 534.3, 
Department Store 1933—% 5,308,000 : ‘ins ( 
' Sales 1936—$ 10,258,295 Gain 93.3% 
os Post Office 1933—$ — 804,300 og go: 
“< Receipts 1936—$ 1,041,275 ‘“72tm o%-F 
. 1933— 1,778 — , 
Car Sales 1936— 4.576 Gain 157.4% ” 
| - 2 i 
' Lumber Output a. Remrierty Gain 77.26 1 
no 16 
Mine Dividends 3 ues Gain 908.1% oO 
I 


NOTE: Lumber and Mine figures, Spokane Major 
Market; Car Sales, Spokane County; Other figures, 4 
City of Spokane. 
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AIRPLANE VIEW 


-REVIEW 
SUNDAY MORNING spoK ANE, 


More Than 110,000 Net Paid Circulation 
Largest Circulation in thé 


Advertising Representatives—JOHN B. WOODWARD, INC., New York 
Color Representatives—Sunday Spokesman-Revie* 
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a irs A ard of |time, is in — g Fig ect G. Ford, “State Government FEAR FIGHTER 
W |in recognition of his years’ serv- ree. 
t Fi t bat 
he ice to the association as secretary Borrows Life Format | 
Ford Medal to and his many and varied contribu- Through special arrangement with = 
tions to sales management. Time, Inc., State Government,| WHY DODGE THIS QUESTION 
C k ; monthly publication of the Council | A id ] ») 
al oppers oO e Basis for Award ot State Governments, national or- frai to Fly: 
aa | The Philadelphia Coke Company | ganization of civil employes with 
a : = lselection was based upon its solu- headquarters in Chicago, used a Life 
In Philadelphia, April 20.—The Phila-|+ign to the problem of merchandis- format for recent special issue. 
ne’s lelphia Coke Company, a Koppers ing a fixed daily production of a Rot ——— — Bg or se 
TT s a si Pp : "elVv J "ge Zi ms Ste 
ons mmpany affiliate, last night re-|highly seasonal prime commodity ys A ‘aan aaa eewal the 
: ‘ Wee ‘ rary p igre a . e eae ae Cc 3 re as ste > 
ald eived the Howard G. Ford award of|Koppers coke. This was accom: ua) 5.000 to 10.000 for this issue. Chicago, April 19.—“Afraid to 
Sales Managers’ Association of | plished by a highly organized and io £0, £ 9. Afre 
hiladelphia, at a dinner in the (artificially stimulated sales cam- romoted 5 = — 
y ievue-Stratford Hotel. The |paign in the off-season which re- Brunkow P With this blunt que stion at the 
> ap- vayd was for the outstanding con- ‘sulted in lowering of summer _ in- O. R. Brunkow, formerly assistant top of full page advertisements in 
Wa as - . i nt te denies ’ srnts . rents |. : q : a oa 
i. L erthuti i ‘ovement in distribu-|ventory, a _ straight-line deliver sales manager, Commer lal Solvents |seven metropolitan newspapers, 
[ ibution to Improvem , B Y Corporation, Terre Haute, Ind., has | 
rved on in the United States during curve, minimum amount of seasonal jp oop appointed manager, chemical American Airlines, Inc., today made 
be 1428 layoff of personnel, and dollar sav- | sales, New York office. Henry Denny #2" unusual approach to a problem 
no The award, made for the first|ings for customers. has been named vice-president. which has perplexed the entire in- 
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Owing to. steady, 


substantial circulation growth 


the $2.54 milline rate of The Spokesman-Review and 


Spokane Daily Chronicle is 13.6% under that of 1933, 
11.867, under 1929. It is the lowest milline rate for any year 
from 1920 to date, the two years of 1922 and 1936 excepted. 
In the whole 17 years no date when new card was estab- 
lished showed as low a milline rate as is now in effect. 


Milline Rates in The Spokesman-Review 
and Spokane Daily Chronicle 


1920 to 1924 
1925 to 1929 
1930 to 1933 
19314 to 1936 
Mar. 31, 1937 


$2.58 
$2.86 
$2.92 
$2.68 
$2.54 


Combined Circulation and Average Milline 
Rates for Different Periods 


Based on official net paid circulations 


Spokesman-Review Combined  Milline 
Daily Chronicle Daily Rale 
1920 to 1924... 44,772 38,108 82,880 $2.58 
1925 to 1929... 48,774 41,234 90,008 $2.86 
1930 to 1933... 47,969 42,115 90,084 $2.92 
1934 to 1936... 49,139 43,972 93,110 $2.68 
Oct.1, 1936 to 
Feb. 14, 1937 
ee 60,000 50,000 = =110,000 $2.54* 
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“Basis new rate effective March 31, 1937. 
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History of These Papers 


{1 cado—Detroit—Boston—Kansas City—San Francisco—Los Angeles 
Magazine and Comic Sections—Associated Weekly 
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AURLIMES inc. 


American Airlines makes a frank, factual 

statement in large newspaper display 

space to the public question about dan- 
gers of air travel. 


dustry. Executives of other air trans- 
port companies admitted that they do 
|}not Know whether or not the copy 
used by American will prove effec- 
tive in selling air service. They be- 
lieve, however, the reaction § will 
prove valuable in determining the 
type of advertising which will prob- 


ably be adopted eventually in an 
educational effort under the aus- 
pices of the recently formed Air 


| Transport Association. 

The full-page copy of American 
| Airlines, Inc., ran under the effigy 
and signature of C. R. Smith, its 
| eeaatiliont. Said Mr. Smith in dis- 
cussing a subject which has never 
_ before been talked about publicly by 
(an airline official: 

Time to Talk 
| “We know that fear keeps many 
|people from enjoying the advan- 
| tages of air transportation. So why 
| should we be silent on this subject? 
|Regrettable as it is, the records show 
|there have been accidents and fatal- 
‘ities in every form of transporta- 
‘tion. What we do not understand is 
/why some people associate danger 
|with a transport plane more than 
| they do with a train, a boat, a motor 
|ear, an interurban or a bus. Is it 
| because airline accidents have re- 
|ceived more publicity?” 
| Mr. Smith quoted statistics to 
| prove that flying is no more danger- 
/ous than any other form of travel, 
‘and asked: 

“Do these — statistics overcome 
|your fear of flying? I think not. 
|There is only one way to overcome 
| that fear—and that is to fly.” 
| The airline president concluded 
his presentation with the state- 
| ment: 

“This whole subject of fear about 
| flying can be summed up as follows: 
| People are afraid of the things they 
'do not know about. You would be 
lequally afraid of trains if you had 
|never ridden on one. 

“As soon as you become acquaint- 
‘ed with air transportation your fear 
| will be replaced by your enjoyment 
lof the many advantages of air 
| travel.” 
| The copy was placed by P. 
| lis Corporation. 


THE 
FAMILY CIRCLE 
MAGAZINE 


P. Wil- 


ADVERTISERS IN 
1936 HAVE — 


RENEWED THEIR 
SCHEDULES FOR 


New York Chicago San Francisco 
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Manufacturers 
Jointly Create 
Model Grocery 


99 . 


Trenton, N. J., April 22.—Five 
manufacturers have joined hands to 
create a model grocery and meat 
market which will serve as a guide 
to retailers in their operations. 
Though C. V. Hill & Co., manufac- 
turers of refrigerators and market 
fixtures, are sponsoring the display, 


other contributors are Congoleum- 
Nairn, Ine., Pittsburgh Plate 
Glass Company, General Refrigera- 


tion Company and Hobart 
turing Company. In addition, dum- 
my stock was provided by Standard 
jrands, General Foods Corporation 
and Borden Sales Company. 

Though only feet in size, 
the model store will accommodate a 
weekly volume of from $3,000 to 
$3,500, according to the Hill 
pany. One innovation is the use of 
mirrors above the store entrance 
emphasize and apparently 
the size of window displays. 


30x35 


increase 


Strategy of Store 


jattempt 
Manufac- | 


Vermont Wants Its 


AGENCIES MAY 


Own “Stein Song” © 


Montpelier, 


Not 


wh 


to 
ich 


be 
has 


outdone 
its 
D. 


Gov. George 


mo 
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me 
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posers 


vertise 


Sta 
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Commission 
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Vt., April 
by 

“Stein 

Aiken 


appointed a 


to exploit 
ciation of the two in the housewife’s 


Green 


of 
women 
a flock 
invited 


the 


9» 


Maine 
Song,” 
of Ver- 


State 
three 


to pick 
of 


com- 


to 
Mountain 
music, 


natural 


ad- 


asso- 


|mind. Meat cases are brightly illu- 
| . 

minated and arranged in two decks 
to double display space. 


Dair 


*y 


products 


displays 


are 


|cessed in the walls, in line with the 
jgeneral scheme of economy of space. 
This 
serts, should command from 20 to 30 
|per cent of the store’s volume. 

The main shopping counter is sit- 
uated at the rear, encouraging store 


com- | 


to |} 


| traffic 


| 


tions 
posed. 


department, 


and 
to 
Open 


multiplying 
which 
displays 


the 


the 
the 


company 


as- 


tempta- 


shopper 
abound 


is ex- 


here, 


so that the housewife may help her- 


the | self 


while 


Fruits and vegetables are placed 
on neat porcelain stands near 
meat department, representing an | potent. 


the 


impulse 


is 


most 


re- | 


|& Ross, Cleveland, 


HAVE TO INVOKE 
SYSTEM OF FEES 


15% Not Enough, Gamble 
Tells Cleveland Meeting — 


(Pictures on Page 43) 

Cleveland, April 20.—The plight 
of advertising agencies whose costs | 
are outstripping revenue and the | 
new interest of the agency in what’s 
between the covers of a_ periodical 
provided two of the highlights of 
the 35th anniversary celebration of 
the Cleveland Advertising Club 
April 15-17. 

Speaking of the former, Frederic 
R. Gamble, executive secretary of the 
American Association of Advertising 
Agencies, predicted that some agen- 
cies will have to adopt a fee system 
for certain accounts. Allen L. Bil- 
lingsley, president of Fuller & Smith 
discussed the lat- 
ter subject, telling of how he divided 


aw a 


AGGRESSIVE | 
SUCCESSFUL 


} 
} 


That’s the time for the manufacturer to get his product into the lines these successful men are handling. 
Not only does it mean present sales—it means continued and increasing sales as they sweep forward to new 
Their inquiries show that they are alert to the possibility of added lines. 


records. 


Talk to them about your product through AUTOMATIC HEAT and AIR CONDITIONING, the paper 
that serves their interests in this industry. There’s plenty of evidence to show how closely they are following 


its columns. 


AUyeTIA 


| 
1 


\ 


R CONDITIONI 


\ CONFIDENT | 


HE old saying: “Nothing succeeds like 
success” is to be seen working every 
month in heating and air conditioning. 
Having tasted of success (a better than 
40% increase in each of the last two 
years) men in air conditioning are throw- 
ing into their selling efforts all that con- 
fidence which marks the successful. They 
now no limits to the possibilities of their 
industry. Nothing like the so-called sat- 
uration point is even remotely on the hori- 
zon. The only measure of their success 
is the effort they are willing to put forth. 
Current monthly gains show that they are sparing no effort to make the most of their industry. 


| magazine 
supplementing this with a more in-| 
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TOKYO 
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The display in the left corner of this window tips off the locale of this new 
window display for Schenley—in a popular store window in Tokyo. 


a number of newspaper editors to 
call on him and explain their views 
of what makes a good paper. 

More than 500 advertising men 
attended the Thursday meeting, at 
which John F. Patt, manager of Sta- 
tion WGAR, directed a presentation 
of 35 years of history as it affects 
advertising as a whole and the local 
club particularly. 


Noted Speakers On Program 


The list of distinguished speakers 
during the three-day symposium in- 
cluded Harold Glenn Moulton, presi- 
dent, the Brookings Institution, 
Washington, D. C.; Laurance Sieg- 
fried, editor, The American Printer; 
Dr. Kenneth Dameron, professor of 
marketing, Ohio State University; 
Stanley A. Knisely, advertising man- 
ager, Republic Steel Corporation; 
Allan Brown, advertising manager, 
Bakelite Corporation, and chairman, 
Association of National Advertisers. 

Newton D. Baker, Secretary of 
War under Wilson, was the speaker 
at the banquet at the Statler Hotel 
Saturday night, discussing ‘“Tomor- 
row’s Challenge to Advertising.” Mr. 
Baker surprised his audience with 
his knowledge of promotion. 


Taxes Hurt Agencies 


Mr. Gamble said that new taxes 
will take about 2.1 per cent of gross 
agency income in 1937, or about 50 
per cent of the net profit made in 
1936. This makes it imperative for 
agencies to develop new sources of 
revenue, he argued. 

The agency may decide to content 
itself with less profit; it may give 
less service, which is also unlikely 
in view of the expansion of business 
generally; it may get more work 
from its present personnel, which is 
also a rather remote possibility, 


for some types of services and an in- 
crease in minor charges such as pur- 
chase of materials and services. 

Mr. Gamble also said that agen- 


disregard of recognition 
which many publishers are display- 
ing. The result of this trend, he ar- 
gued, has been an increase in the 
number of weak agencies which are 


vertisers. Mr. Gamble said that tight- 
ening up of the situation in Cleve- 
land is a good omen. He concluded 
by indicating the need of interpret- 
ing advertising to the public accu- 
rately as a business deserving sym- 
pathetic consideration, rather than 
as a racket, as some contend. 


Study Editorial Pages 


Mr. Billingsley, the agency presi- 
dent, said that analysis of editorial 
content has become so important 
that many space salesmen have dis- 
carded their bulky portfolios and 
now make their rounds armed only 
with a copy of their publications. He 
referred to the recent past, when sur- 
veys of circulations and_ trading 
areas were the vogue as the “figure 
tog” era. 

“Today both agency and _ publica- 
tion men are reading,” said Mr. Bil- 
lingsley, “and while they have 
lost interest in the circulation 
or newspaper, they are 
telligent study of the editorial diet 
proffered these readers to determine 
the kind of it is likely to 
attract. So the salesmen are talking 


readers 


(Continued on Page 32) 


unable to do a profitable job for ad- | 


while the fourth road points to a fee | 


cies are concerned about the general | 
standards | 


not | 
of a] 


“News-Tribune” Merged 
With Pawtucket “Star” 


The Providence, R. I, News 
Tribune, afternoon paper recently 
purchased by Walter E. O’Hara 


president of the 
ing Association, has acquired the 
Pawtucket Star, afternoon  tabloi¢ 
started several weeks ago by Mr 
O'Hara, and the two papers have 
been consolidated under the name of 
the Star-Tribune. 

Under this name the paper will be 
published as an afternoon daily oj 
standard size, with special emphasis 
on a late edition covering all sports 
results. The old News-Tribune build 
ing, which has been leased by the 
new management, is being remodeled 
to afford more convenient publishing 
facilities. 


Narragansett Ra 


Crown Geos National 


Crown Luggage Co., Baltimore, Md 
will seek nation-wide consumer a 
ceptance for the first time this year 
with two new lines: “Ski-Lite” an( 
“Royal Blue.” 

In addition to dealer helps, direc 
mail and point of sale displays, cop) 
is scheduled for class publication: 
including Harper's Bazaar and Vogue, 
Newhoff-Kaufman, Baltimore, is thé 
agency in charge. 


139% 
gain 


DEPARTMENT 
STORE SALES 


* 


In Louisville, improved Easter busi- 
ness swelled March Department 
Store sales more than 139% over 
February volume and registered a 
gain of 40.8% over March 1936. 
The same general upward trend 
held in all retail business, sales in- 
creases ranging from 15% to 50% 
over last year. . . Extra profits are 
to be made by promoting your 
product in this active market 
through these effective media. 


WHAS 


Edward Petry & Company, 
National Representatives 


* 


Owned and operated by The 
Louisville Times Company 


Publishers of 


THE COURIER - JOURNAL 
THE LOUISVILLE TIMES 


Represented Nationally by 
The Branham Company 
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‘This Year’s Crop of Profits 


a f one can believe the experts, it’s going to cost more recently published by the United States Department 
d , , : , 

tar” to do business this year. This sets up two tasks for of Labor will help you find New York’s best market. 
ae business—increasing volume of sales, and holding They show, for instance, that one representative 
"Hara . . ‘ . aa . 
"Ra down selling costs. There’s a way to do both in this group of New York families has a total annual family 
A the 

-_" rich New York market. expenditure of between $400 and $500 per member. 
y M 

a The way is simply to concentrate primary adver- Another has a total annual family expenditure of 
will be tising effort in the best market. All markets are made between $800 and $1000 per member. The difference 
Lily of 

pee up of people. But the best markets are made up of between them as markets for advertisers is indicated 
Sage prospects — people ready and able to buy. Figures by these facts — 
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l three times as much for travel 


Although both these groups are in the moderate- And that’s the answer to your problem of making 

Privat income brackets, the difference between them estab- more sales and more profitable sales in New York: 
> over 
i936 lishes an incontrovertible market fact—that markets Because The New York Times, reaching more above- 
trend 
sles in- . ° . . one 
° 50° improve for advertisers as the economic status of the average-income families than any other newspaper, 
fits are 
g your *a° oe : . * 6 . 
market families comprising them improves. Profitable concentrates your advertising in the most lucrative 
1a. 

markets are built by advertising from the top down. best-prospect market available anywhere in America. 
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Voice of the Advertiser 


Letters are welcome. 


How Cock Robin Was 
Captured, Told at Last 


To the Editor: The enclosed shot 
pictures the season's first Robin... 
or does it? 

This shot was made using man- 
made grass (borrowed from. the 
Maurice L. Rothschild display man), 
a dish towel (domestic variety), the 
product in dispenser bottle, a base- 
ment storm window from our pho- 
tographer’s home and a Robin (now 
we’re getting somewhere) that took 
us three weeks to locate. 

Not a photographer in town had 
ever photographed a Robin. Among 
the reasons: “too common” .. . “too 
skittish” . .. and “what’s the use?” 

In final despair, we took our prob- 
lem to Dr. Thomas S. Roberts, inter- 
nationally famous ornithologist, 
curator of the University of Minne- 
sota zoological museum. Into the 
archives we went and after thumbing 
countless prints we finally found one 
properly faced for our purpose. After 
seemingly endless rephotographing, 
skillful montage and retouching, we 
turned the undeniable trick. 

GERALD S. BESKIN, 

President, Gerald S. Beskin Ad- 


vertising, Inc., 
Minneapolis, Minn. 


- F > 


Helfant Right On 
Camel After All? 


To the Editor: In your issue of 
April 19, you carry a squib about Art 
Helfant losing a bet to William Steig 
on the one-hump-camel problem. It 
would seem that Mr. Helfant paid 
off a little too soon. The cigarette 
people can’t be wrong! 

According to the omnipotent Mr. 
Webster, a camel is a camel and a 
dromedary, not to be outdone, is also 
a camel, despite its measly one hump. 
To make it plainer, a camel, or 
Camelus Bactrianus, is not, neces- 
sarily, a dromedary, or Camelus 
Dromedarius. But a  dromedary 
(Camelus Dromedarius) MUST be a 
camel (Camelus). Dromedaries are 
like that. 

So it looks as though Mr. Helfant 
should re-collect that bet from Mr. 
Steig and all will be even-Steven. 
Let’s have another ball. 

LEE CLARK, 

M. Glen Miller Advertising, 

Chicago, Il. 
v . A 


Urges Smoking Out of 
Advertising Attackers 


To the Editor: Let me urge you 
to continue smoking out the college 
detractors of advertising in ADVER- 
TISING AGE. So many of them are 
tainted with the virus of the Chases 
and Schlinks, ete., that your cam- 
paign is absolutely necessary and 
ought to accomplish great good. 

Marc N. GoopNnow, 

Lecturer and Journalism Field 

Representative, The University 

of Southern California, 

Los Angeles, Calif. 
, Ft F 


Columbus Business Men, 


University Co-operate 

To the Editor: We have a very fine 
relationship with the business men 
and a number of our students are em- 
ployed on a part-time basis by adver- 
tisers and retailers. In addition, my 
class in Retail Advertising prepares 
all of the copy for certain retail stores 
who advertise in the Ohio State Lan- 
tern—the student daily, and there are 
local agencies, retailers, wholesalers, 
manufacturers, ete., who supply us 
with case material for problems. The 
problems involve the actual prepara- 
tion in advertising, including layout, 
copy, and typography. 

An increased number of business 
houses are calling on us for part and 
full time people in Advertising. Sev- 
eral of our boys do part time adver- 
tising work with the Columbus Dis- 


This department is a reader’s forum. 


SIGN OF SPRING 


a we hata, 


The "first" picture of cock robin for the 
season has quite a history as related by 


people are more than we can fill. At 
the present time none of our June 
graduates are available for full time 
work. They have all been placed. The 
Hearst newspaper organization has 
asked for three of our men in the 
newspaper advertising. General Elec- 
tric has asked us for men in indus- 
trial copywriting. During the past 
two months at least three advertis- 
ing agencies have asked us for men. 
KENNETH DAMERON, 

Professor of Marketing, Ohio 

State University. 

Columbus, O. 
7, VY F 


Implies Golf Stories 
Are of Fish Variety 
To the Editor: Mr. Herb Graffis’ 
letter in the April 12 issue sounds 
like the anguished wail of a 1106 


shooter who never even came close 
to an ace, 
Tell Mr. Graffis that before an 


ace-er can be counted on to bring in 
the commercial credit, he must first 
tell in detail how he stood, why he 
decided to use a brassie instead of 
a six-iron, the slightly changed grip 
he used and how he had just re- 
marked to Fulton that here was an 
ace coming on. 

Liberally interspersed will be re- 
ports on the wind velocity and the 
condition of the green. By this time 
the audience has faded away into 
small groups and the commercial 
falls on dead or no ears. 

Fie! Mr. Graffis. 

THEODORE R. SILLs, 
Theodore R. Sills & Co., 
Chicago, Ill. 
. + ¥ 
Finds Wide Information 

in Advertising Age 

To the Editor: I appreciate your 
carrying the story in ADVERTISING 
Acer of April 5 of the plan which has 
been used very successfully this year 
in giving our students a definite idea 
of the nature of advertising prob- 
lems. In this connection Stewart 
Gelders was listed as promotion 
manager for the Atlanta Constitution, 
instead of the Atlanta Georgian. 

I take this opportunity to tell you, 
also, that ADVERTISING AGE is the 
source of much valuable information 
for courses other than advertising, 
such as economics, sales management, 
marketing problems, and Marketing 
Principles. 

Pror. M. R. BREWSTER, 
Department of Economics, Emory 
University, 

Emory University, Ga. 
v . *F 


Jelke Dutch Girl 


Draws a Defender 

To the Editor: Copy Cub said: 
“The Dutch Girl in GOOD LUCK 
Margarine ads is the spittin’ image 
of Old Dutch Cleanser’s famous 
housewife. Maybe the latter forgot 
to inform her public of an impor- 
tant blessed event.” 

Neither is the Jelke Dutch girl the 
spittin’ image of the old Dutch 
Cleanser famous housewife (is she a 
housewife?) nor are we sure which 
one had the blessed event. Our past 


records show that the Jelke Dutch 


patch. Some are with retail stores, | girl was born about 1905. We would 


One young man has just been hired 
to do part time copy for a local manu 
facturer. 


Our calls for full time advertisin 


like to know when Old Dutch Cleanser 


| 


}gave birth to what we think a good 
idea and a swell advertising figure 
And, incidentally, this is the sec- | 
- us ei ) a 


ond nasty crack you have taken at 
us, but I’ll have to send in my dollar 
and renew my subscription anyhow. 
W. H. AARON, JR., 
Assistant Advertising Manager, 
John F. Jelke Co., 
Chicago, Il. 
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Picture Prices Tell 


Own Success Story 


To the Editor: Our company pre- 
sents an unusual picture with re- 
spect to prices. 

The price of Metro-Goldwyn-Mayer 
pictures is a variable, representing a 
percentage of what the theaters re- 
ceive from the public. When the 
pictures are poor, the price is small. 
The price increases in proportion to 
merit based on the results, exactly 
as does an author’s royalty. 

NICHOLAS M, SCHENCK, 
President, Metro-Goldwyn-Mayer 
Pictures, 

New York, N. Y. 
+ FF 
Census Bureau Gives 
New Instalment Data 


To the Editor: In the March 29 
issue of ADVERTISING AGE, a quotation 
is made to the effect that the Bureau 
of the Census has ignored instalment 
sales information since 1929. I am 
enclosing a copy of the Retail Sched- 
ule Form that was employed in the 
current Census, which calls for in- 
formation to which you refer. 

May I call your attention to the 
fact that a copy of the schedule form 
appeared in the Preliminary United 
States Summary of Retail Trade 


which was published in October, and 


CARTOON AND COPY IGNITE QUESTION 


- wow 
TE 
GRADUA 


| sou think so?” 


KAYWOODIE 


ty’s tongue 


nzht away 


head out 


watch 


pointed out 


in the morning.” 


talk to her there 
ie igh 


BE -AND YOULL NEVER 


“All nerve 


it seem?" 


nice profit, Mr 


Here's why: 
@ Balance 


Kaywoode feels neht in 


“It's my duty,” he expiamed, and 
edded with sort of a challenge, “or don't 


“Well, pumping out thet ges so near 
} steamship lanes is @ menace to navi- 
| @tion, all right,” Kirkoff agreed. 
» “And the lew distinctly tells us to pre- 
vent such things,” Tom Vesey argued. 
} Kirkoff didn't even smile. He thought 
|te saw what was going on in Tom's 
| mind. Betty Paige had come off best in 
toth their meetings; that was what both- 
leed Tom. If it had been a man pump- 
ing the gas out of the broken Burfiend, 
Tom wouldn't have fretted so about it 
G some other kind of girl without Bet- 
That's what little Kirkoff 
tiought was the reason, anyway 
‘Of course Tom had a good case. Good 
esough anyway, that Chicago told him 
tq ge ahead in the matter of the geso- 
line, but to use judgment. 


There was plenty of slush ice in the 
Manitou channel, with just enough open | 
water to let the seas roll between the | * 
floes. Tom stayed in his quarters, work- = 
irg on reports, all the way up the coast, | - 
saying nothing to anyone and looking | 
mad and worried every time he stuck his 


TH cutter was just off Lighthouse 
Point, on a line with South Fox Island, a0. TT 
when he went up to the bridge where 
Kirkoff was standing the four-to-eight 


| “We should get pretty well up to St 

Martin's reef before dark,” 
slowly, seeming to be hunting for words 
‘When we do—well, I think—" 

“The gal may have gone into Charle- | 
> voix to deliver a load of gas.” Kirkoff | 
She probably goes back | 
every night with a cargo and comes out | 


Right enough,” Tom said, grabbing the 
idea. “I don't want to bring this ship too 
close to the Burfiend If the young lady's 
B if Charlevoix, we'll go back there. I'll 
Make her see sense.” 

“Not her,” Kirkoff said. 

*“She can't be all fool!” 

* Kirkoff corrected 
fe | bad, sort of, to stop her It seems—" 
‘ “What?” Tom snapped 


“Well, she's sort of spunky And if | 
sh* does put this over, she'll make a 
Vesey 
| well—it's her own funeral.” 
| “\What's that?” he cried suddenly peer: 
lis g@ forward through the glass 

q little east of due north?’ 
|- Yom jammed the binoculars against 


smokestack of the tanker, sort of leaniny 
against it. She didn't have any bride, 
, or deckhouse any more either. All she 
had was fire. She was like a little grav, 
bow! full of burning grease that alread, 
had spattered up to start fire on- the 
other ship. 


THERE were ten compartments on th 
Burfiend, see? One of them hed 
drained empty the night she broke hy 
back. Drained and spread out on tt 
water, but didn't catch fire. But now « 
was another story. A second tank, awa, 
aft toward the engine room, had got 
stove in when the little hooker ble 
And was it burning? Mister, was 
Even against the wind, the boys on th: 
cutter could feel it at a quarter-mile 

Kirkoff shouted, “Close enough, sir 

Tom didn't answer, only stared ahead 
He went, 


he said 


of Ww I 
“ line 


“Too 


“What does 


If she doesn't, 
He paused 


h » 
vues “I smell tomething burning!” 
t OuGses Boe ’ 


An interested observer asks “is there any connection?" between the cartoon 
and Kaywoodie copy in the April 17 issue of Collier's. 


that Final Retail Volume IV, which 
was published in February, also 
carried an announcement that this 
information would be available in a 
later volume? 
F. A. GOSNELL, 
Chief Statistician, Census 
Business, 


of 


Philadelphia, Pa. 


Does Cartoon Come 
Before the Copy? 


To the Editor: Does the cartoon 
anticipate the subsequent action of 
the pipe in the Kaywoodie advertise. 
ment? 

FLYSPECKER, 
Boston, Mass. 


be EDITORIAL EXCELLENCE IS THE FOUNDATION OF A GOOD ADVERTISING MEDIUM 


Flee comes the NEws.-boy!” 


This phrase . . . or something akin to it... is 
heard in 8 out of 10 homes in Buffalo and suburbs 
every evening . . . because these Buffalonians 
know the NEWS-boy is coming with a paper 
packed with news and features fashioned for 
them. Advertisers in these editorially balanced 
pages tell their story to the entire family! 


BUFFALO EVENING NEws 


EOWARD H. BUTLER, Editor and Publisher 


Western New York’s Greatest Newspaper 


National Representatives, 


KELLY - SMITH CO. 
NEW YORK — CHICAGO — BOSTON — PHILADELPHIA — ATLANTA — DETROIT 
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His Is the essence of all refrigeration, but the thing you 

take more or less for granted in your refrigerator—Good 
Housekeeping Institute makes sure of. 

Whether mechanical, or ice, each refrigerator goes 
through a drastic engineering test to determine the effective- 
ness of the refrigerator to maintain the proper food com- 
partment temperatures with economical ice, or power, con- 
sumption. The tests are made under scientific conditions, 
with sensitive devices that give accurate readings of all vari- 
ations within the refrigerator. 

Then each refrigerator is given a kitchen service test in 


hi ieee RIA i. 48 


| EVERYWOMAN’S MAGAZINE } 


GRAY-O'REILLY 


It must keep them fresh 


which observations are made as to the way the finish stands 
up; the ease with which the refrigerator can be cleaned; and 
the suitability of shelf spacing. The refrigerator is exam- 
ined to see if it is substantially constructed and properly 
put together; and the hardware is inspected to ascertain if it 
is heavy enough and operates properly. 

Because of these tests Good Housekeeping can answer 
authoritatively inquiries from thousands of readers asking 
many questions about refrigerators. Because of these tests, 
more than two million readers have faith in Good House- 
keeping and its advertising pages. 


Good Housekeeping 
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CONSUMER WILL 
BE SUBJECT OF 
AFA CONCLAVE 


LeQuatte Outlines Program 
for June 20-23 


New York, April 22.—The relations 
of all advertising and selling activi- 
ties to the consumer has been se- 
lected as the theme of the 33rd an- 
nual convention of the Advertising 
Federation of America, to be held 
here at the Hotel Pennsylvania June 
20 to 23. 

H. B. LeQuatte, chairman of the 
program committee and president of 
the Advertising Club of New York, 
as well as vice-president of the Fed- 
eration, added that organized adver- 
tising has done a good job in organ- 
izing its relations with business and 
to the art and science of selling. But 
there may be an opportunity, he said, 
for advertising “to get just a little 
closer to the consumer.” 

For many in attendance the con- 
vention will be the prelude to par- 
ticipation in the Continental Adver- 
tising Association’s convention in 
Paris, July 5 to 10. Gilbert T. Hodges 
is chairman of the committee on 
American participation, aided by 
Charles C. Younggreen and George 
M. Slocum, all of whom are officers 
of the Federation. One large party 
will leave June 26 on the steamship 
Columbus. 

Efforts are being made by Sam K. 
Smith, chairman of the national at- 
tendance group, and president of the 
Advertising Club of Pittsburgh, to at- 
tract a record-breaking registration. 


Plan Departmental Sessions 


Departmental sessions are already 
being organized by various associa- 
tions including the Newspaper Ad- 
vertising Executives Association, Na- 
tional Newspaper Promotion Associa- 
tion, Outdoor Advertising Association 
of America, Premium Advertising As- 
sociation of America, while an indus- 
trial session will have the joint 
sponsorship of Associated Business 
Papers, Inc., and the Technical Pub- 
licity Association. Ladies’ activities 
will be handled by Miss Rita Otway, 
president, Advertising Women of 
New York, Inc. 

The newspaper advertising men 
through President Irwin Maier, ad- 
vertising manager, Milwaukee Jour- 
nal, has appointed J. Frank Duffy, 
advertising counsel, Gannett news- 
papers, Rochester, N. Y., as chairman 
of the program committee. This 
group will have an exhibit, under the 
direction of Charles Carson, adver- 
tising manager of the Times, Ro- 
anoke, Va. Norman S. Rose, advertis- 
ing director, Christian Science Moni- 
tor, Boston, vice-president of the as- 
sociation, and Irving C. Buntman, 
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PULLMAN FOR COMFORT AND SAFETY 
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New national magazine copy for the 

Pullman Co. features dominant illustra- 

tions stressing the twin themes of safety 

and comfort. Charles Daniel Frey agency, 

Chicago, is placing the campaign with 

the illustrations executed by Shigeta- 
Wright, Inc. 


secretary and treasurer, are actively 
participating. 

In addition to its own programs, 
the National Newspaper Promotion 
Association will assign reporters to 
cover the sessions of other associa- 
tions and affiliates of the Federation, 
giving the promotion group a digest 
of everything that is taking place at 
the convention, with plans in charge 
of Dan A. Sullivan, president of the 
association, and promotion manager 
of the Pittsburgh Press. 

The outdoor group will have a pro- 
gram prepared by a large committee 
representing plants in the metropoli- 
tan area. 


Sweet Heads Departmental 


The premium program will include 
discussion of a number of problems, 
with William L. Sweet, treasurer of 
Rumford Chemical Works, Provi- 
dence, in charge, as president of the 
association. Charles Wesley Dunn, 
general counsel to several associa- 
tions, will review the legal situation. 

The industrial departmental is in 
charge of Judd Payne, executive vice- 
president, Associated Business Pa- 
pers, Inc., aided by a committee which 
includes Roger L. Wensley, president, 
G. M. Basford Company; C. L. Wil- 
liams, vice-president, F. W. Dodge 
Corporation; T. E. Alcorn, McGraw- 
Hill Publishing Company and R. W. 
Denman, American Machine & Metals 
Manufacturing Corporation. 

A special issue of the Advertising 
Club News, published weekly by the 
Advertising Club of New York, will 
be devoted to the Federation’s con- 
vention and known as the Special 
Convention Number, with D. Morris- 
Jones as editor. Issue date is planned 
to be mid-June. 


Adler Joins A. B. A. 


Edward A. Adler, Jr., formerly 
with Fletcher & Ellis, Ine., New 
York, has joined the advertising de- 
partment of the American Bankers 
Association, New York. 


Places Foreign Account 

Dorland International, New York, 
has been appointed to handle foreign 
advertising of Wincharger Corpora- 
tion, Sioux City, Ia. 


Another Famous Manufacturer 
Tests the Bronx Market 


When l.ion Brewery decided to Kegline-can its Beer 


dollars . 


BRONX HOME NEWS 


and Sparkling Ale for the general retail trade, it 
sought a definite metropolitan market, supported 
by a strong newspaper, where it could test its 
product at low cost. 


Right here in New York City was the greatest low- 
cost test market combination in the country—The 
Bronx, with a cosmopolitan population of 1,500,000, 
and The Home News, with 150,000 guaranteed 
circulation, 98° home-delivered. 


Lion Brewery is now using this great combination 
to make the test. 


Have you a new product? Then use cents... not 
. « to test the New York market. 
MEMBER 


One of New York's Major Newspapers 


Collins Warns 
Against Heavy 
Price Boosts 


New Haven, Conn., April 20.— 
Warning advertisers and retailers 
that the capacity of consumers to 
pay has not kept pace with retail 
price rises ranging from 10 to 40 


per cent, Kenneth Collins, vice-presi- 
dent, Gimbel Brothers, New York, 
told the New Haven Advertising 
Club last night that the real ques- 
tion at stake in today’s merchandis- 


ing is “What will the consumer 
pay?” 

Consumer Court Final 
“The consumer is our supreme 
court,” he said. “The consumer 


passes finally on all our efforts. He 


-j|either buys or he doesn’t buy, and 


in this fashion he determines our 
quality standards, our price levels 
and the quantities of goods we can 
sell. From this court there is no ap- 
peal; and there are no ‘lower courts’ 
in which we may get advisory opin- 
ions, 

“IT am afraid that thousands of ad- 


PYRAMID DISPLAY 


With size stressed by the pyramid shape, 
this new counter basket for John F. 
Jelke Co., Chicago, presents an effective 
related item appeal. The display was 
created by Niagara Lithograph Co. 


vertisers and retailers have forgot- 
ten this fundamental law of our 
business world. They are applying 
to all sorts of self-constituted courts 
for rulings. They are getting opin- 
ions which, I am sure, will be re- 


ee | 


versed when the consumer's opinio, 
finally is handed down. 

“We must not get ourselves into, 
position where goods are beings 
manufactured to sell at price leve} 
above the ability of the public 
buy. Mass production is vValuelegs 
unless the products can be sol 
Price-fixing laws, representing pres 
sure by certain interested groups ; 
raise commodity prices, conspire 
ward that end. The verdict of the 
consumer is that prices must not rigg 
too rapidly, and manufacturer an) 
retailer should work to keep th 
goods we sell in line with the purse 
of the country.” 


Gemini Drive for 


Bombay Consumer; 

Copy in seven languages and dig 

lects will be employed for Milk, 

Emulsion, product of Milk’s Emy) 

sion Co., Terre Haute, Ind., in a ney 

campaign in Bombay, India, throug; 
the Gemini Trading Co., Bombay. 


Gottschaldt-Humphrey 


Open Greensboro Branch 

A branch in Greensboro, Ga., 
the Standard blidg., has been esta} 
lished by Gottschaldt-Humphrey, In 
Atlanta, Ga., agency. Granville Sewe! 
is manager. 


"Say, did you see where CHEVROLET 
bought THIS WEEK'and got BOTH 2” 
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ADVERTISING AGE 


PUNCH IN COPY 


Turning “Silver Dollar Brady,” spokesman 
for the relatively new, low-priced Sea- 
gram's whisky into a columnist, the dis- 
filling company is launching this new 
newspaper campaign with a punch. 


co, 40 ei rants Bae 


' Olmstead Joins Kellogg 
Ralph P. Olmstead has resigned as 

Sadvertising manager of the candy 

Bdivision of the Robert A. Johnston 


Silver Dollar 


Copy Punch in 
Prize Fighters 


New York, April 21—The punch 
of old time fighters will be promoted 
by Silver Dollar bourbon whisky, 
which is presented as having a 
“smooth punch” in a new advertis- 
ing campaign this week, with the 
original cowboy spokesman, Silver 
Dollar Brady, in the role of sports 
historian. Copy will appear in a 
list of 400 newspapers, through J. 
Stirling Getchell, Inc., the agency in 
charge. 

Commenting on the new campaign, 
Walter M. Swertfager, advertising 
director of Lincoln Inn Distilling 
Company, said, “The prize-fighter 
theme was elected following an ex- 
haustive consumer and trade study. 
We wanted to find a way of illus- 
trating and interpreting the product 
that would quickly attract newspa- 
per readers, and at the same time 
get the approval of the tavern owner 
and the package store. 

“In the prize-fighter theme, with 


its old-time photographs, we have a 


HISTORY HIKES SALES 


SILVER 


John L. Sullivan, Gentleman Jim Corbett 

and the gamut of dramatic pugilistic top- 

notchers are being used by Seagram's in 

a new campaign - for Silver Dollar 
Bourbon. 


vehicle that tickles the memory of 
every man.” 

Mr. Swertfager added that the 
company has been collecting pic- 
tures and prints of old prize fight- 
ers for some time, and expects to 
have one of the finest collections. 


Some advertisers use magazines to make a hit with their 
; public. Some use newspapers to get to first base with their 
dealers. But the smart ones are learning that it costs no more 

, to “bat out a double”; to buy “THIS WEEK”, and get — 


In “THIS WEEK” you get over 4,700,000 magazine circu- 
lation—concentrated thru 21 great metropolitan newspapers 
that reach an average of 1 in every 3% families in their key 
markets * In “THIS WEEK” you get a rich magazine color- 
page at less than '4¢ per family—and you can localize that 
ad, newspaper-style, to fit each of your 21 markets * In 


“THIS WEEK” you get top-notch fiction and features to 


attract all the family—plus the shopping influence of the 


local newspaper, to win retailer and public alike. 


Give “THIS WEEK” the clean-up position on your maga- 


zine line-up! 


SALES POWER IN 
PROF. JIM CRACK 
DEBUNKING DRIVE 


Cartoon Series Boosts Whis- 
ky Sales 600% 


New York, April 19.—A new distil- 
lers’ “policeman” has been developed 
today in the amazing growth of Pro- 
fessor Jim Crack, the advertising 
character created by Old American 
Brand whisky, and an outspoken de- 
bunker of extravagant claims. 

Using the cartoon’ technique, 
American Distilling Co. is hammer- 
ing away in each advertisement on 
the theme, “good whisky needs no 
claims,” with the result that sales 
have increased more than 600 per 
cent since the campaign began. 

With an established policy of not 
running any advertising copy in a 
territory until it has 60 per cent dis- 
tribution, the company has released 
space now appearing in 250 newspa- 
pers in 33 states, with 11,000,000 cir- 
culation. Hanff-Metzger, Inc., New 
York, is the agency. 

Rapid expansion of the advertis- 
ing program, launched in 1934 and 
now running at the rate of $500,000 
yearly, has caused James D. Webb, 
advertising manager of the com- 


pany, to acknowledge’ gteetings 
from friends as Professor Jim 
Crack Webb. 


Seek Mass Leadership 


The company’s sales policies and 
expansion are aimed at leadership 
in the mass liquor market. For 
many years it has been an impor- 
tant producer of bulk and private 
label whiskies, but changed this 
policy recently in order to enter the 
consumer picture. 

Professor Jim Crack’s debunking 
of claims made by other distillers is 
often done in such a subtle way that 
the average consumer may not get 
the point, but the trade doesn’t miss, 
and this response is one of the im- 
portant by-products of the campaign. 

Another consistent feature of the 
cartoon copy is the Professor’s Fa- 
mous Test,—‘‘pour some in a 
glass ...and drink it!” This test 
is evidently quite popular, as judged 
from sales figures of the whisky. 


Cartoons On Top 


Sponsors of the campaign feel that 
their reliance upon the cartoon 
technique is completely vindicated, 
and affirms the adage, “you can’t 
bury a cartoon.” Initial space used 
was 237 lines, but this has been in- 
creased to 300 for each advertise- 
ment. 

The company recently announced 
that it will distribute a new 
“blended Scotch” whisky, under the 
brand name, King James, to be sold 


HYPERBOLE COPY 
PROF JIM CRACKS AMAZING DISCOVERIES 7 
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BRAND © Sorsegte Rye and Snengty Bewrtoe Whe 
on & pin Praducns of THE AMERICAN DISTILLING CO., me 


American Distilling Co. comic "no 
claims" campaign in newspapers is 
credited for a sales increase of 600 


per cent. 


March Gain in 
Rotogravure Is 
18.7 Per Cent 


Chicago, April 22.—Though local 
rotogravure showed its first decline 
of the year in March, a substantial 
gain in national rotogravure lineage 
enabled that medium to continue itg 
record of increases over 1936, accord 
ing to figures compiled by Kimberly 
Clark Corporation. Total March roto- 
gravure volume was 1,051,810 lines, 
compared with 886,126 for March, 
1936. The gain was 165,684 lines, or 
18.7 per cent. 

The first quarter gain for rotogra- 
vure was 28.8 per cent, lineage in- 
creasing from 1,844,943 in 1936 to 2,- 
376,446 this year. 

The record for March showed local 
rotogravure falling from 383,880 to 
361,094 lines, for a decline of 5.9 per 
cent. National increased from 502,- 
246 to 690,716 lines, for a gain of 188,- 
470 lines, or 37.5 per cent. Color roto 
accounted for 69,740 lines of the cur- 
rent figure. 

For the first quarter, national roto- 
gravure jumped from 1,070,921 to 1,- 
475,103 lines, for an increase of 404,- 
182 lines, or 37.1 per cent. The local 
gain during the same period was 127,- 
321 lines, or 16.2 per cent, with 901, 
343 lines in 1937, as compared with 
774,022 in the first quarter of 1936. 


— ——p 


at prices one-third to one-half those 
of imported Scotch. 

The debunking of claims in liquor 
advertising has found a_ similar 
champion in the cigar field, La 
Palina, with a laboratory of Pseudo 
Pscience to test claims by Psubsi- 
dized Pscientists, which within the 
past month began a campaign also 
featuring cartoon drawings. 


“This Week” Expands 


This Week has announced that 
three more newspapers will join its 
original group of 21 newspapers, ef- 
fective Sept. 12. The additions are 
the Los Angeles Times, Portland 
Journal, Portland, Oreg., and Spokane 
Spokesman-Review, bringing the 
magazine’s circulation from 4,700,000 
to more than 5,100,000. 


dealer’s store. 


the consumer into the store. 


in this market. 


217 W. Ontario Street 
Chicago, Illinois 


“The Sales Spot’’e 


Advertising has one ultimate object—to direct the consumer to the 


THAT’S THE SPOT WHERE THE SALE IS MADE. 


And that’s the spot where the final “push” should be made to get 


No more effective way has been found 
than an attractive window, well-trimmed and well merchandised. 


In Chicago and Illinois, we’ve been installing windows for national 
advertisers for years. Let us help you select the best “SALES SPOTS” 


HARVE FERRILL & COMPANY 


New York—220 Fifth Avenue 


710144 N. Adams Street 


Peoria, Illinois 
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ADVERTISING AGE 


April 26, 1937 


Earnings of 
Advertisers 


Union Oil Co. of California, pre- 
senting an income account for the 
first three months of 1937 shows a 
net profit for this period of $2,200,000 
as against that of $400,000 for the 
similar period in 1936. Sales for 
this quarter were $17,900,000, an in- 
crease of $4,900,000 over the first 
quarter of 1936. 


v v v 
Cutler-Hammer, Inc., Milwaukee, | 
Wis., reports a net profit for 1936 | 
of $1,314,773, compared with $603,- 
386 in 1935. 
v v v 
Indicative of substantial improve- 
ment in the truck manufacturing 
field, Mack Trucks, Inc., and sub- 
sidiaries, New York, report sales 
for 1936 at highest levels since 1930, 
with net profit listed at $1,440,850. 
This compares favorably with a 
loss of $395,616 in 1935. Net sales 
for 1936 were $30,795,294 as against 
$20,210,885 for 1935. 
v,evwy 
An estimated increase of $1,000,- 


000 in volume for the first quarter of 


1936 over that of 1935 was reported|ca by David Sarnoff, president, at 


i, 
—e, 


SPONSOR IS TELEVISED IN DON LEE TEST 


Television in the Don Lee KHJ studios, Los Angeles, brings to life Thomas S. Lee, president, in a test for Don Kinsey, (left) 


assistant director of the Los Angeles water district. 


At right is Harry R. Lubcke, Don Lee television director. 


the annual stockholders’ meeting. Net 
earnings for the first quarter will 


for the Radio Corporation of Ameri- 


Progressi ve Farmer 


‘THE high esteem in which Progressive l‘armer is 
held by its readers is reflected in the fine response. 
received by advertisers using its columns. This is but 
one of many letters from friends and subscribers indic- 
ative of that esteem. And the continuous growth in 
commercial linage enjoyed by Progressive Farmer is 
visible evidence of the high esteem in which this out- 


standing farm magazine of the South and the market 


it serves are held by advertising men. 


More than 930,000 A.B.C. 


Net Paid With Rates 


Based 


On a Guarantee of 850,000 


BIRMINGHAM MEMPHIS 
RALEIGH DALLAS 
250 Park Ave. Daily News Bldg. 
NEW YORK CHICAGO 
“IN THE RURAL SOUTH, IT'S PROGRESSIVE FARMER” 


approximate $2,200,000 and Mr. 
Sarnoff indicated that gains were 
shown through a wide field of ac- 
tivities including manufacturing, 
| broadcasting and radio communica- 
| tion. 

| The N. B. C. unit of the Corpora- 
/tion continues to show improvement 
lin demand for paid time. Last year 
'N. B. C. accounted for nearly 40 
yer cent of the total gross of R. C. 
| \. subsidiaries. 


v a © 

| The report of the Graham Paige 
| Motors Corporation and subsidiaries, 
| Detroit, shows a net loss for 1936 
‘operations of $470,145. Net loss in 
1/1935 was $1,701,325. Sales, how- 
ever, were higher in dollar volume, 
the figure for 1936 being $15,634,716 
as against that of $14,621,785 for 
1935, accounted for by the increased 
percentage in sales of the com- 
pany’s Supercharger model, its high- 
est priced car. 


Newman Stages 
New Dressed 
Up Campaign 


Milwaukee, Wis., April 20.—Cop. 
spicuous by the absence of lightly 
clad femininity usually found in this 
type of copy, I. Newman and Sons 
Inc., New York, maker of Practica) 
Front foundations, will launch a 34 
day test campaign here May 1, utiliz 
ing tie-ups between poster and news 
paper display, which will to a large 
extent determine future nation-widg 
campaigns of this company. 

L. Dougherty, manager of the Chi 
cago office and in charge of the pro. 
motion, said poster space, much of 
it illuminated, will key customer at. 
tention to four newspaper displays of 
similar layout to appear during the 
month which will list local Practica) 
Front dealers and advertise the time 
and place of demonstrations. 

Except for a “before and after’ 
silhouette and a rather technical 
“torso” cut-out, feminine illustrations 
will be absent from both poster and 
newspaper display. 

This campaign, though similar to 
one recently run in New Haven, willi 
expand the test thesis, said Mr 
Dougherty. Anticipating successful 
results, it is planned to continue the 
same sort of a promotion on a na 
tion-wide scale in the fall, concen 
trating on cities with populations be. 
tween 250,000 and 600,000. Benjamin 
Eshleman Co., Philadelphia, is the 
advertising agency handling the ac 
count. 


Weller Joins T-E 


Earle V. Weller, formerly San 
Francisco Advertising Club president 
and Pacific Coast manager, Camp 
bell-Ewald Co., Ine., has _ joined 
Tomaschke-Elliott, Inc., Oakland, 
Calif., as account executive. 


Patterson for Kelly 


Marvin Patterson has been placed 
in charge of a newly opened Chicago 
branch office of E. J. Kelly Co., Kala 
mazoo, Mich., manufacturer of print: 
ing and lithographic inks. 


Tractors b 


payro 


: mtanttaninire aheunes 
renee rn 


the trainload depart for the four corners 
of the world from Moline-Rock Island’s great farm im- 
plement factories every day. 


sangeet numbers of men employed and largest factory 
1 in the history of Moline-Rock Island make this 
territory a bright spot indeed for resultful advertising. 


National Representatives: 


THE ALLEN-KLAPP-FRAZIER CO. 


New York — Chicago — Detroit — St. Louis 
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There are only a few advertising media which you 
can always depend on to produce traceable in- 
quiries at low cost. But there are even fewer which 
—by right of their ability to convince as well as in- 
terest—can be depended on to produce not orly a 
profitable volume of inquiries, but of direct sales! 
Among them, none ranks higher than rotogravure 


—as this case proves. 


Rotogravure gets immediate action 


On January 10th, the Seaboard Air Line Railway 
ran this half page rotogravure ad in the New York 
Times. Commenting on the results, Mr. Murdock, 
Seaboard’s General Passenger Agent, reported: 
"As soon as the advertisement ap- 
peared, the number of telephone 
calls in reference to Seaboard's 
service increased greatly. Most of 
the inquiries were about the DeLuxe 
Coaches which had been prominently 
featured. In addition there were 
many inquiries by mail. 


Sales as well as Inquiries 


"One of the best indications of 
how well this advertising pulled, 
is shown by the following incident. 
Approximately three weeks after 
the ad was run, one of our execu- 
tives who was leaving New York for 
Jacksonville on the West Coast 
Orange Blossom Special walked 
through a DeLuxe Coach and asked 
each passenger how he liked the 
DeLuxe Coach...whether he had heard 
of it before buying a ticket...and 
if so, how he got the information 
--57% answered that the rotogra- 
vure advertisement (reproduced on 
this spread) had been responsible 
for their decision to travel on 
the new coaches." 


With results such as these to go by, it is needless 
to add that Seaboard immediately scheduled more 


space in rotogravure. 
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Rotogravure, the Modern Medium, will produce just as outstanding | : 
a results for you as it did for the Seaboard Air Line Railways. There af ‘ is 
three important reasons why you can depend on that: @ Rotogravure’s ij 
circulation is concentrated where buying power and buyers are com 
centrated. @|Its unequalled reader interest cuts advertising cost bY 12 
cutting advertising waste. @ It is the only medium which combines the 


beauty of magazine reproduction with the merchandising value of 
“stablished 1872 * Neenah, Wisconsin 
NEW YORK CHICAGO . LOS ANGELES 
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saturating newspaper coverage. Before closing the list on your nex! 
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PAIN FOR ALL 
APPLIANCES. IN 
RANGE PROGRAM 


Westinghouse Reports 


46.9% of Buyers 
“Middle Class” 


Mansfield, O., April 22.—Designed 
to benefit all fields in the promotion 
and sales of electrical appliances, 
the partial results of an exhaustive 
survey on the buying habits of elec- 


tric range users were announced 
py Reese Mills, manager, Range & | 
Water Heater Department, Westing- | 
house Electric & Manufacturing Co. 
showing 46.9 per cent of electric 
range buyers are in the moderate or 
below average income groups. 

These tabulations have an added 
note of authority in the fact that 
they form the basis for the West- 
jnghouse 1937 sales, advertising and 
promotional range campaign, so far 
the most successful in the com- 
pany’s history. 

The survey was conducted by 15 
Westinghouse men who covered sec- 
tions of 17 states in order that re- 
sults would form a true cross sec- 
tion of field conditions. They quer- 
ied 413 electric range users, 113 re- 
tail salesmen, 86 dealers, 71 operat- 
ing utilities and 19 department 
stores. 

Of the range buyers surveyed the 
46.9 per cent in the moderate or be- | 
low average income group included 
skilled mechanics, salesmen, cleri- 
cal workers and farmers; 25.1 per 
cent fell in the class of executives, 
professional men and public offi- 
cials; those of highest incomes 
were third; unskilled laborers, 
fourth, and those retired, fifth. 


Brides Do Not Buy 


Only 3.6 per cent of the pur- 
chasers had had less than one year 
of housekeeping experience. The 
largest group, 33 per cent, had been 
housekeeping more than 21 years. 
Nearly 70 per cent were above the | 
10 year mark in years of housekeep- 
ing. 

Kighty-two per cent of the pur- 
chasers lived in homes with a 
monthly rental value of $50.00 or 
less, while almost 72 per cent owned 
their homes. 

Of the types of ranges previously 
used 60 per cent were gas, with oil, 
electric and coal following in order 
named. 

Purchase reason of 56.7 per cent 
was desire rather than necessity, 
although 27.2 per cent bought elec- 
tric ranges because the one _ pre- 
viously in use was worn out. The 
experience of friends was the chief 
influence factor of purchase, with 
77.4 per cent stating that they had 
first become interested in electric 
cooking for this reason. Magazine 


AFINE HOTEL 


in the 
GRAND CENTRAL ZONE 


Opposite the Waldorf-Astoria 


: ngle, $4 Double, $6 
Featuring two-room suites from $8 


daily, Serving Pantries, Electric Re- 
frigeration, 


“pecial monthly and yearly rates 
e 
Excellent Restaurant 
and 
Duplex Cocktail Lounge 
Air-Conditioned 
Music during Cocktail and 
Dinner Hour 


Beverly 


125 EAST 50th ST. 
WM. A. BUESCHER, Manager 
NEW YORK 


C. S. Fletcher (right), Studebaker Cor- 
poration sales promotion director, has 
been named assistant sales manager at 
South Bend, and R. F. Gloster, another 
Studebaker veteran, has been named to 
the same post in New York. 


articles accounted for the interest of 
12.5 per cent. 


Jewel Stages 
$75,000 Prize 


Sales Contest 


Barrington, Ill., April 21.—Sales 
plans and campaigns for summer 
and fall, to include a $75,000 prize 
contest for salesmen and _ possible 
expansion of newspaper advertising, 
were outlined to officials and 95 field 
executives of the Jewel Tea Co., 
Inc., here last week-end. 

Benefits derived from institutional 
advertising of Jewel Food Stores 
and the successful results of an ex- 
perimental newspaper campaign, 
backing up field salesmen indicate a 


possible expansion of activity along | customers and had received a very 
this line, said C. N. Watkins, chief | favorable response. 


of the Publications Division. 

Premium, 
advertising has been used for the 
past year and a half in newspapers 
of Toledo, Kansas City, Minneap- 


olis, St. Paul, Akron, Cleveland, 
Peoria, Wichita, Ft. Wayne and 
Jacksonville, Fla., and _ sales_ inh- 


creases derived from this, Mr. Wat- 
kins said, may lead to extension of 
coverage of the 42 states in which 
the company operates, although no 
definite plans have been made. 
Mr. Watkins also revealed that re- 
cent release of the Jewel Family 
report, a bulletin similar to the cus- 
tomary stockholders booklet, was 
sent out to 1,000,000 employes and 


institutional and coffee | 


Sales of the company for the first 
twelve weeks of 1937 totalled $5,- 
182,394 as against $4,563,251 for the 
similar period in 1936, a gain of 13.5 


| per cent. 


Schuepbach Moves 


Carroll J. Schuepbach, formerly 
with the Oklahoma Publishing Co., 
Oklahoma City, has joined the dis- 
play advertising staff of The Wash- 
ngton Post, Washington, D. C. 


Kaufmann Resigns 


Ted Kaufmann, assistant advertis- 
ing manager, Ronson Lighters, Art 
Metal Works, Inc., Newark, N. J. for 
the past two and a half years has 
resigned. 


We say NO...and here’s why: 


When you contract for space in a newspaper, trade 
paper or magazine, you are simply leasing white 
space to serve you in selling. What goes into that 
white space is what determines the result you obtain. 
You pick your illustration, you make a fine half- 
tone, you carefully go over your copy, you are 
pleased with the layout of the advertisement. So 
far everything is fine until you decide to let the 
“paper set.” So you proceed to either specify what 
types are to be used in setting your advertisement 
or you take a chance that someone on the publi- 
cation will interpret the layout and give you what 
is needed. Either of these acts requires, for good 
advertising, an exceptionally skilled 


and technical knowledge on the partof _/ 
your organization or the publications. 
In modern day competition it also calls 
for a good type face assortment. And 


it sometimes requires a great 


deal of time and 


patience to get an advertisement to have any kind 
of appearance that will satisfy you. True, the cost 
of the space is often small, but no space cost is 
too small not to justify the sales message being 
given its every opportunity to do its work, to give 
that cumulative appearance to a company that ex- 
treme care in all minor things does give. 

Many advertisers, particularly trade paper 
advertisers, are finding it real economy to be as 
careful with their trade advertising as their con- 
sumer work. The additional cost is not great and 
the simplicity and ease of handling as well as a 

good, fine appearance is not difficult 


Typograpby that sets 
< up an ideal 


to obtain. Talk it over today with any 
of our members listed below, and 
let him explain the “sure way” to 
handle your work for the best results. 


ADVERTISING TYPOGRAPHERS’ ASSOCIATION 


OF AMERICA, INC., Executive Office: 461 Eighth Ave., New York City. Albert Abrahams, Exec. Sec. 


AKRON, OHIO 
The Akron Typesetting Co. 


CINCINNATI, OHIO 
The J. W. Ford Company 


CLEVELAND, OHIO 

Bohme & Blinkmann, Inc. 
Schlick-Barner-Hayden, Inc. 
Skelly Typesetting Co., Inc. 


CHICAGO, ILL. 
Advertising Typographers, 


Harry Baird Corp. 
Bertsch & Cooper 

J. M. Bundscho, Inc. 
Faithorn Corp. 
Hayes-Lochner, Inc. 
Runkle-Thompson-Kovats, 


INDIANAPOLIS, IND. 
Typographic Service Co. 


BOSTON, MASS. 


The Berkeley Press 
The Wood Clarke Press 


DETROIT, MICK. 
George Willens & Co. 


ST. LOUIS, MO. 

Adrian AguadoTypography 

Inc. Brendel Typographic 
Service 

Warwick Typographers 


NEW YORK CITY 


Ad Service Company 
Advertising Agencies Serv. 
Inc. Co., Inc. 


Inc. 
Artintype, Inc. 


Inc. 


Inc. 


Service 
Frost Brothers 


Inc. 


Huxley House 


Co., Inc. 


LIST OF MEMBERS 


Advertising Composition, 


Associated Typographers, 
Atlas Typographic Service, 


Central Zone Press, Inc. 
Diamant Typographic 


Hanford Hardin, Inc. 
Heller & Edwards 
Typography, Inc. 


Independent Typesetting 


Corp. 


Master Typographers, Inc. 
Morrell & McDermott, Inc. 


George Mullen, Inc. 
Chris F. Olsen, Inc. 


Frederick W. Schmidt, Inc. 
Superior Typography, Inc. 
Supreme Ad Service, Inc. 


Tri-Arts Press, Inc. 


Typographic Craftsmen, 
David Gildea & Company Inc. 


Empire State Craftsmen, 


Typographic Service 
Company 
Kurt H. Volk, Inc. 


BUFFALO, N. Y. 


graphic Service 


King Typographic Service 


Typographic Designers, Inc. 


Axel Edward Sahlin Typo- 


SAN FRANCISCO, CAL. 
Knight-Counihan Co. 

The Kennedy-ten Bosch Co. 
Metcalf-Little, Inc. 
Patterson & Sullivan 

Taylor & Taylor 

Johnck & Seeger 


DENVER, COLO. 
The A. B. Hirschfeld Press 


PHILADELPHIA, PA. 

Progressive Composition 
Co., Inc. 

Kurt H. Volk, Inc. 

PITTSBURGH, PA. 

Edwin H. Stuart, Inc. 


TORONTO, CANADA 
Swan Service 
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KFLLOGG’S BIE SEASON OPENER. 
BASEBALL TEST 
GETS UNDER WAY 


Joe E, Brown Launches ‘Pa- 
rade of Immortals’ 


$00 


OPENING DAY 


IN CASH ron cach mize wm 
SLOGAN ACCEPTED FOR ADVERT: 
a. KRANK LATHER KREEM 


Chicago, April 21—Leading mn — 
logg’s baseball) “Parade of Immor- A. J. Krank Co., St. Paul, tied in a test 
| campaign in Chicago last week with the 
opening of the major league baseball 
season. Through large-space newspaper 
insertions the company merchandised a 
slogan contest for Krank Lather Kreem, 
with opening day tickets and cash as 
prizes. 


tals,’ Joe E. Brown was the com- | 
pany’s guest today at a luncheon at 
the Drake Hotel before launching 
his new career as a baseball an- 
nouncer and commentator over Sta- 
tion WJJD. 

As fate would have it, Brown's 
plane was delayed and he arrived 
in Chicago too late yesterday to| 
initiate the rena league weekly and the youngsters who 
here. Today's Cub game bicipmy ‘demonstrate the most talent for the 
washed away and Brown ‘made Ns | national game will be sent to Wrig- 
debut by nandéling the Waite Hox: ley Field, home of the Cubs, for in- 
m. Louis American League game by ‘dividual instruction. At the end of 
ticker. ' the season, a series of games will 

The meres Mar Wee greeted ~ - be held between teams made up of 
day’s luncheon by executives “ the these embryo stars. While Kellogg 
Kellogg Company, its agency, N. W. 


. : is broadcasting baseball games in 
Ayer & Son, officials of both base- seven other cities, Chicago is the 
ball clubs and of the radio station, 


ai deh Getdeer wok, The only one in which such elaborate 
veteran of the films interested gg thong aig extemporane- 
writers by manifesting some discom- | e : tis ; 
fiture at ‘the rence which gave perl psig eg Wag eee te = 
the private dining room a Fourth of | ji. og ian ae ic: tle te 
July aspect. terest being so keen that he once 
bought stock in the Kansas City 
lclub, “which started out in the 
Likewise, Brown, known on the! American Association and ended up 
screen as something of a clown, re- lin the Western League.” 
vealed himself in a brief talk as) 
the father of two boys who objects | 
to cigarette advertising which has| He took advantage of the occa- 
athletes testifying that “they don’t |sion to defend Hollywood folk as a 
get my wind.” ‘whole, and the Brown baseball films 
While it was lunch for most of|/in particular. Most of the incidents 
those present, it was the first meal ‘which have evoked severe criticism 
of the day for the guest, and to/in pictures, he said, have actually 
prove his own sincerity in appear-| happened on the baseball field. The 
ing on a Kellogg program, he helped movie people, instead of painting 
himself to a large dish of corn | with too broad a brush, usually have 


program today. The former base- 


season | 


Clown Fails to Laugh 


Brown Defends Films 


| 
4 


ball stars will conduct schools twice | 


flakes. 

Kellogg Company is not only in- 
vesting a large sum of money in an 
excursion into baseball broadcasting 
on a hitherto unprecedented scale, 
but it has saturated Chicago and en- 
virons with newspaper and poster 


advertising telling of the celebrities | 


who will preside at the microphone 
at various times during the season. 
The “Parade of Immortals” includes, 
besides Brown, Tris Speaker, re- 
ported to be recovering from his re- 
cent accident; Joe Tinker, also bet- 
ter after a long illness in Florida; 
Johnny Evers, Walter Johnson, Mor- 
decai Brown, and Lew Fonseca. 
John Harrington will handle the or- 
thodox announcing. 

Mr. Harrington described some of 
the other aspects of the Kellogg 


Meet 


JOLIEN 


Chicago's newest 
photographic model. 
Now available 
through any reliable 
photographer. 


YOU'LL LIKE HER—WRITE FOR PROOF 


G-P SERVICE, MORRIS, ILLINOIS 


‘to tone the facts down, he asserted. 
|As an example, he spoke of a film 
in which a world series was ended 
‘in a driving rain. This scene had 
lits historical precedent in a game 
‘between Washington and Pittsburgh 
/some years back, he said. 

Among those present today to see 
ithe Kellogg parade off to its long 
drive through the summer were 
|Charles F. Baumgart, general sales 
‘manager of Kellogg, and Sterling FE. 
|Peacock, resident vice-president at 
{Chicago for N. W. Ayer & Son. 
{Other Kellogg representatives pres- 
jent were Wayne Ehle, George And- 
lers, C. A. Ruckman, and J. A. 
| Briggs. Ayer was also represented 
by Scott Runge, art director; Burke 
| Herrick, radio director; E. H. Clay- 
|poole, William Caskey and William 
|Draper, account executives, and 
|'Budd Mulloy, publicity director. 


Tarr Joins Utility 


Archie Tarr has joined the Utility 
| Co., Inc., New York, maker of Gre- 
| Solvent Products, as advertising and 
| publicity manager. A newspaper 
;campaign and sampling drive are 
{being undertaken in the New York 


}metropolitan area. 


Names George Sagar 

| General Foods Corporation, New 
| York, has named George A. Sagar 
, associate merchandising manager of 
‘the Post cereal line. 


executives 


_ Chicago Journal 
of Commerce 


| 
| 
| Has, as subscribers, many of the 


able industrial accounts in the 
Central West. | 


—== 


controlling the desir- 


Media Merits 
Extolled to 
CFAC Class 


Chicago, April 20.—Discussing 
“Phases of Media Setup in Adver- 
tising,”” representatives of newspa- 
pers, magazines, radio, outdoor, di- 
rect mail and business papers ex- 
| plained advantages of their particu- 
ilar media to the Chicago Federated 
| Advertising Club class last night, in 
ithe twelfth of the lecture series. 

Speakers were Maurice T. Reilly 
lof the business survey department, 
|Chicago Tribune; J. L. MeCarthy, 
| Hearst Magazines, New York; Henry 
Sellinger, account executive, Blackett- 
Sample-Hummert, Inc.; Burr Rob- 


| 


| bins, vice-president, General Outdoor | —— 


| Advertising Co.; Homer Buckley, 
president, Buckley-Dement & Co., 
| and H. Judd Payne, executive vice- 
| president of 
Papers, Inc. 
A total of $32,790,000 in retail sales 
Was spent last year, Mr. Reilly said, 
and the retailer relies on newspapers 
io the extent of 90 per cent. Mr. 
Reilly said frankly that retailers dc 
not like newspapers, and if possible 


Associated Business 


would substitute something else in | 
their place, but newspapers sell their !radio as a medium, that a minimum 


NEW RESPONSIBILITIES 


Carl L. Denhard (left), Chicago sales 
representative of Wells & Richardson’ 
Co., Inc., has been appointed aszistant 
sales manager. He will continue head- 
quartering in Chicago. William F. 
Canfield, business manager of the Wis- 
consin Press Association, has been named 
full-time associate in charge of members’ 
confidential service of the Inland Daily 
Press Association. 


merchandise for them, have flexibil- 
ity to fit into most advertising plans, 
and hence they continue to use news- 
papers. 

Unifies Style, Ideas 


The magazine is the national uni- 
fier of styles and ideas, Mr. McCar- 
thy said, and this medium is the 
first to translate new inventions to 
the popular mind. 

Mr. Sellinger said, in discussing 


ADE POVELENIBUONARE NN tiie 


Cafeteria Cars To 
on New Haven Line 


Boston, April 21.—Cafeteria 
cars with soda fountain and 
draught beer bars will be in- 
troduced on the New Haven 
Railroad early in July, Charles 
E. Smith, vice-president, told 
members of the New England 
Traffic Club. 


schedule of 13 weeks on the air is 
hardly sufficient to put the product 
advertised over to the public, sinc 
it takes nearly that long to build 
an audience. If the advertiser is 
using only 13 weeks, Mr. Sellinge: 
said he should get his audience the 
first time by using big talent. Ra 
dio is most effective, in Mr. Selling- 
er’s opinion, for products that cau 
be bought quickly and easily. 

Discussing outdoor as a medium, 
Mr. Robbins declared that people 
have to go out of doors for economi: 
and social reasons, and according to 
research tests made in Chicago, they 
both see and remember posters. 

Direct mail is personal and indi- 
vidual, Mr. Buckley said in speaking 
of this medium, and Mr. Payne de- 
scribed the functions of business pa- 
pers. 


TELL and SELL this 
BILLION DOLLAR 
MARKET with 


Sei 


~ BURRIDGE D. BUTLER, President 
GLENN SNYDER, Manager 


It takes POWER to make the grade in prosperous markets, because others, 
too, are reaching for these same extra spendable dollars. And that is 
why experienced sales engineers are using the Double-Header impact 
of Prairie Farmer--with--W LS to create desire and demand for their 
products, and to soften prospects for their dealers and salesman. 


Prairie Farmer, with localized editions for Illinois and Indiana, is the 
buying guide for more than 320,000 of the spending farm families 
in these two prosperous states, and far beyond their borders. WLS, 
‘The Prairie Farmer Station’’ (50,000 watts, on 870 kilocycles) covers 
more than 3,000,000 homes in the same inviting territory and beyond. 
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April 26, 1937 


MARCH DISPLAY. 
IN NEWSPAPERS 


se 


Gain for First Quarter Is 7.2 


MINNESOTA 


JUDGES SELECT NEWSPAPER TYPOGRAPHICAL WINNERS FOR AYER 


INCREASES 7.97% 


Per Cent 


York, April 22.—In spite of 


lineage caused by automo- 


ecg for a gain of 7.5 per 
* March, 1936, according to 
‘hea Inc. If classified 
were included, the increase |per cent over March, 1936; general|tising reached 17 


the month would be 8.3 per cent. |advertising, 24,405,726 lines, for an|a gain of 8.i per pits over the cor- 
Though automotive lineage /|increase of 6.6 per cent; automotive |responding 1936 period; general ad- 
a decline in comparison /advertising, 5,413,048 lines, for a/vertising, 64,396,171 
March, 1936, it failed to halt |loss of 0.7 per cent; financial ad-|crease being 7.2 per 
record of these newspapers of | vertising, 2,390,316 lines, for a de-|tive, 12,656,836 lines, 


_ 


made an increase in every |cline of 13.8 per cent. 1.7 per cent; 


month of the first quarter over the Classified lineage in March aggre-| lines, for a gain of 1.3 per cent; 
corresponding period of last year. gated 24,632,085 lines, for the sub- tal display, 262,044,954 lines, the in- 


| 
_ 


advertising in newspapers |stantial gain of 12.0 per cent over | crease being 7.2 per cent. 
Classified for the first quarter ag- 
69,292,427 lines, for a gain of 9.4 For the first quarter, retail adver-|gregated 66,768,381 


cities in March amounted to! March, 1936. 
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PHOTO by Courtesy of 
SANTA FE RAILROAD 


MISSOURI 


Either medium can do a complete, bang-up job of advertising for you. 
But when you use BOTH, you are doubling your effectiveness in 


speed, volume and profits. 


Couple-up this Double-Header advertising with your program ... focus 
upon this spot where bank-rolls are already fat...and watch your 


results. Ask us to send you the free details... today! 


PRAIRIE FARMER-WLS 
1230 Washington Boulevard 


. CERT Post Office Count. 
; S _* MEMBER MID-WEST FARM PAPER UNIT 


‘ewLs COVERAGE AND PROOF OF Th 


Audience reception as measured by audience response; with ——— evidence 


sales to prove actual RESULTS. 


strikes, March display in news- Judges in the 7th annual newspaper typographical contest sponsored by N. W. Ayer & Son, Inc., Philadelphia, select 

‘s of 52 cities aggregated 101,-| the winners. H. A. Batten (left), president of the agency, is 

nelley & Sons Co.; B. C. Forbes, editor and publisher of Forbes Magazine, and Arthur Robb, executive editor of Editor 
& Publisher. 


‘ the judges: William A. Kittredge, R. R. Don- 


. OWN KK 


over 1936 being 15.0 per cent. 
Department stores advertised 
somewhat more heavily than other 
types of retailers during the first 
quarter, using 73,066,065 lines, for 
a gain of 8.3 per cent, as compared 
with the total retail increase of 8.1 
per cent. 

Newspapers in the 52 cities cov- 
ered by Media Records, Inc., have 
now enjoyed 21 months of uninter- 
rupted gains in total display line- 
age. The last month to show a loss 
yas June, 1935, when total display 
fell slightly below the aggregate for 
June, 1934. Prior to that, gains had 
been registered for 22 consecutive 
months. 


Employes Call 
Remington Rand 


$1,000,000,000.00 


Here, in this great basin, 
is America’s second big- 
gest market. Here are a 
BILLION DOLLARS 
spendable cash waiting to 
be exchanged for things to 
eat, use and wear. And it 
is a neighborly, friendly, 
responsive market, when 
reached through mediums 
they know... and trust. 


CHICAGO 
@ PRAIRIE FARMER® POST OFFICE COUNT 


Visual Proof of the thoroughness and intensity of territorial circulation by 


Decision Unfair 


Syracuse, N. Y., April 22.—-A joint 
committee of Remington Rand Em.- 
ployes’ Association takes sharp issue 
with the National Labor Kelations 
Board in a 12-page booklet discussing 


and charging that it was based on 


booklet is being given wide circula- 
tion. 
Chairmen of employe organizations 


been approved by all three councils. 

The Board found, in part, that 
“Through its president, James H. 
Rand, Jr., the company has exhibited 
a callous, imperturbable disregard of 
the rights of its employes that is 
medieval in its assumption of power 
over the lives of the men and shock- 


modern industrial worker.” 

The charges against Remington 
Rand are reprinted in full in the new 
document, each being answered in 


workers is that union membership at 


spite of the fact that the union as- 
serted that “90 per cent of the or- 
ganized workers” voted to authorize 
a_ strike. 

The statement concluded with the 
explanation that employment = con- 
tracts of Remington Rand _ provide 
for collective bargaining, arbitration 
of differences. a 40-hour week, time 
and one-half for overtime, seniority 
recognition and finally, accountabil- 
ity of employes’ associations for its 
acts. 


Picks Federated Sales 


Neveroil Bearing Co., Wakefield, 
Mass., has appointed the Federated 
Sales Services, Inc., Boston, as mar- 
keting counsel. Business papers will 
be used. 


the Board's criticism of the company | 


incomplete and erroneous data. The | 


at Syracuse, Middletown, O.. and} 

: . y : : | 
Ilion, N. Y., sign the exonerating re- 
port, which, the preface asserts, has | 


ing in its concept of the status of the 


detail. One of the statements of the) 


no time represented a majority, in| 


STATEMENT OF THE OWNERSHIP, MANAGE- 
MENT, CIRCULATION, ETC., OF ADVERTIS- 
ING AGE, REQUIRED BY THE ACT OF 
CONGRESS OF MARCH 3. 1933 
Advertising Age, published weekly at Chicago, 

Illinois, for April, 1937. 

| State of Illinois? 

} County of Cook } 

Before me, a notary public, in and for the State 
}and county aforesaid, personally eben G. Db 
| Crain, Jr., who, having been duly sworn accord 
|} ing to law, deposes and says that he is the pub 
} lis sher of Advertising Age and that the following 
| to the best of his knowledge and belief, a true 
| statemer mt of the ownership, management (and it 
|a daily paper, the circulation), ek ot the afore 
said publication for the date shown in the above 
| caption, required by the Act of August 24, 1912 
j}embodied in section 411, Postal Laws and Regula 
| 
| 
' 


tions, printed on the reverse of this form, to-wit 

1. That the names and addresses of the pub 
lisher, editor, managing editor and business mana 
| gers are 


| Publisher, G. D,. Crain, Jr., Chicago, Hl 
Editor, None. 


Managing Editor, Harry E. Shubart, Chicago, Ill. 
Business Managers, None 
2. That the owner is: (If owned by a corpora 


tion, its name and address must be stated and als« 
| immediately thereunder the names and addresses of 
| stockholders owning or holding one per cent or more 
of total amount of stock. If not owned by a corpe 
ration, the names and addresses of the individual 
owners must be given. If owned by a firm, com 
pany, or other unincorporated concern, its name and 
address, as well as those of each imlividual mem 
ber, must be given.) 

Advertising Publications, Inc., Chicago. 

G. D. Crain, Jr., Chicago, I). 

Kenneth C, Crain, New York, N. Y. 

E. Kebby, Chicago, Ill. 

S. BR. Bernstein, Chicago, Ill. 

Oo. L. Bruns, Chicago, Il 

3. That the known bondholders, mortgagees, and 
other security holders owning or holding 1 per cent 
or more of total amount of bonds, mortgages. or 
other securities are: (If there are none, so state.) 

None. 

4. That two paragraphs next above, giving the 
names of the owners, stockholders, and security hold- 
ers. if any, contain not only the list of stockhold- 
ers and security holders as they appear upon the 
books of the company, but also, in cases where the 
stockholder or security holder appears upon the books 
of the company as trustee or in .any other fiduciary 
relation, the name of the person or corporation for 
whom such trustee is acting, is given; also that 
the said two paragraphs containing statements em- 
bracing aftiant’s full knowledge and belief as to the 
circumstances and conditions under which stockhold- 
ers and security holders who do not appear upon 
the books of the company a3 trustees, hold stock and 
securities in a capacity other than that of a bona 
fide owner, and this affilant has no reason to believe 
that any other person, association, or corporation 
has any interest direct or indirect in the said stock, 
bonds, or other securities: than as so stated by him. 

Publisher. 
G. D. Crain, Jr. 
Sworn to and subscribed before me this 20th day 
of April, 1937. 
(Seal) Ellen Kebby Hamlin 
(My commission expires May, 1959.) 


Crowell Transfers 
Sanders and Yinkey 


Crowell Publishing Company has 
transferred Russell A. Sanders from 
New York to the Detroit staff of 
Woman's Home Companion and Ar- 
den Yinkey, Jr., from research work 
at New York to the Detroit sales 
staff of Collier's. 

Mr. Sanders came to Crowell from 
Scripps-Howard Newspapers. Mr. 
Yinkey is a son of Arden Yinkey, 
long with MacManus, Ince., Detroit. 


Borden in New England 


The Borden Co., New York, is in- 
'troducing Silver Cow Irradiated 
|Evaporated Milk in New England 
|newspapers. J. F. Egan is New Eng- 
|land district sales manager. 


Holcomb to F. & E. 


Effective May 1, Lawrence Hol- 
|comb, head of NBC’s program de- 
| partment, will become radio director 
of Fletcher & Ellis, Inc., New York. 


| 
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‘Localized | 
Reader Appeal 


_ MIDWEST 
FARM PAPERS 


| Verified by Post Office Count 
The Farmer, St. Paul 


| Prairie Farmer Nebraska Farmer 
Wallaces' Farmer & lowa Homestead 


Wisconsin Agriculturist & Farmer 


612 


“SEND Mow FOR THIS 
_ INFORMATIVE BOOK — 


PORCELAIN 


i 

Send me a copy of your free book on Por- ! 
celain Enameled Signs. 1 
1 


N 


ENAMEL INSTITUTE 
No. Michigan Ave., Chicago 
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ADVERTISING AGE 


April 26, 1937 


Movie Tie-Ups 
Will Introduce 
New Spark Plug 


Toledo, April 22.—Movie tie-ups 
will form the chief reliance of Elec- 
tric Auto-Lite Company in introduc- 


ing a new spark plug through 
United States Advertising Corpora- 
tion. 

Joan Blondell is the first film 


celebrity to be selected and life-size 
cutouts are being placed in lobbies 
of theaters where her latest movie, 
“The King and the Chorus Girl,” is 
being featured. The seven-color cut- 
out tells the public that “Both have 
rhythm and perfect performance.” 

The movie stars are also being 
used for point-of-sale promotion. A 
14-inch replica of the life-size cut- 
out of Miss Blondell, for instance, 
has been prepared for dealer dis- 
play. Special movie slides, colorful 
window displays, and a display mer- 
chandiser cabinet are other promo- 
tion material. 

Publication advertising is limited 
for the moment to trade paper copy 
apprising dealers of the new type 
spark plug and urging them to stock 
up and send for available helps. 


| STARTS STAR PARADE 


New cut-out of Joan Blondell, 


screen 
star featured in the initial campaign 
for Auto Lite spark plugs of The 
Electric Auto Lite Co., Toledo, is carried 
by a United Air Lines hostess to plane in 
Hollywood for the trip Eastward to in- 
augurate the advertising campaign. 


Otis to Hutchins 
Hutchins Advertising Co., Inc., 
Rochester, N. Y., has been named to 
handle advertising of C. F. Otis Lab- 
oratories, Inc., Rochester, maker of 
Dr. Otis’ Footpak. Magazines and 
newspapers are to be used. 


Names Linton Wells 
Linton Wells, newspaper man, has 
been named Eastern publicity and 
advertising manager of Samuel] 
Goldwyn Productions, New York. 


ADVERTISEMENT 


FENDRICH RENEWS 
‘SMOKE DREAMS’ 
ON MBS NETWORK 


New York, April 22.—H. Fendrich 
Co., Evansville, Ind., maker of 
cigars, will renew “Smoke Dreams” 


on nine Mutual stations, Sunday, 
April 25. The time will shift on that 
date to the 3:30-4 p. m. spot. The 


agency is Ruthrauff & Ryan, Inc., 
Chicago. 

Bristol-Myers Co., for Minit-Rub, 
will start Transradio News April 26. 
Mark Hawley will be heard Monday, 
Wednesday and Friday at 12:30- 
12:45 p. m., and Dave Driscoll will 
broadcast the news Tuesdays and 
Thursdays at 4:15-4:30 p. m. The 
agency is Young & Rubicam, Inc., 
New York. 

Monday, April 26, the Charles H. 
Phillips Chemical Co., division of 
Sterling Products, Inc., will begin a 
five-a-week afternoon series, to be 
heard at 4-4:15 p. m., EST over 
the NBC-Red network, for Phillips’ 
Milk of Magnesia tablets and 
Phillips’ dental magnesia toothpaste. 


Outdoor Magazines ‘‘Going 
Places” and “Doing Things”’ 


Great Stories By 
Big-Name Writers 


If you’ve been reading HUNTING 
& FISHING or NATIONAL SPORTS- 
MAN lately, this isn’t news to you, 
any more than it is to their hundreds 
of thousands of readers. If you don’t 
read the magazines, it will still in- 
terest you to know just a few of the 
big-name writers now contributing to 
the feature columns: BEN AMES 
WILLIAMS COURTNEY RYLEY 
COOPER—EDMUND WARE SMITH 

-STEPHEN LEACOCK — BREEMS 


FORREST—HENRY MEADE WIL- 
LIAMS—and others who spread their 
experiences through the pages of 


these publications and who are them- 
selves real he-male sportsmen who 
like to commune with kindred he- 
male souls whose hobbies match 
their own and who, next to indulging 
in outdoor pleasures, like to read 
about them. 


CAPT. PAUL CURTIS, 
FAMOUS GUN EXPERT, 
NEW ARMS EDITOR 


The appointment of Captain Paul 
Curtis, widely followed contributor to 
outdoor sporting publications, and 
one of the country’s foremost authori- 
ties on all types of ammunition and 
firearms, to the post of Gun Editor 
of both publications will become 
operative with the next July issues 
in circulation June 15th. 

Readers of HUNTING & FISHING 
and NATIONAL SPORTSMAN, as 
well as leading figures in the arms 
and ammunition industry, have wel- 
comed the fact that their mutual in- 
terests will be well-served by this 
seasoned, accurate, unbiased expert. 


New Space Buyers’ 
Chart Now Ready 


The popularity with which the first 
edition of the “SPACE BUYERS’ 
COMPARATIVE NATIONAL MAG- 
AZINE INDEX” was received by ad- 
vertising executives the country wide 
made it simply impossible for HUNT- 
ING & FISHING and NATIONAL 
SPORTSMAN to escape bringing out 
a second edition as soon as figures 
were for the most part 


a copy—or any other information 
about these two publications -please 
write to NATIONAL SPORTSMAN, 
INC., 275 Newbury Street. Boston, 
Mass. 


available. | 
No. 2 is now printed and if you want | 


MAN-MARKET NO. 1 


The responsive market which the 
readers of HUNTING & FISHING 
and NATIONAL SPORTSMAN offer 
manufacturers of products or serv- 


ices which men and their families 
either need, use, or enjoy can be 
reached most effectively and _ eco- 


nomically because it is a voluntary, 
personal-hobby-interest market with 
no waste circulationx—no “blanks” 
through disinterest, financial inabil- 
ity or lack of opportunity to buy. It 
takes both money and leisure time 
to engage in outdoor sports. Guns 
and rods and all the other dinguses 


and gadgets cost plenty,—-$301 per 
average reader of these two maga- 


zines. And, too, they must be well 
fixed to be able to spend an average 
of 37 days a year going places and 
doing things in pursuit of their hob- 
bies. 


U. S. Figures Show 

$1,000,000,000 

Annual Expenditure 
on Outdoor Sports 


“There are dollars in ducks and 
dividends in trout,” says a recent re- 
port of the American Wildlife Insti- 
tute. “The United States Bureau of 
Biological Survey has estimated that 
this country’s wildlife resources are 
responsible for business revenues 
totalling a billion dollars a year, and 
that these revenues are widely dis- 
tributed. Sportsmen are spenders! 
Who gets their money? The fishing 
tackle manufacturers, obviously. The 
sporting arms and ammunition indus- 
try, certainly.” But,— 

“The money flows into fourteen 
channels of commerce and industry 
which may be grouped roughly under 
the following headings: Transporta- 
tion; Hotels, Camps, Cottages; 
Finance; Camping Equipment; Com- 
munication; Forrestry and Agricul- 
ture; Fishing Equipment; Boat 
Building; Sporting Arms and Ammu- 
nition; Educational and Sports Liter- 
ature; Horse and Dog _ Raising; 
Provisions, Food and _ Beverages; 
Cameras, Optical Goods and Other 
Instruments; Shoes and Clothing, 
, Rubber and Woolen Goods. 

“There are more than 
persons who hunt and fish in the 
| United States each year.” Of the 
| 1,800,000 who read outdoor publica- 
tions, HUNTING & FISHING and 
NATIONAIL SPORTSMAN reach 
over half! 


13,000,000 


Hunting & Fishing and National 
Sportsman Guarantee 700,000 


EFFECTIVE WITH 
JAN. 1938 ISSUES 


For the first time in the history of 
magazine publishing in the outdoor 
sports field, two magazines,—HUNT- 
ING & FISHING and NATIONAL 
SPORTSMAN—guarantee advertisers 
700,000 combined monthly circula- 
tion, effective with the January, 1938, 
issues, distributed December 15th, 
1937. 

HUNTING & FISHING, 
several years has had the largest cir- 
culation of any magazine in the out- 
door sporting world, boosts its ABC 
guarantee from 400,000 monthly to 
half a million, and NATIONAL 
SPORTSMAN, known as “The Sports- 
man’s Favorite” for some 39 years, 
jumps its ABC guarantee’ from 
150,000 to 200,000. 

The combined print orders for sev- 
eral months have been in excess of 
700,000, and Publisher’s Statements 
to ABC for the last six months of 
1936 show an average of 627,343 total 
net paid monthly. 

Advertisers may use these all-man 
magazines either singly or in combi- 
nation—-HUNTING & FISHING to 
reach a class readership of half a 
million good-spending sportsmen at 
mass economy rates—or NATIONAL 
SPORTSMAN to reach an excellent 
“test market” deliberately pegged by 
the Publisher to afford advertisers an 
inexpensive medium to try out copy 
appeals, build dealer outlets or secure 
direct mail business at low cost for 
the dollar-unit-balancer who is forced 
to think in terms of limited budgets 
instead of unlimited buyers,—or both 
magazines may be bought in combi- 
nation at a generous discount. 


which for 


Lowest Page Rate 
Per 1,000 Readers 


HUNTING & FISHING and 
NATIONAL SPORTSMAN today pro- 
vide advertisers with the lowest page 
rate per thousand readers in the en- 
tire, prosperous outdoor sports field. 
With its new 1938 guarantees and 
rates, the combination will still con- 
tinue to furnish advertisers the same 
margin of comparative economy 
reaching the better half at lesser cost 
per reader-impression. 


SINGING LADY AT SKILLET SISTERS' DEBUT 


lreene Wicker, Kellogg's Singing Lady, joins in the festivities sponsored by Kenyon 
& Eckhardt, Inc., New York, to mark the debut of the Sisters of the Skillet, Ralph 
Dumke (left) and Eddie East, in a test over WJZ, New York, for the same sponsor. 


Blackett-Sample-Hummert, Inc., is 
in charge. 
Dari Dan Changes 
“Adventures of Dari Dan,” spon- 


sored by Bowey’s, Inc., will be heard 
Monday, Wednesday and Friday at 
5:15-5:30 p. m., EST, over the NBC- 
Red network, instead of 5:5:15, 
effective April 26. 

General Electric’s “Hour of 
Charm” will change its time to 9:30- 
10 p. m., EST, over the NBC-Red 
network, also effective April 26. 

American Can Company renews 
“Ben Bernie and All the Lads” over 
59 NBC-Blue network stations, at 9- 
9:30 p. m., EST, beginning April 27, 
for Keglined cans. Fuller & Smith & 
Ross, Inc., New York, is the agency. 

On April 28 the J. W. Marrow Mfg. 
Co. will shift “Henry Busse and his 
Orchestra” from the NBC-Red spot 
4-4:15 p. m., EST to 4:15-4:30. 


Sports for B. & W. 


The Brown & Williamson Tobacco 
Corporation will inaugurate a com- 
prehensive schedule of sports broad- 
casts. Local sports announcers over 
21 stations supplement the com- 
pany’s weekly broadcasts, featuring 
Jack Pearl and Tommy Dorsey’s 
orchestra. The local programs will 
be heard at different times and have 
different starting dates, varying 
with the cities in which they are 
heard. Batten, Barton, Durstine & 
Osborn, Inec., New York, is the 
agency. 

Borden’s Farm Products Co. has 
renewed the 13-time cycle on the 
program “For Women Only,” rated 
by a Clark-Hooper survey as the 
most popular day-time program of 
the air. The program is presented 
every Friday on WEAF at 1:30-2 
p. m. The agency is J. P. Muller & 
Co., New York. 


Would Divert 
Mutuel Break 
to Advertising 


Jacksonville, Fla., April 19.—Hop- 
ing to relieve the state of the neces- 
sity of financing Florida advertising 
and itself of all political obligations, 
the advertising committee of the 
Florida Chamber of Commerce set 
wheels in motion at a weekend meet- 
ing to raise advertising funds from 
new sources. 


The most promising of these is 
the mutuel “breaks” on horse and 


dog races, which would amount to 
about $300,000 a year. At present, 
operators of the tracks are allowed 
to keep the odd cents remaining 
from breaks and a change in the 
state racing law will be necessary to 
divert the money to advertising pur- 
poses. 
While 
chiefly 
the 


has rested 
in Florida, 
tracks far out- 


the spotlight 
on horse racing 
number of dog 


numbers those devoted to the sport! x 


of kings. The carefree winter tour- 
ists visit these canine races in large 
numbers and the breaks from the 
betting on this sport would finance 
the most pretentious advertising 
campaign that could be devised. 


New Quarters for Y&R 
Young & Rubicam, Ince., Detroit, 
has moved two floors down in the 
New Center building. 


| biggest fish". 


New Quarters for KXBY 


Station KXBY, Kansas City, Mo., 
has leased the 22nd floor of the Fidel- 
ity Bank bldg. and early next month 
will move there from its present 
quarters atop the Power and Light 
bldg. 

Executive offices and three large 
studios will be set up in the new 
5,000 square-foot space. 


Berkshire Mills Appoint 


Berkshire Knitting Mills, Reading, 
Pa., said to be the largest maker 
of full-fashioned silk stockings, has 
appointed Geare Marston, Inc., Phila- 
delphia and New York agency, to 
direct its advertising effective July 1. 


Rosenfeld to Glicksman 
Harry Rosenfeld, Inc., New York, 
maker of ladies’ handbags, has ap- 
pointed Glicksman Advertising Co., 


Inc., New York, to handle its adver- 77 


tising. 


Gets Echo Scarfs 


Edgar C. Hyman Corporation, New 
York, maker of Echo Scarfs, has 
appointed Gardner-Rothschild, Inc., 
to place advertising. Alvin I. Gardner 
is account executive. 


ANew Kind of _ 


You've seen plenty of contests for "the 


Here's one for the biggest 
THRILL. 


Thousands of O.R.F.B. readers will enter 
this fishing competition which started Apr 
15 and pays off on anything from shiners 
to sharks. SKILL AND THRILL with 233 
prizes to the lucky young Ike Waltons whe 
win out. 


Not only manufacturers of tackle, sporting 
goods and outdoor equipment benefit 5) 
this unique contest. 


It's of interest to EVERY advertiser as ¢ 
example of the editorial policy whic’ 
makes O. R. F. B. read from cover to cove! 
300,000 circulation (A.B.C.) that jump 
to 750,000 actual readers (established > 
many a survey). A great audience wel 
ing to hear about YOUR products! 


“OPENR 


~ 


OpenRoad for Boys 


729 Boylston Street, Boston 


122 E. 42nd St. 307 N. Michigan AY 
New York Chicago 
155 Montgomery St. 318 W. 9th Stre¢’ 


San Francisco Los Angeles 
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The candid cameraman catches T. F. McPherson, Tampa, Fla., newspaper analyst and economist (upper left), greeting Arthur T. Gormley, Des Moines, la., Register & Tribune business manager, at the 50th annual 
American Newspaper Publishers Association convention in New York last week. Holding animated conversation during an intermission are A. V. Miller, New York Herald Tribune chief accountant; R. E. Moyer 
Herald Tribune syndicate news service director; Harry Staton, New York Tribune, Inc., syndicate director; Wilbur Forrest, executive assistant to Ogden Reid, publisher of the Herald Tribune and Mr. Reid. J. & 
Knowland, editor of the Tribune, Oakland, Calif., and Houston Harte, president and publisher of the Standard, San Angelo, Tex., are banquet companions. L. B. Costello, president, Daily Sun and Evening Jour 
nal, Lewiston, Me., exchange notes with E. H. Harris, president and publisher of the Palladium and Item, Richmond, Ind. Making a point, August Sundine, publisher of the Dispatch, Moline, Ill., gets rapt attem 
tion from A. M. Clapp, general manager, Herald, Clinton, la. 

John C. Martin (second row, left) intersperses conversation with eating at a table with Mrs. Helen Humphrey Lawrence, New York, and C. H. Heintzelman, editor and publisher of the Record, Coate® 
ville, Pa. A very serious conversation between Mrs. Katrina McCormick Barnes, Boise, Ida., one of the famous newspaper family, and D. R. Hanna, Jr., publisher of the Cleveland News. William G. Chandler. 
general business manager of the New York World-Telegram and high Scripps-Howard executive makes an impressive entrance. W. Brydon Tennant, News-Leader, Richmond, Va., talks to ANPA President, Jeromé 
D. Barnum, publisher, Syracuse Post-Standard, and E. A. Neutzenholzer, general manager of the Independent, Massillon, O. It's a good joke passed between Fred E. Murphy, president and publisher of the Mit- 
neapolis Tribune, and George B. Longan, Kansas City Star general manager. 

A legal question is discussed by L. B. Palmer, ANPA general manager, and Paul Patterson, Baltimore Sun publisher (third row, left). Program studying occupies Edgar Morris, publisher, News and Sun, Spring: 
field, O., and Glenn L. Cox, circulation manager, Daily News, Dayton, O. Capt. W. D. Puleston, naval intelligence director, Washington, D. C., has a banquet table chat with Col. Robert R. McCormick, Chica9? 
Tribune publisher, and Robert McLean, Philadelphia Bulletin publisher. Three publishers get together in this group including E. H. Butler, Buffalo News, John S. Parks, Times Record, Fort Smith, Ark., and Emam 
uel Levi, Chicago Herald & Examiner. 

Frank A. Baker (fourth row, left), president and publisher of the Ledger and News-Tribune, Tacoma, Wash., enjoys a chat with R. C. Snyder, publisher of the Sandusky Register and Star-Journal. “Gotte 
match?" asks Louis A. Weil, Grand Rapids Herald business manager, in an informal moment with W. W. Ottaway, Port Huron Times-Herald. £. H. Harris is chairman of the ANPA radio committee in addition 
to his duties as president and publisher of the Palladium and Item at Richmond, Ind. : 

Paul Bellamy, editor of the Cleveland Plain Dealer (lower left) gives some Midwest gossip to Frank E. Gannett, head of the Gannett Newspapers; "The name is—''C. A. Stauffer, publisher of the Phoen# 
Republic and Gazette. Publishers, palaver includes John Cowles, associate publisher of the Des Moines Register & Tribune and Leonard K. Nicholson, New Orleans Times-Picayune general manager. New Englanders 
gather in the persons of David R. Daniel, Times, Hartford, Conn.; Francis S. Murphy, new Times’ publisher, and Thomas Ferguson, publisher of the Herald, Manchester, Conn. 
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a Tip from Big League Hurlers... 


Big league space buyers, like big league pitchers, — 
5 _ know that it's change of pace that counts. Fast ball 
te knuckler ... curve... that's neha eusy hurlers 
aides their teams to victory! 


‘Space huni knew that Woman's World has a dol 
nite place in their pitching repertoire. They take | 
their cue from the 1,350,000 on the receiving end 
who et for chal s World every month, becouse 


The 1, 350, 000 sever feuedrs of Women’s World 
represent the cream of Small Town America. And 
Woman's World carries a sales message into this 


vast, rich market with a real impact. That's why no- 


magazine in this field has made such consistent -, 


in advertising linage! 
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April 26, 


Price Advance _ 
Announced by | 
Electrotypers | 


_ GARTER STREAMLINED 


Atlantic City, April 20. Rising | 
costs of printing plates have| 


spurred search for a plastic material | 
which will meet requirements, J. H. | 
Hunter, chemical engineer of R. C.| Garter and package have both been re- 
A. Manufacturing Corporation, told | designed in streamline style for Condor 
the research round table of the In-| Products Co., Buffalo, by Joseph B. 
ternational Association of Electro-| Federico, Niagara Falls industrial de- 
typers and Stereotypers here last aia 

week-end. 


Hmphasis was given Mr. Hunter's | 
dissertation by announcement that | 


Three to Rose-Martin 

2 Rose-Martin, Inc., New York, has 
a 15 per cent advance in the price | peon appointed to handle advertising 
of both types of printing plates will |of Herz Mfg. Corporation, New York, 
be made shortly. Both materials | maker of Sunshine Cups and Straws; 
and labor costs’ more, Secretary | Pediforme Shoe Co., Inc., New York, 
Neal Gross explained. Copper, for |using local newspapers and _ pro- 
instance, has almost tripled in price, |fessional publications; and = G. B. 

Mr. Hunter gave details of ad hema wont Se gue Ase - 

> : abie aeicacies “ ? 

long, and thus far, futile search for “| & G. French Olive Oil, using local 
a plastic material which will solve | newspapers. 
the problem. Phenolic molding com- 
pounds are suitable in some _ re- 
spects, but fail in others. Vinylite | 
also meets some requirements. Nu- | 
merous fillers have been developed | 
for use with these materials, but | 
none has been found thus far which | 
can deliver the results of metal. 


Bon-Jay Appoints 
The Bon-Jay Mfg. Co., New York, 
has named Equity Advertising 
Agency to handle the advertising of 
its cutting board and marking paper. 
‘Newspapers will be used. 


THE 


| 


FORMFIT STYLE 
SCHOOL BUILDS 
DEALER RESULTS 


Chicago, April 21.—- Based on the 
|axiom that better saleswomen sell 
more and consequently build a fol- 
|low-up clientele, the Formfit Co., 


maker of brassieres and foundation | 


garments, today is undertaking na- 


tensify dealer response. 

Though the school idea is not new 
with Formfit, this is the first season 
that it has been placed on a nation- 
wide basis, Walter Lowy, advertising 
manager, said. Copy on the promo- 
tion, entirely separate from the com- 
pany’s regular national advertising, 
has appeared in Corset and Under- 
wear Review and Corsets and Bras- 
sieres for the past five months. 


Range of Subjects 


Since the first of the year, schools 
have been held in Los Angeles, 
Minneapolis, New York, Kansas City 
and Oklahoma City, with Dallas, 


NEEDS NO GILDING 


The worthwhile product demands no over-statement as _ its 


sponsor; the simple facts, clearly exposed, are sufficient ..... 


The Controlled Circulation Audit was formed to present the 


simple and unimpeachable facts of controlled circulations. An 


independent organization, C.C.A. performs 


thoroughly, and presents its findings clearly and completely. 


its audits regularly, 
The 


publishers of the media listed below can show you C.C.A. reports 


for their circulations . 


. and the C.C.A. insignia on their 


mastheads, rate cards and Standard Rate & Data listings is a 


dependable guide to known value. 


This Advertisement ir: Behalf of C.C.A. is Sponsored and Paid for by the following C.C.A. Publications 


AGRICULTURAL LEADERS HOSPITAL TOPICS & 


DIGEST BUYER 
AIR CONDITIONING combined with INDUSTRIAL EQUIP- 
OIL HEAT MENT NEWS 


AMERICAN DRY CLEANER 


AUTOMATIC HEAT & AIR 
CONDITIONING 


BAKERS REVIEW 


INDUSTRIAL POWER 
JOBBER TOPICS 
LIQUOR STORE & 


COMPRESSED. A LUBRICATION & 
COMPRESSED AIR MAGAZINE MAINTENANCE 


DRAPERY PROFITS 

DRUG TOPICS 

EARTH MOVER 

ELECTRIC LIGHT & POWER 
ELECTRICAL DEALER 
ELECTRICAL MANUFACTURING 
EXCAVATING ENGINEER 
FLEET OWNER 

GOLFDOM 

GRAPHIC ARTS MONTHLY 


MACHINE DESIGN 
MACRAE’S BLUE BOOK 
MEAT 

MEDICAL ECONOMICS 


METAL CLEANING & 
FINISHING 


MILL & FACTORY 


MODERN MACHINE 
SHOP 


numbers called out on the air. win- 
CONTROLLED CIRCULATION PUBLISHERS "ws 
jare mailed in to sponsor. 


MODERN PLASTICS 
NATIONAL JEWELER 
ORAL HYGIENE 
POWER WAGON 
PRINTING INDUSTRY 
PROGRESSIVE GROCER 


RAND McNALLY 
BANKERS MONTHLY 


RUG PROFITS 

SHOE STYLE DIGEST 
SODA FOUNTAIN 

SUPER SERVICE STATION 


SYNDICATE STORE 
MERCHANDISER 


TIRES 
WOOD PRODUCTS 


tionwide extension of ‘day schools” | 
to improve selling technique and in- 


FORMFIT SALES SCHOOL GOES NATIONAL 


] 
| 


q 
q 
| 


Model Demonstrations are part of the “day school” for salesmen and saleswomen 
now being extended on a national scale by Formfit Co., Chicago, maker of 
brassieres and foundation garments. 


Houston, San Antonio and Denver Worcester Companies 
scheduled for the immediate future. Reeume Advertising 


Students —- buyers, merchandise 

managers and saleswomen—are given, Rice, Barton & Fales, Worceste: 
an intensive three day course in the) Mass., manufacturers of paper mak 
fitting, selling and display of cor-|ing and textile printing machinery 
setry. Subjects range from anatomy "OW celebrating their centennary 
to the art of greeting, meeting and , have resumed advertising and wil 
treating a customer. Emphasis in|Ccemtrate on the Pacific Coast 
: | John W. Odlin, Inc., Worcester, is 
each of the terms has been placed on ‘the agency in charge. 
an institutional rather than company| jy pF Bicknell Lumber Co., Wo 
promotion. 'cester, will also resume advertising 
after a lapse of four years. A fold 
ing ironing table will be promote 
To gain a diploma from the school,| jy house furnishings papers and by 
the student must attend each of the! direct mail through the Odlin agency 
six sessions and successfully pass a 
written examination. With the re- 
turn of the student to her home Wheeler Heads T. P. A. 
store, many dealers have capitalized; Robert A. Wheeler, the Interns 
on the school idea by using the diplo- | tional Nickel Co., Inc., was elected 
ma as a focal point tor window or | President of the Technical Publicity 
, : Association, New York, last week t 
department displays. _ | sueceed Roger L. Wensley, G. M. Bas 
Another tie-up is the preparation | forgd Co. Edward A. Phoenix, Johns 
of several hundred post cards by the!| Manville, was elected first vice-presi 
Formfit organization to be mailed| dent; Keith B. Lydiard, Fred Gle 
home from the school city by the| Small Organization, second vice-pres 
student to her friends and customers| ident, and Robert J. Barbour, Bake 


announcing that she is attending the | lite Corporation, secretary-treasure! 


Dealer Tie-Ups Follow 


school and outlining in its purpose. | eerie ——— 
This promotion has worked out espe- 
| cially well in the smaller towns, Mr. 
Lowy stated. 

Sigmund Kunstadter,  vice-presi- 


dent, Mr. Lowy, Virginia H. Well-| Alki EXPRESS 


wood, manager, New York office, and | 
Gertrude Hendriks, assistant adver- | THE FASTEST WAY TO SHIP 
tising manager, are executives of the | 

;}company who have addressed past ee 
sessions. The complete course is un- 
|der the direction of Josephine Mout 
llet, chief Formfit stylist. 


Point-of-Sale 
Service Opened 
by Times-Press 


Akron, April 21. The Akron-| 
| Times-Press today launched a_ point: | 
| ot-sale merchandising service cover | 
|}ing 52 independent retail druggists | 
land 159 class A and B independent | # 
| retail grocers in Akron, Cuyahoga | 
i} Falls and Barberton. 
| A heavy cardboard, imprinted with | 
ithe individual merchant's signature | 
lat the bottom, is used as the back- | 
;ground for the display. The adver- 
|tisement is posted on a card, placed 
‘in the easel frame and distributed 
| to the stores by the newspaper's 
}merchandising service department. 

These displays are put up for a 
|period of 10 days with the whole 
| job handled by the Times-Press mer 
‘chandising department. 


Patent Granted on 
Advertising Game 


|} K. LL. Swortzel and Ralph C. 
| Busbey, merchandising counselors, 
| Akron, O., have devised a radio adap- 
| tation of a Keno game, designed for 
| promotion of any five letter product. 
| Listeners hold numbered cards with 
| the object, as in Keno, to punch out 

a vertical or horizontal line from 


Rush your shipments by AIP 
£ X PRESS — 2500 miles overnight 
with prompt delivery next morning: 
Complete, nation-wide service be 
tween 216 cities, in the United States 
and Canada. Also direct to Honolulu. 
Guam, Manila and 32 Latin-Americ@" 
countries. Low, economical cost. Pic 
up and delivery without extra charg® 
For service or information, pho" 
any office of RAILWAY EXPRES* 
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Increase in Rates 
Becomes Effective May 1, 1937 


Continued substantial increases in the net paid circulation 
of ADVERTISING AGE have made necessary the issuance 
of a new rate-card, effective May 1, 1937. The net paid 
figure is now well in excess of 13,000, and the upward 
trend is continuing. Every year since ADVERTISING AGE 
was established there have been circulation gains, and each 
year regular contract advertisers have received an im- 
portant bonus of net paid circulation. The total distribu- 


tion of ADVERTISING AGE is now in excess of 15,000 


copies a week. 


One Year Protection 


Given to Contract Advertisers 


Current advertisers whose contracts run beyond the May 3, 
1937, issue are automatically protected against this rate 
increase for all insertions through the April 25, 1938, issue, 
provided they sign new contracts at or before the expiration 


of their current contracts. 


New advertisers may secure the benefits of the existing 
“bargain rates” for all insertions through the April 25, 1938, 
issue by signing a contract covering that period before May 
1, 1937. A wire, letter or call to any office will bring com- 


plete details. 
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NRC MAKES DEFT 
OPERATION UPON 
ITS TRADE MARK 


Character Changed Without 
Loss of Identity 


Cleveland, April 22.—Reversing 
the usual process of making a Car- 
toon from the original, National Re- 
fining Company has evolved a seri- 
ous character from a_ burlesque 
which has been its trade-mark for 
many years. 

For 20 years, a cartoon of a school 
boy with a slate has identified the 
company’s products, White Rose 
gasoline and En-Ar-Co motor oil, as 
well as stations which handle them, 
a by-product being the timely com- 
ments chalked upon the slate. Gradu- 
ally this trade-mark became the cen- 
tery around which all other National 


Refining advertising revolved. 

When a new outdoor campaign 
was under consideration, the com- 
—— Oe a 


FICTION FIGURE 


EVEN THE WIND 
HOWLS WHEN 
IT'S COLD 


wwe #0 Sour 


| 
| 
| 


This cartoon lad, long active for National | 
Refining Co., has been brought to life 
in a new poster. 


pany decided to modify the cartoon 
character, depicting the actual boy 
of whom the trade-mark was an ex- 
aggerated likeness. 


Artist Does 


Trick 


“We were somewhat skeptical of | 
the possibility of creating a young- | 
ster who would be recognized as the | 
original of our trade-mark,’ com- 
mented Charles L. Archbold, adver- 
tising manager of the company, and 
creator of the “boy and slate,” as 
well as author of the former’s say- 
ings, “but Frederic Stanley amazed 
us with his magic. 

“The kid whom Stanley has 
ated is not only instantly identified 
as the same one who has carried the 


cre- 


|Lord Fauntleroy 
ltypical American youngster.” 


ball game. 
Agency is in charge. 


slate for so long, but he is the per- 
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but rather a 


children. 
type, 


like 


~~ 


... slated to win 


| WHITE ROSE ¢ 


GASOLINE 


Long-time cartoon trade-mark of Na- 
tional Refining Co. is introduced in real 
life in this new White Rose poster. 


Wishnick-Tumpeer, Inc., New York, 
has appointed George T. Short to its 


New York sales department. 


The new conception of the Na- 
jtional Refining Company's trade- 


|mark is now being used as the cen- 
ltral figure in a poster campaign in 


“TRADE-MARK IN PERSON 


15 states. He will appear in several 
seasonal advertisements first 
shooting marbles, later, fishing or 


trying his hand at a neighborhood 
The Hubbell Advertising 


_ Ficture 


Get the whole picture— 
realize your full potential— 
when you're analyzing the 
Troy market by remember- 
ing that the Troy A. B. C. 
City Zone's 4mile radius 


embraces Watervliet, Gree 


A Island. Cohoes and Water- 


ford. Include the figures for these communities, too, to 
get the whole picture of sales possibilities in New York 
State's lowest cost major market. ee 


Based on Sales Management's Survey of Buying’ 
Power, the total effective buying income of the more 
than 119,324 Troy City Zone residents is $83,526,800 an- ~ 
nuaily — $32,592,700 greater than for the City of Troy 
alone — making a market of "must" proportions for a 


national advertisers. 


In this market you are a local advertiser because The 
Record Newspapers — sole Troy dailies — take every- 
one's message into 81 out of every 100 Troy City Zone 
homes at the same single low flat rate of only 10c a line. 


wit 


THE | 
THE TROY RECORD 


iis, «es Se AOE a a eal ha oR 


ADD 532,592,700 MORE 
TO TROY'S Buying Power 


«eae 


RECORD NEWSPAPERS 


For sales purposes 
Watervliet, Green 
Island, Cohoes and 
Waterford are as 
much Troy as Troy it- 
_ self. As integral parts — 
of the Troy A. B. C. 
City Zone they are in 
Troy's local tele- 
phone, transit and 
other toll limits and 
are within 4 miles of 
its retail district. The 
total effective buy-— 
ing power of this met- _ 
‘ropolitan center i 
$83,526,800. _ 


‘ 


'sonification of boyhood and thus | 
|calculated to win the heart of all | 
| who 


| 


AGENCIES MAY 
“HAVE TO INVOKE 


SYSTEM OF FEES 


(Continued from Page 16) 
about their own papers and are past- 
ing up pictures and headlines instead 
of charts and graphs. 

“I believe that the breaking down 
of the social barrier between editorial 
and advertising pages is of high im- 
portance. The advertiser has a right 
to know what any publication is do- 
ing to attract and hold the right kind 
of readers.” 

Mr. Billingsley said that radio sta- 
tions are still devoting too much 
attention to technical problems, talk- 
ing about power instead of programs. 
He boasted that he was probably 
the first agency man in the country 
to get acquainted with a newspaper 
editor, recently asking all of the men 
who direct the editorial policies of 
Cleveland newspapers to pay him a 
visit. 


Typography Settling Down 


Mr. Siegfried, the printing expert, 
said that typography has regained its 
sanity after a long period of explor- 
ation. He told of the “puritan” era 
of 15 years ago, which gave way to 
freakish styles, out of which the 
present trend emerged. While mod- 
ernism has a place in good typog- 
raphy, it must be used with restraint 
and good taste, he asserted. 
Competition between processes has 
caused considerable confusion among 
advertisers, he said, taking the view- 
point that the specific job in hand 
should be the determining factor. 
Dr. Dameron, the Ohio State Uni- 
versity teacher, said that private 
brands have assumed new impor- 
tance because of price maintenance 
laws. Small retailers have benefited 
from legislation, chains being pro- 
portionately handicapped in_ the 
business battle. He took the view- 
point that consumer co-operatives 
can not survive against privately 
managed retail stores without some 
artificial advantage and that the agi- 


nificant chiefly as a protest against 
high prices. 
Some retail stores, he said, are now 
adding consumer advisory boards to 
give the public a voice in manage. 
ment. 

The professor placed his O. K. on 
romantic copy now appearing, as- 
serting that the desire for approba- 


tion of the opposite sex knows no 
age limits, particularly as far as 
women are concerned. 


Industrial Copy Better 


Mr. Knisely, the industrial expert, 
said that showmanship is entering 
the industrial field, as it has the con- 
sumer. Industrial advertisers are 
using more bleed borders, more color, 
and are selecting media more care- 
fully. Their demands have resulted 
in a redesign of many business pa- 
pers, he said. 

A certain straining for attention 
has resulted in the use of bathing 
girls to sell galvanized roofing, he 
said, a copy departure which is not 
likely to prove either successful or 
ingratiating. 

Mr. Brown said that advertisers 
are studying percentage of duplica- 
tion in circulations and degree of 
reader interest. 

Capital and labor are supposed to 
be partners, Mr. Brown commented, 
but recently they have acted like 
bridge partners. This emphasizes the 
need of educating the public about 
the issues at stake. Even distribu- 
tion of income of any large company 


would make interesting and novel 
reading for many consumers. 
Mr. Moulton, president of the 


Brookings Institution, took the view 


‘that recent price advances have en- 
|dangered the progress of the business 
|parade. Since so large a portion of 
| the population has a fixed income, he 
jsaid, price automatically 
‘reduce their buying power. 


increases 


Advertising Makes 
Alaska Hot for Fags 


Juneau, Alaska, April 21.—~ 
Alaska—once the home of hard. 
fisted, cussin’ men who valued 
their “eatin’ tobacco” with 
their nuggets — has gone 
“softy,” according to a report 
on Alaskan business prepared 
today by the Alaska Territoria] 
Chamber of Commerce. 

Shipments of chewing to- 
bacco into Alaska have dropped 
from 79,489 pounds to 25,901 
pounds. But in the same 12 
years, consumption of cigar. 
ettes has more than doubled, 
jumping from 42,457,000 t& 
89,621,000 annually. 


tation for such establishments is sig: y 


MT 


c 


part of a much larger art—that 4 


propaganda. Today, he suggeste; 
mechanics are being substituted f 
reflection. People feel messages, by 
do not have an opportunity to thin} 
about them. 

While enthusiasm is often 
mendable, Mr. Baker argued that } 
is being overdone in both fields. 
asked for more restraint and fy 
more accuracy. 


Riblett New Publisher 

Merritt F. Riblett, formerly bus 
ness manager, Denver Rocky Mow 
tain News, has acquired a controllix 
interest in and will publish the Trin 
dad, Colo., Chronicle News and Ney 
Pictorial. Rupert P. McClurg, of th 
family from whom the interest wa 
purchased, will remain in an exey 
tive capacity. 


COM 


MARKET ANALYSIS 


What is the nature of your most vital problem! 
Our analysis of a single marketing, distribu. 
ing, selling, merchandising or advertising pro- 
lem may make your entire selling effort mon 


effective. 
A. C. WEICK CO. 
260 W. Jackson Blvd. 
Wabash 6890-1 


Chicag: 


THE TIME, 
THE PLACE, AND 


NO GIRL 


IS NO WORSE 
THAN SPEED 
WITHOUT QUALITY 


w STATS 


Sure! Rapid has speed; it 
was Rapid that brought this 
business to a 60-minute 
service standard and 24- 
hour service on out-of-town 
orders—BUT—Rapid ALSO 
developed 8 out of 10 of 
the new ‘stat ideas used 
today. AND NOBODY 
WHIPS RAPID ON QUAL- 
ITY. Why miss out on idess 
and quality? Why _ not 
deal with Rapid, sir? 


RAPID 


COPY SERVICE Ct 


6 BRANCHES: NEW YORK, 415 Les!** 

ton, 444 Madison, VAnderbiit 3- 

CLEVELAND, Ninth — Chester Bit 

MAin 9335 @ CHICAGO, 110 Se. 0” 

born, 228 No. La Salle, 360 No. Michi™™ 
Ave., STAte 5977- 


nn 


| Mr. Baker, the war-time Secretary 
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LEADERS CHANGE 
IN 1ST QUARTER 


Newspaper Analysis Reveals 
Many Shifts 


New York, April 22.—Though many 
pacemaking newspapers are main- 
taining their positions, new leaders 
are forging to the front in certain 
lineage classifications, the report of 
Media Records, Inc., for the first 
quarter of 1937 reveals. The tabu- 
lation covers 101 cities, three having 
peen added during the last year. The 
following comparisons are with the 
first quarter of 1936. 

The New York News maintained 
its leadership in retail advertising 
among weekday morning papers, 
while New Orleans Times-Picayune, 
which was fifth a year ago, has crept 
up to second place. The Chicago Tri- 
Dune and Miami Herald maintain 
their relative positions of a year ago, 
with third and fourth respectively, 
but the Johnstown Democrat has 
taken the spot vacated by the New 
Orleans paper, to rank fifth. 


“Star” Is Retail Leader 


| Washington Star again leads in 
Tetail advertising among weekly 
evening papers, but the Pittsburgh 
Press has come from ninth position 
a year ago to second by adding 
435.000 lines. The Toronto Star, 
@lways up with the leaders, is third, 
and Philadelphia Evening Public 
Zedger fourth, with New York Sun 
Bith. 

The New York Times leads, as a 
Year ago, in retail advertising among 
Sunday papers, followed by the New 
York News, Chicago Tribune, Phila- 
@elphia Inquirer and New York Her: 
@ld Tribune. 

The Miami Herald maintains its 
leadership of a year ago in volume 
Of general advertising in weekday 
Morning papers, but the New Orleans 
Times-Picayune has jumped from 
Sixth to second place. The New York 
Wines is third, Chicago Tribune 
he and Jacksonville Times-Union, 

ith. The latter was in eighth place 
® year ago. 

Though the New York Sun has 
Paintained leadership in general ad- 
Yertising among evening papers, three 
fanadian papers have taken the next 
free positions. They are the Mont- 
fol Star, Montreal La Presse and 
Toronto Star. The Philadelphia Bul- 
Retin is fifth. 

» The New York Times, New York 
He ‘ald Tribune and New York Ameri- 
Ren lead, as in 1936, in general ad- 
Vertising lineage in the Sunday field. 
whi Pittsburgh Sun-Telegraph has 
Some from sixth to fourth place, and 
Bhe San Francisco Examiner is fifth. 

Miami Herald and Detroit Free 
Press are first and second, as in 1936, 
BD automotive lineage among weekday 


morning papers, but the Cleveland 
Plain Dealer has made a sensational 
gain to jump from 19th to third 
place. Jacksonville Times-Union is 
fourth and Johnstown Democrat has 
come from 23rd to fifth. 

Toledo Blade, second in automotive 
lineage among weekday’ evening 
papers a year ago, has taken the 


ond, as compared with 13th a year 
ago. The Cleveland Press is another 
newcomer to the ranking five, being 
in third place now as compared with 
llth in 1936. The Newark News is 
fourth and the Buffalo News fifth. 
Los Angeles Examiner again leads 
in automotive lineage among Sunday 
papers, but Toledo Times, which was 
seventh a year ago, is now second. 
(Continued on Page 35) 


Letterhead” 


it your 


Would it letterhead could = talk, 
ganizati speak proudly of your or- 
~ es fon? Would it tell the story 
—or eeeee, progressive business 
tshan ype it perhaps be a little 
t ix ved ot its appearance? 
heads Well-known fact that letter- 
either ? talk, and that yours is 
mh — aking for—or against— 
terhend modern, well-designed let- 
reflects 's a superb investment. It 
B dence 2 yinaracter, instills confi- 
not be A. “ such a letterhend need 
if , stly—and will not be costly 
on order from us. 


i) . ‘PEL — 

.\) FOR FREE PORTFOLIO 
theme cay er merely pin this adver- 
to us © your letterhead—and mail 


7 > We will se 
Without obli “Y 


UNIVERSAL LITHO. & STATIONERY CO. 


; no ERSEY AVE., CHICAGO, ILL, 
PHONE SPAULDING 7000 


lead, with the Detroit News now sec- | | 


ae. ; ANA (ate le tecs 
A Ns as 


TWO NEW MANAGERS | 


|}added to the center, where the most 


Stanley E. Chase (left) of the Gar Wood 
Industries sales office, Detroit, has been 
named manager of the air conditioning 
branch, Rochester. 
was appointed copy and production man- 


ager, advertising division Republic Steel | 


Corporation, Cleveland. 


ofl A 


Harold H. Oldham 


New Pepperell 


Sheet Follows 
Study of Sleep 


Boston, April 22.—A_ study of 
sleeping habits of human beings, re- 
vealing that the average person turns 
over between 30 and 40 times nightly. 
has resulted in development of a new 
type of sheet by Pepperell Manufac- 
turing Company. Strength has been 


wear takes place. 

Announcement copy on the new 
“Tapered-Weave” sheet. as it is 
known, will coincide with National 
Cotton Week, May 31-June 5, Allyn 


| B. McIntire, 


vice-president, an- 
/nounced. Large space in newspapers 
| will herald the new sheet, while Life 
land The Saturday Evening Post will 
also be used. 

Copy will relate the background of 
the new product, explaining that 
tests of strength have been conducted 
tor a full year before the Tapered- 
Weave was placed on the market. 
Both the Pepperell Research Bureau 
and the Better Fabrics Testing Bu- 
reau have endorsed the new principle 
and the sheet which exemplifies it. 

The Boston office of Batten, Barton, 
Durstine & Osborn is the agency. 


Dibrell Moves 
E. R. Dibrell Co., New York, public 
relations consultant, has moved to 


larger quarters at 500 Fifth ave. 


————_] 


district sales managers to 


What the sales manager said was mighty important, but somehow it 


didn’t sound so very important by the time the jobber’s salesman got 


around to the grocer. 


Every step along the way it lost a little,—a little in fact—a little in en- 


thusiasm. By the time it got to the end of the line it wasn’t the same 


story at all. 


But there is a way to tell grocers your story the way you want it told. 


Put your message in type and pictures, and through T'he Progressive 


Grocer you can tell that story to 75,000 top-notch grocers without any 


variation in fact or enthusiasm. 


The Progressive Grocer way is direct and sure. 


Little wonder so many leading food manufacturers use it regularly to 


get their sales stories to the top grocers the way they hoped the sales- 


men would tell it. 


The Progressive Grocer 


BUTTERICK BLDG., 


161 SIXTH AVE., NEW YORK @ MALLERS BLDG., CHICAGO @ HOBART BLDG., SAN FRANCISCO 
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Field’s Builds 
Two Complete 
Homes in Store 


April 20. 
on the activity in 
and home furnishings, Marshall Field 
& Co., cooperating with the Woman's 
Home Companion and more than 50 
manufacturers, this week opened two 
completely furnished model homes. 

The Woman's Home Companion is 
running feature stories and prints 
of floor plans of the houses, while 
Field’s offers for sale everything that 
has gone into the house save actual 
building materials. Each of the con 
tributing manufacturers also receives 
credit in the descriptive material 
given out to those visiting the house, 

John Root is the designer of the 
modern house, with building costs 
estimated at $11,500, exclusive of fur- 
nishings, while Architect Alfred 
Shaw’s British Colonial house of two 
stories runs slightly higher at $16,- 
000. 


Chicago, 


wave of homes 


“Live” Display Scenes 


With both houses completely fur: 
nished from stem to stern, manufac- 
turers are able to display their prod- 
ucts advantageously as units of the 


Tune In On 


THE ATLANTA JOURNAL 
STATION 50,000 WATTS 


he Voice of the South’ 


Capitalizing | 


EEE —_—_—_—— — 


Che Atlanta Pournal 


REACHES A NEW PEAK 
IN DAILY CIRCULATION 


|whole, while equipment such as air 
| conditioning is in actual operation. 
| Attendants in each of the rooms are 
jon hand to answer questions and to 
| explain the working of all features 
|}interesting the visitor. 

Opened at a private one day show 


jing April 16, these houses will be 
on display for an indefinite period 
to extend at least two months, un- 
der the direction of Field’s retail 
advertising department, headed by 
G. Ray Schaeffer. 


Contributing manufacturers in- 
clude Kelvinator division, Nash Kel- 
vinator Corporation, Pittsburgh Plate 
Glass Co., Kohler Co., Westinghouse 
Electric & Manufacturing Co., Gen- 
eral Electric Hurley Machine 
Co., Congoleum-Nairn, Ine., United 
States Gypsum Co., Zenith Radio 
Corporation, Clinton Carpet Co., and 
the Hoover Co. 


Co., 


Addressograph Report 


“Home” Manufactured 


The annual statement for 1936 of 
Addressograph - Multigraph Corpora- 
tion, Cleveland, has been issued in a 
bound cover and produced on the 
Multilith, its own product. 

The statement includes besides the 
balance sheet a general story of the 
company’s past, describes its re- 
search and engineering products fac- 
tory, and general statements on its 
future. 


Net 


d Ave 


¢ Journal Covers Dixte 


_ Heide Campaign Started | OLD TIMERS GATHER AT CLEVELAND FETE 


| Henry Heide, Inc., New York, 
candies and bakery products, started 
a campaign in New York City news- 
papers April 6, through L. D. Werth- 
eimer Co., with Arthur F. Sachtle- 
ben, account executive. Copy will 
be divided into two parts, gen- 
eral institutional advertising alter- 
nating with promotion of specific 
products. 


Powell Adds Five 


Raymond Powell Co., Memphis, 
Tenn., has recently been appointed 
to handle accounts for Bond Phar- 
macy Co., Little Rock, Ark., southern 
states advertising for Hemphill Die- 
sel Schools, Inc., Memphis Glass 
Manufacturing Co., William A. Web- 
ster Co., and Schneider Baking Co., 
all of Memphis. 


Appoints B. D. Iola 


The American Flange and Mfg. Co., 


of Ferro-Therm Insulation and Tri- 
Sure Closures, has placed its adver- 


tising account with the B. D. Iola 
Company, Inc., New York. Maga- 
zines, newspapers and business pa- 


pers will be used. 


Apex Moth Appoints 


Clean Home Products Co., Chicago, 
maker of Apex Moth preventatives, 
has appointed Vanderbie and Rubens, 
Inc., also of Chicago, as their adver- 


tising agency. 


Paid Daily 


rage Circulation 


For the Month of Eobruery- 1937 


MARCH 


The circulation of The Atlanta Journal continues 
to climb. Daily average net paid for the month 
of March was 107,189. February's average daily, 
you will remember, was 106,034. Twenty-seven 
consecutive months of progress instead of twen- 
ty-six, another new peak. 


Within the past two years The Atlanta Journal's 
circulation has jumped 25 percent—approxi- 
mately 20,000 daily increase. 


Advertisers are 


getting more for their money in The Journal than 
they ever did—and they always got plenty. 


The Atlanta Journal 


Like the 


_ National Representatives 
_ O'MARA AND ORMSBEE, INC. ; 


New York, Chicago, Boston, Detroit, San Francisco, Los Anueles> Atlanta 


THE ATLANTA JOURNAL @ THE ATLANTA JOURNAL @ THE ATLANTA JOURNAL © THE ATLANTA JOURNAL © THE ATLANTA JOURNAL @ THE ATLANTA JOURNAL 


Inc., New York and Chicago, maker | 
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Dolled up to receive their 25-year awards with the proper atmosphere at the 
Cleveland Advertising Club's 35th anniversary celebration last week are Albert 
H. Madigan, W. N. Gates Co. (left), Wilson H. Gustin, J. B. Pearce Co.; J. E. 


Wilkinson, Chandler & Price Co.; Wilbu 
Moellman, Continental 


24 Awards Made 
at Cleveland’s 
Birthday Show 


(Additional Pictures on Page 43) 

Cleveland, April 22.—An exhibit of 
current advertising, representing a 
billing of more than $1,000,000, fea- 
tured the 85th anniversary celebra- 
tion of the Cleveland Advertising 
Club here last week. Dale Wylie an- 
first prize winners as fol- 


lows: 
Product series in business papers, 


Fuller & Smith & Ross; institu- 
tional series in business’ papers, 
rriswold-Eshleman Company; prod- 
uct series in national magazines, 


Fostoria Glass Company; newspaper 
advertising, McCann-Erickson, Inc. 

Individual advertisement in trade 
papers, Bayless-Kerr Company; in- 
dividual advertisement in executive 
magazine or trade paper, Griswold- 
Eshleman Company; in national 
magazines, Beaumont & Hohman; in 
newspapers, Griswold-Eshleman 
Company; layout and typography of 
individual advertisement, Fuller & 
Smith & Ross; headline, Griswold- 
Eshleman Company. 


Outdoor posters, MceCann-Erick- 
son. Ine.; painted displays, Central 


Outdoor Advertising Company; spec- 

tacular, Central Outdoor. 
Direct mail campaign, 

Hiles; merchandising idea, 


Lezius 
Corday 
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you ll hear someone say 
—to The Stevens.’’ Men 
of living say lots of fine 


inviting deep, refreshin 


temptingly prepared. They tell of thoughtful 
service details that keep your mind at ease. 


Come to The Stevens. 


MA 


| 
| 


TO GOSSIP 


Listen as you loiter through your morning shave 
on any crack train coming into Chicago and 


of comfort found at the world’s largest hotel. 


They talk about the location, so ideal for active 
days and restful nights 


comfort—the new joy of living that has made 
The Stevens Chicago’s Outstanding Hotel. 


Hi] 
Hi 


r H. Hyde, Abner Royce Co., and Carl 
Lithograph Corporation. 


|& Gross; most attractive 
/\Fawn Art Studios. 

Wash drawing, Tranquillini Stu. 
dios; color drawing, Montgomery 
Fessenmeyer & Ward; line drawing, 
Tranquillini Studios; design, R. R, 
Russell; posters, Fawn Art Studios, 

Industrial photography, Caxton 
Company; food photography, Parade 
Studios; general photography, Par. 
ade Studios. 


exhibit, 


Form Board to Boost 
Charleston, W. Va. 


The Charleston Board of Trade, 
Inec., has been organized in Charles. 
ton, W. Va., “to advertise the advan- 
tages, encourage industry and trade 
and promote the best interests and 
welfare of Charleston and the Kan- 
awha valley.” 

An agency 
named. 


has not as yet been 


Woodhall Appointed 


R. A. Woodhall, formerly president 
MacRae’s Blue Book Co., has_ been 
appointed president, Consolidated 
Guide Corporation, Chicago, publish: 
ers, Co-Ordinated Rate Guide on ship: 
ping costs. 


Multigraphing © Mimeographing 
Addressing and All Mailing Service 


THE LETTER SHOP, INC. 


440 S. Dearborn St., Chicago 
Telephone Wabash 8655-8656 
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, ‘I'm going right home 
who know the full flavor 
things about the world 


. the downy beds 
g sleep . . . the food so 


You'll find abundant 
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1 ASSIFICATION 
LEADERSCHANGE. 
IN 1ST QUARTER 


(Continued from Paye 335) 
The San Francisco Examiner has | 
me from fifth to third place. The | 
wleveland Plain Dealer 
ience Journal are fourth 
respec tively. 

The New York Times, the pro- 
verbial leader in financial lineage 
among weekday morning papers, is 
there again, but the Toronto Globe « 
vail is second, instead of fifth, as 
last year. The New York Herald 
Tribune is third and another Cana- 
dian paper, the Montreal Gazette, has 
come from eighth to fourth place. 
The Boston Herald is fifth. 

The Toronto Star, sixth a year ago, 
now leads in financial lineage in the 
evening field. The New York Sun is 
in second place, and the Montreal 
has improved its position one 
notch, ranking third. The Toronto 
Telegram, thirteenth a year ago, is 
now fourth and the Boston Traveler 
is fifth. 

The Detroit Free Press has stepped 
up a notch in the last year to lead 
in financial lineage in Sunday papers. 
The Hartford Courant has climbed 
from 19th to second place and the 
Vewark Call is third. The Spokane 
spokesman-Review is fourth and De- 
troit News, eighth a year ago, is now 
fifth. 


Star 


Total Display Leaders 

New York News again leads in 
total display among weekday morn- 
ing papers, Miami Herald is second 
and New York Times is third. New 
vrleans Times-Picayune has advanced 
irom sixth to fourth. The 
Tribune is fifth. 

Washington Star again is in 
place in total display carried by 
weekday evening papers, but the 
foronto Star has taken second place. 
The Pittsburgh Press has climbed 
trom tenth to third place, while the 


Chicago 


first 


Vew York Sun is fourth and Mont- 
eal Star fifth. 

The list in total display among 
Sunday papers is led by New York 


es, With Chicago Tribune second, 
Vew York Herald Tribune third, New 
York fourth and Philadelphia 
higuirer fifth. 

Chicago Herald and Examiner has 
laken first place in classified in the 
weekday morning field, with Los An- 
eles Times second. The Los Angeles 

titiner is third, while the Chicago 
has come from. sixth to 
fourth place. Miami Herald is fifth. 

loronto Telegram continues to be 
the classified leader in the weekday 
‘vening field, with the Toronto Star 
second 


Ves 


Lribune 


Detroit News and Newark 
Ve) P ° . 
‘eles ave third and fourth, as a year 
“g0, but the Akron Beacon-Journal 


Has come from seventh to fifth place. 


Detroit News again leads in classi- 
fied 


fw York Times has taken 


* Thousands of ready-to-use 
illustrations, on all subjects, 
are available for your inspec- 
tion. Write, wire or phone .. 


KAUFMANN & FABRY CO. 
425 S. Wabash Ave.®Chicago 
PHONE HARRISON 3135 


and Provi- | 


seh | 
and fifth. | nace, coming from third. 


| Louis Post-Dispatch is third, Chicago| York News fifth. 
| Tribune 


| 
| 
| 
| 
| 


FLICKER EFFECT ENHANCES EYE APPEAL 


See an 


EYE PHYSICIAN 


(oc uLIsT ) 


lB orsea Company 


While eye tests in copy are not unusual, this new display for the Buffalo Optical 

company combines the test theme with the new Varilux treatment which gives 

a dancing effect to the red letters on a green background. The poster is said 
to be the first such application in this country. 


Los 


Was sixth a 


fourth and 
Times fifth. The latter 
year ago. 

The Miami Herald, second a year 
ago, has taken the lead in total ad- 
vertising of morning papers. The 
New York News is second, Chicago 
Tribune third, Los Angeles Times 
fourth and New York Times fitth. 


Toronto Star Gains 


The Toronto Star has stepped into 
the lead in total lineage among 
weekday evening papers, with the 
Washington Star second and Pitts- 
burgh Press third, the latter coming 


from 12th place a year ago. The 
Toronto Telegram is fourth and De- 
troit News fifth. 

New York Times again leads in 


total lineage in Sunday papers, with 
the Chicago Tribune second, Phila- 
delphia Inquirer third, New 


| select 


York |up to 


The St.|Herald Tribune fourth and New 


This ranking is 


Angeles | exactly the same as a year ago. 


Leaders in total lineage among all 
newspapers, both six and seven day, 
show the Washington Star in first 
place, New York Times second, Chi- 
cago Tribune third, Detroit News 
fourth and Pittsburgh Press, fitth 
The latter is the newcomer to the 
group. 

York News leads 


New in depart- 


|ment store advertising among week- 


day morning papers and _ Boston 
Herald is again second. New Orleans 
Times-Picayune has taken third 
place, while Pittsburgh Post Gazette 
has come from seventh to fourth, and 
Los Angeles Times from sixth to 
fifth. 

In the evening field, the Philadel. 
phia Evening Public Ledger is the 
new leader in department store 
lineage. Pittsburgh Press has stepped 
second from eighth place. 


Coming 
Conventions 


April 26-28—Association of Na- 
tional Advertisers convention, The 
Homestead, Hot Springs, Va. 

April 29-May 1—American Asso- 


ciation of Advertising Agencies semi- 
annual meeting, The Greenbrier, 
White Sulphur Springs, W. Va. 
April 30-May Adver- 
tising Managers spring 
convention, 


1—Interstate 

Association 
Scranton, Pa. 

May 11-15—Lithographers National 
Association annual convention, White 
Sulphur Springs, W. Va. 

May 14-15—Advertising Affiliation 
annual convention, Erie, Pa, 

May 17-19—Southern 
Publishers Association annual con- 
vention, Hotel Arlington, Hot 
Springs, Ark. 

May 18-19—Inland Daily Press 
Association spring convention, Sher- 
man Hotel, Chicago. 

May 20-22—-Associated Business 
Papers, Inc., annual convention, The 
Homestead, Hot Springs, Va. 

May 30-June 1—Associated Gro- 
cery Manufacturers’ Association an- 
nual convention, Hot Springs, Va. 

June 13-17— Pacific Advertising 
Clubs Association annual convention, 
Salt Lake City, Utah. 

June 20-23—-Advertising Federa- 


Newspaper 


£~ | 


| 


tion of America annual convention, 
Hotel Pennsylvania, New York. 


June 20-23—Newspaper Advertis- 
ing Executives Association annual 
convention, Hotel Pennsylvania, New 
York. 

June 21-25—National Retail Dry 
Goods Association mid-year conven- 
tion, Palmer House, Chicago. 


Sept. 138-16—Annual convention, 
Financial Advertisers Association, 
Syracuse, N. Y. 

Sept. 23-25—National Industrial 


Advertisers Association annual con- 


vention, Edgewater Beach Hotel, 
Chicago. 
Oct, 10-183—Mail Advertising Serv- 


ice Association annual convention, 
Hotel Cleveland, Cleveland. 

Oct. 11-15—Direct Mail Advertis- 
ing Association annual convention, 
Hotel Statler, Cleveland. 


eo it has all the 
answers” 


. most complete market brochure 
we've seen,” 

: . Just what our Media Depart- 
ment needs.” 


These are typical of many comments 
from advertising executives who are 
placing this data in their “Active 
File.” Ask for “Keeping You Posted 
in 1987 on Janesville’s $65,000,000 
Market.” 


Janesville, Wisconsin 
Gazette—WCLO 


second | 


A home ... and babies. 


Dream of most healthy young American women. 


the aspiration of Screenland Unit's young women. 


Young women who plan to become wives offer a tremendously vital REPEATING MARKET 
to advertisers who sell them now. They are eager purchasers before and during their en- 
gagement. Once married, they are purchasing agents for consuming families who need myriad 


things. 


Immediate sales volume in a ‘'sales-peak"’ market now. 
are started. Such a two-shot market commands attention. 


WEDDING BELLS ec CASH RECISTERS 


among Sunday papers, but the | 


Most certainly 


Lifelong product loyalty once homes 


This profitable Screenland Unit cycle . . . active young womanhood, romance, home and chil- 


dren, again and again—is operating for you right now. Our latest reader survey shows that 


16°%, of our young women are engaged to be married in the near future — 54° of them 
within the next year. 


Reach this buying audience NOW. Reap sa'es rewards for years to come. 


SCREENLAND 


Chicago 
400 N. Michigan Ave. 


45 WEST 45th ST., NEW YORK CITY a 


SCREENLAND UNIT tw x 


Los Angeles 
511 S. Alexandria St. 
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Mollycoddles Make Wretched | 
SSalesmen, H. M. Appel Advises 


= 


New York, April 21—A salesman 
wading into his work with vigor 
burns up more energy than a har- | 
hand, exhausts the mental stor- | 
age battery faster than a college pro- | 
fessor, puts courage and stamina to 
a greater test than the average sol- | 
dier, keeps at it day and night | 
throughout the selling season. 


TO STUDIO 


vest 


And 
selling is a job for men, not molly- 
coddles, H. M. Appel, sales manager | 
of Allen-A Co., Kenosha, Wis., ad- | 
vises in his new book, “Why Sales. | 
men Get Fired,” published by Hill- | 
man-Curl, Inc., New York. 

Mr. Appel insists that honesty is 
more profitable than dishonesty; 
sobriety is less important than dis- 
cretion; industry is indispensable to 
all save a genius; fortitude licks 
competition; sincerity insures| 
credit; respect builds good-will; 
thrift assures solvency; order builds 
sales volume; tranquillity wins a 
bonus in well-being; and morality 
safeguards reputation. 

Among things salesmen 
do, Mr. Appel writes, are to “Read 
newspapers less for the murders 
than for the business pages. Read 
fiction only for relaxation. Read 
current aticles on subjects of vital 
interest as fuel for the mind. Read 
the advertising of competitors and 
that of your’ house. Read the 
magazine advertisements of large 
concerns once to get the sense of 
the selling talk, again to note the 
choice of potent words and phrases. 
They are pondered and polished to 
the nth degree. Measured by the|for 9 p. m. EST. Kirtland-Engel Co., 
price of space, they are the costliest | Chicago, is the agency in charge. 
words in the world.” pene scala 


Steckman Joins Peck 
To Use Color Roto 


Alfred Steckman, formerly with 

Beginning with the June _ issue, the Blackman Co., New York, has 
each edition of American Fruit|joined the copy and creative staff of 
Grower, Cleveland, will be rotogra- the Peck Advertising Agency, New 
vure color printed. 


York. 


ought to 


Helene Stull, long time secretary of J. 
Kenneth Laird, vice-president of Weco 
Products Co., Chicago, in charge of ad- 
vertising, has joined Underwood & Un- 
derwood, Chicago, to direct service. 


Lovely Lady Goes 
on Nine MBS Stations 


A new variety program will be 
launched over nine MBS stations 
Sunday, May 9, for Lovely Lady Cos- 
metics. 

The weekly program is scheduled 


Agency Name Change 
Graves & Associates, advertising 
agency, Minneapolis, Minn.. is 
new name of the former Critchfield- 
Graves Co. 


Bennett Joins Glaser 
Jerome Bennett, formerly with 
John Donnelly Co., Boston, has 
joined Louis Glaser, Inec., Boston 
agency, as account executive. 


a linininiened 


Duplication 
All-New Market...» 4“*__- 


The Right Answer for Sunkist 


What can you add to a 27-million magazine 
circulation like Sunkist’s, that will give you 


mostly ALL-NEW MARKET? 


... All-New Market that’s well ahead of average 
Business Recovery . . . All-New Market that’s 


well within reach of your goods. 


Lord & Thomas did it for Sunkist by putting on 
THE HOUSEHOLD MAGAZINE'S 1,750,000 — larg- 
est cireulation in Small Town America specific- 
ally. Your goods are in Small Town America 
specifically if you have wholesale distribution. 
Your list gets to be as good as your distribu- 
tion only after you put on HOUSEHOLD. 


THE 


HOUSEHOLD 


MAGAZINE 


NEW YORK 


trthur Capper, Publisher, Topeka, Kansas 


CHICAGO DETROIT CLEVELAND SAN FRANCISCO 


aa ee. =: ea 


Getting Personal 


Entertained at the Pierre April 16 were the engaged pair from 
Minneapolis, Ella Sturgis Pillsbury (flour) and Thomas Manville 
Crosby (ditto) .. Add Love-in-Bloom: Lee Sohn, vice-president, Harry 
Latz Service, and Jean Scherk, artist and fashion reporter, have con- 
solidated. .. 

J. C. Menkin, Lithographers National Association, has an author 
in the family. His son, Arthur Menkin, has had published “My 60 
Years in Show Business,” biography of George Blumenthal. . 

There’s a singer named Nellie Paley at the Round Room on West 
58th St. She is a cousin of William (CBS) Paley and is being audi- 
tioned by NBC... Lewis Lee, advertising manager of American Cigar- 
ette & Cigar Company (Pall Mall), spoke at Princeton University April 
21 under the auspices of the Daily Princetonian, on “The Business Side 
of Advertising.” 

Q. A. Brackett, president of the Connecticut Valley Broadcasting 
Company, owner of WSPR, Springfield, is back home after a trip to 
Washington... 

Charlie (Modern Packaging, Modern Plastics) Breskin has bought a 
plot on Ogden Road, Scarsdale. New house?... Mrs. Colby M. Ches- 
ter, 3d, of the General Foods Chesters, is working on arrangements for 
the luncheon and bridge party to be held May 4 for the benefit of the 
New York Diet Kitchen Association. . 

Mrs. Edward Alfred Simmons, of Pelham, widow of the board chair- 


man of Simmons-Boardman Publishing Co., was married April 2 to 
Branch P. Kerfoot. . . 

John Stewart Bryan, president and publisher, Richmond, Va., News 
Leader, has been nominated to _ eee 
be an overseer of Harvard. If 


CLOCK CELEBRATION 


elected, he will join Ellery Sedg- 
wick, Boston, of Atlantic Monthly 
fame, who last was chosen 
for a six-year term... 


year 


Mr. and Mrs. Arthur Kudner 
spent Easter in Miami. . . James 
Potter Polk, J. Walter Thompson 
Co., was married April 9 to Miss 
Margaret Smith Salvage. They’re 
now seeing Europe... 


G. Ray Schaeffer, Marshall Field & Co. 
(retail) advertising manager; H. Leslie 
Atlass, Chicago CBS vice-president, and 
; 5 ae a Ridat ica H. M. McBain, Marshall Field vice-presi- 
ne NeW Gomer, ue has Sort dent, stage an informal luncheon to cele- 
Lambert, Hearst Radio, who has 


What’s all this about race sui- 
side? Frank Hermes, Geyer Cor- 
nell & Newell space buyer, has a 


brate the beginning of the eighth 
consecutive year of Field's Musical Clock 
program on WBBM. 


named his, Sandra Ann, 


An informal squash tournament 
is being waged among Bill —— = 
Bird, J. R. Buckley, Ned Doyle and Al Dessau, the winnah to be known 
as the Cosmopolitan Champion. .. Bill Gellatly, WOR-Mutual sales man- 
ager, is vacationing in Bermuda... 
Disembarkers from the S.S. California April 12 included Martin J. 


Beirn, v. p., American Radiator Co., and Mr. and Mrs. H. C. Flower 
(JWT v. p.) 


Coy Glidden, the Chicago merchandising expert, is becoming known 
as the George Rector of the advertising business. Mr. Glidden loves 
nothing better than to invade the kitchen and throw together some 
tasty dinner dish, even if this propensity makes it difficult for Mrs. 
Glidden to keep a cook. Betty Stubbs, of Stack-Goble, 1s planning 
to move to the 106 acres of land she recently purchased near Wood- 
stock, Ill., but will commute to the city daily. She has christened her 
new place Elwest and bestowed the names of Tom and Jerry on her 
two horses. . . 


Bob Sickler, a. m. of Hudson Coal Co., was host at a party in New 
York for entertainers and technicians of its ‘Beneath the Surface” pro- 
gram on the NBC red network, at 
the conclusion of a seven months’ 
run... Aaron (Al) Kellert, s. m. 
of WOKO and WABY, Albany, 
was elected head of Fellowcraft 
Bowling League of Washington 
Lodge of Masons. . 


Claude A. Higgins, media 
manager of Alley and Richards. 
Boston, is engaged to Marie Turn- 
er, radio shopper in Boston for 
Woman's Home Companion. 


GET "WEEKLY" TROPHY 


| 
' Rosalie Gimple has resigned 
Tom J. Turner, of the Spokane Spokesman 25 chief stewardess of United Air 
Review, receives the annual Orchid Asso- J-inles’ Eastern division to 
ciated Weekly trophy from Everett A. Robert Johnson, assistant 
Holman, (right), president of Associated vy 
Weekly. Robert P. Davis, production 
manager, and Gilbert G. Wagner, sales 
manager of Associated Weekly, look on. 


marry 
to the 
. p. in charge of public relations 
and advertising. . 

About 90 per cent of the auto- 
mobiles registered in South Afri- 
ca are American made, Harry D. 


Dodge, v. p. of Graham-Paige International Corporation, said on his 
return from there. Mr. Dodge was also impressed with the great 
building wave now going on in England. 

Three of Elizabeth Arden’s prize-winning horses were burned to 
death in a stable fire. 

The Birmingham Age-Herald carried on its. front page the other 


day a story about Local Son Herbert West, concerning his advertise- 
ment appearing in This Week. Mr. West, 
thus proved authentic, is assistant account 
on Liberty Mutual Insurance Co., 
der discussion. 


whose Alabama accent 
representative with BBDO 
whose advertisement is the one un- 
The copy also appeared in Collier's, Life. Literary Di- 
gest, News-Week, New York Times, Times Sunday Magazine, and Time... 

Kennett Blair, a. m. and p. m. of Meyers Department Store, Greens- 
boro, N. C., recently underwent an emergency abdominal operation at 
Wesley Long Hospital. . . Wallace V. Mackay, of W. V. Mackay Co., 
Seattle advertising agents, has been named general chairman of King 
County social advisory board, to direct public relations. .. 

Abbott Tessman, announcer for KGO, an NBC station in San Fran- 
cisco, was presented the Sidney Garfinkel trophy award as the best 
radio announcer in the locality. The presentation was made by Sid- 
ney Garfinkel, head of the agency of that name, before the San Francis- 
co Advertising Club... 


is 


PHILCO FOUND 
~ MOST POPULAR 
CHICAGO RADII 


‘De Paul University Make 
| Ownership Survey 


22.—With almos 
three times the representation of it; 


| Chicago, 
pevege competitor, Philco dominate; 
| 


April 


the Chicago radio field, according ¢ 
ja survey of 5,360 radio families cop. 
{ducted by Prof. L. M. McDermott 
head of the marketing department 
College of Commerce, De Paul Unj 
lversity. Of all families contacted 
91 per cent own radios. 

Of 5,360 radios found, 925, or 172 
|per cent were Philcos, RCA being 
|next with 408, or 7.6 per cent. Othe; 
makes were reported as_ follows 
Sparton, 7.2 per cent; Atwater Kent 
7.2 per cent; Majestic, 6.9 per cent 
| Crosley, 6.4 per cent; Zenith, 6.2 per 
‘cent: Stewart-Warner, 4.0 per cent 
General Electric, 3.6 per cent; Be| 
mont, 2.6 per cent; Brunswick, 2; 
per cent; Howard, 2.0 per cent. 

Makes enjoying less than 2 
cent representation included _ the 
yrunow, Edison, Airway, Westing 
house, Victor, Silvertone, Erla, Ken. 
nedy, Aetna, Kellog, Radiola, Sonora 
and Bosch, as well as a host of or. 
phan sets. The total number of 
brands found was no less than 103. 


Many Sets Obsolete 


per 


While radio ownership is general 
the picture was not so flattering 
when the age of the instruments 
was analyzed. The average age was 
over three years for leading sets ané 
considerably higher when all make; 
were considered. Radios one yea 
old accounted for 20.6 per cent oi 
the total; two years, 20.3 per cent 
three years, 18.7 per cent; fou 
years, 14.7 per cent; five years, 11. 
per cent. Radios five years old a 
counted for 8.56 per cent of the tota! 

The console type of radio wa: 
found to be the most popular, 4,22) 
being of this type, with 1,120 manté 
radios in use and 14 others not iden 
tified. 

Ownership of more than _ on 
radio is still rare, only 61 of th 
families contacted having two. 

Another survey by De Paul Un 
versity indicated that radio is th 
most wanted addition to the fami! 
establishment after an automobil 
and adequate insurance. 


New Sanitax Address 


The Sanitax Brush and Produtt 


Co., Chicago, has moved to_ large 
quarters at 230 E. Ohio st. Plat 


|}are also being made for resumptl 
of national advertising in magazine 
including Collier’s, Delineator, @ 
Housekeeping, Liberty, Pictorial 
riew and The Saturday Evening Po 


if 


Se 
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For a True Test 
of the Midwest- | 


| HERALD 
| Astin 


| CIRCULATION 
“ADVERTISING 


OMARA & ORMSBEE,W 


National Advertising Representatives 
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United Front Program Given 


Boost by ANPA Board Action 


(Continued from Page 4) | 
with a comparison with gas con- | 
sumption. 

Mr. Friendly gave this estimate of | 
the gasoline field: 
“Recent years have seen marked 
widening of the territories in which 
‘ndividual petroleum companies op- | 
erat At least three companies 
have something like national | 
distribution. The more ‘national’ a | 
company becomes, the more recep- | 
tive it appears to be to arguments 
media with widespread 


if other 
circulation. 

“Your Bureau, by making avail- | 
able for the first time basic facts 
about newspaper advertising, has en- 
abled petroleum executives better 
to evaluate newspaper advertising. 
More than one agency has built its 
plan to employ newspaper advertis- 
ing in 1937 around Bureau material.” 

The Bureau has made individual 
as well as industry studies, Mr. 
Friendly’s report telling of a plan 
submitted to a large manufacturing 
eoncern for an _ institutional cam- 
paign. As a result, $250,000 has 
been appropriated for a test of the 
idea. 

Mr. Friendly described “Newspa- 
per Day,” held in Los Angeles by 
the four newspapers of that city, 
and attracting 800 business men to 
a luncheon. The results were so 
beneficial, the report said, that the 
committee suggests similar gather- 
ings in other parts of the country. 


Industry Surveys Made 
Industry studies made by the Bu- 
reau in 1986 cover, besides petro- 
leum, antiseptics, beverages, cigars, 


heating equipment, foods, travel, 
cigarettes, carpets, gasoline, men’s 
wear, liquors, dentifrices, chain 


stores, dairies, candy and electric 
appliances. 

Speaking of radio, the report said 
that the Bureau’s research depart- 
ment “continued to make good use 


| 
of available data on radio to demon- 


lat the 


i/written on 


ESSAY CONTEST 
FOR STUDENTS 
CLOSES MAY 1 


Chicago, April 23.- 
ING AGE essay contest for students 
in high schools and colleges closes 
May 1. By midnight of that day, all 
entries in the national competition 
for esays on “How Advertising Ben- 
efits the Consumer” must be in the 
mail in order to be eligible for the 
$1,000 in cash prizes, and the two 
all-expense trips to New York which 
ADVERTISING AGE will award to win- 
ners. 

Judging of the essays will be be- 
gun as soon after the closing date 
as possible, and the $250 awards to 
the first place winners in the high 
school and college divisions will be 
made at the opening general session 
of the convention of the Advertising 
Federation of America in New York 
June 21. 

Prior to announcement of the na- 
tional winners, a number of local 
winners will be announced in com- 
munities throughout the country 
where local tie-up contests are be- 
ing conducted. 


University Contest 


The second university student 
daily to co-operate with ADVERTISING 
AGE by conducting a local essay con- 
test on its own campaign is the 
Oklahoma Daily, student newspaper 
University of Oklahoma, 
Norman. This publication is offer- 
ing a prize of $25 for the best essay 
the campus and_ sub- 
mitted to it. 

Judges in the University of Okla- | 
homa contest are Joseph A. Brandt, | 


The ADVERTIS- 


} 


| 


strate the approximate coverage of 
programs. These analyses have 
proved useful in pointing out how 
radio programs need the support of 
newspaper campaigns.” 

Finally, the Bureau encouraged 
promotion mianagers to 
include in copy for their own papers 
short paragraphs giving basic facts 
about newspapers as a medium. The 
Bureau. believes that this plan 
should be generally adopted. 

The ANPA abandoned 
immediate problems Wednesday 
morning to hear two noted speakers 
pay tribute to contributions of news- 
papers to public welfare during the 
fifty years’ existence of the associa- 
ion. The anniversary speakers were 
United States Senator Bennett 
Champ Clark, of Missouri, and Prof. 
Harold L. Cross, of Columbia Uni- 
versity, an authority on newspaper 
law. An unfettered press is an es- 
‘ential to a free country, they as- 
erted, and as long as it oxists. no 
tatorship is possible. 


newspaper 


¢ 
OL 


Sell it to Cohen 
Thru— 


Jewish Radio Station 


POSITION WANTED 
by 


Jewish Radio Announcer who 
speaks in Yiddish to a quarter 
million families nightly. Will 
take on a few additional Amer- 
'C8@n products. 
rence, 


able, 


10 years expe- 
Lal . . 
Success stories" avail- 


SAMUEL GELLARD 


WLTH, 105 2nd Ave., New York City 


Roesler and Howard, National Rep. 


discussion | 


ee 


\director of the University 
E. B. McCall, local merchant; and 
Mrs. Erma Parks, president of the 
League of Women Voters. After 
essays have been judged in the local 
contest, they will be sent on to 
ADVERTISING AGE for entry in the na- 
tional competition. 

During the week entries were re- 
ceived from six additional states, 
raising the present total to 38 of the 
{8 states. 


Florida Citrus Tax Law 
Extended by Legislature 
The Florida Citrus box tax law, 

originally passed in 1935, was extend- 

ed April 22 by the Legislature, assur- 
ing continuance of the state Citrus 

Commission and its advertising pro- 

gram. 

Estimates were made that the 1937 
| advertising expenditures by the com- 


| mission would aggregate $1,000,000. | 


Ruthrauff & Ryan, Inc., New York, is 
the agency. 
Get Majestic Radio 

Morris & Davidson, Inc., Chicago, 
| has been appointed to handle adver- 
| tising of Majestic Radio and Tele- 
vision Company, Chicago. 

The latter bought - the 
|/name from the old Grigsby-Grunow 
|Company and plans distribution di- 
|rect to dealers. 


| 


SCC Uses Sound Slides 


Surface Combustion Corporation. 
| Toledo, manufacturer of Janitrol gas 
heating equipment, has adopted 
sound slide films as the leading fea- 
ture in its sales promotion activities 
| for the vear. 


Parker to Fairall 
C. W. Parker Co., Des 


Moines, 
manufacturer of Parker’s 


Perfect 


Polish and Parker’s Rainbow Foam | 
Cleaner, has appointed Fairall & Co.., | 


Des Moines, to direct its advertising. 


Hale in New Post 
Worth Hale, formerly with C. 
Bentinck Co. and McDonald Publish- 
ing Co., has joined Brewer-Weeks 
Co., San Francisco. 


Press; | 


Majestic | 


| 
| 


| 


| 
| 


| 
| 
| 
! 
} 
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0,000 


irculation 


in a City 
of 82,162! 


Only two other newspapers in the 
United States in cities of compar- 
able size have a circulation as large 
as that of The Shreveport Times. 
For in this city of 82,162 people 


OIL 


$488,859,000.00 was 
Shreveport last year! 


daily! 


spent in 
And _ that, 
gentlemen, is a Federal Reserve 
Board figure—the total debits to 
INDIVIDUAL bank accounts. THIS 
YEAR we will spend more money 
than that. Many cities of 100,000 


population or more spend less. 


aN MO. | 
N x 


eit ams gf | 


gold." 


And Here We Are on The Map of The 


Nation's Business 


‘ 


Che Shreveport 


TIMES RADIO 


Full Time Stations Owned and Operated by 
The Shreveport Times 


KWKH—10,000 Watts—C.B.S. 
KTBS — 1,000 Watts —N.B.C. 


These stations center reader interest on The Shreveport Times 
and add materially to the prestige of our advertisers. They 


are able supplements to the service of this newspaper. 


he Shreveport Gi 


our net paid circulation for 
the 6 months ending March 31, 
1937, as shown by A. B. C. Pub- 
lisher's Statement, averaged 50,524 


MAKES THIS AN 
“AMAZING MARKET 


Oil makes this an amazing market. 
For in addition to vast industrial and 
building activities, we are literally 
surrounded by gigantic oil develop- 
ment. Annually we spend hundreds 
of millions of dollars to produce 
billions of dollars worth of "black 


Cimes 


goes to an optimistic 


people, spending freely 


Representatives: 
The Branham Company 
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MORGAN, LIQUOR 
CAUSE LEADER, 
DIES SUDDENLY 


Columbus, O., April 20.—Death 
came suddenly today to W. Forbes 
Morgan little more than a month 
after he had assumed his new post 
of president of the Distilled Spirits 
Institute, Inc., of New York. Strick- 
en with a heart ailment, Mr. Morgan 
collapsed shortly after testifying 
against a liquor bill in the State 
capitol and died in a committee 
room. He was 58 years old. 

Prominent in the world of finance, 
Mr. Morgan was identified with the 
Farm Credit Administration as 
deputy governor from 1933 to 1935. 
He served as treasurer of the Demo- 
cratic National Campaign Commit- 
tee in the second Roosevelt cam- 
paign. Named to head the Distilled 
Spirits Institute Feb. 16, he _ post- 
poned taking over his new duties 
until March 15 in order to stage a 
series of “victory dinners” to make 
up a deficit of about $500,000 in- 
curred during the campaign. 

As head of the Distilled Spirits 


LUNA WHITE BOWS 


Jack Holden takes the part of ‘The Old 
Painter” in a test campaign for Luna 
White, new product of Hooker Glass & 
Paint Manufacturing Co., over Station 


WMAQ, Chicago. Co-operative news- 

paper campaigns in dealer branch cities 

also are being planned through Albert 
Kircher Co., Chicago. 


Institute, Mr. Morgan planned to in- 
stitute a general improvement in 
liquor advertising, not only comply- 
ing with the code laid down by the 
Federal Alcohol Administration, but 
going beyond it. 

“Those of us who are members 
of the majority party responsible 
for the return of legal liquor are 
anxious to see that the liquor indus- 
try is conducted on the highest pos- 
sible plane,” he commented. ‘“Scru- 
tiny of its conduct must begin with 
the advertising by which the public 
will judge it.” 

James A. Farley, postmaster gen- 
eral, is reported to be in line to suc- 
ceed Mr. Morgan. 

Mr. Morgan’s last act was to op- 
pose the Ohio bill which would have 
hampered movement of liquor by 
retaliating against any state which 


imposed discriminatory taxes against | 
the corresponding Ohio product. 
“Any bill which sets up tariff | 
walls between states is essentially | 
bad legislation,” Mr. Morgan testi- | 
fied before the House Judiciary | 
Committee of the legislature. 


WMBC LOSES GEDGE 
Detroit, April 19.—Funeral services | 
were held here Saturday for W. 
Wright Gedge, general manager of 
Station WMBC, who died Thursday 
after a short illness of pneumonia. 
Mr. Gedge, who was a director of 
the National Association of Broad- 
casters, became the chief executive 
of the radio station in 1929. He came 
into the general ken in 1930, when 
Jerry Buckley, commentator on the 
station, was murdered. Mr. Gedge, 
one of the sponsors of Buckley, con- 
tinued the crusade which caused his 
death until about a year ago. 


BIERY, OF ‘McCALL’S’ 
ADVERTISING STAFF, DIES 

New York, April 20.—Walter Law- 
rence Biery, for the past 19 years a 
member of the advertising staff of 
McCall’s Magazine, died suddenly on 
April 17 at the Leewood Golf Club, 
Crestwood, N. Y., at the age of 48. 

Having been with Today’s House- 
wife and the Butterick Publications, 
Mr. Biery joined McCall's in 1918 and 
as one of the senior members of that 
publication’s advertising staff, hand- 
led many of their important accounts, 
such ‘as Campbell’s Soup, Cannon 
Towels and Scott Paper. 


‘PICTORIAL REVIEW’ 


PROMOTION CHIEF DEAD 


Norwalk, Conn., April 20.—Kent 
Eggleston Straat, promotion manager 
of Pictorial Review, died Sunday 
night in Norwalk Hospital, following 
an operation for appendicitis. He 
was 34 years old. Mr. Straat was for- 
merly on the promotion staff of The 


Comic Weekly. 


Ford ana Results 


Another impressive tribute to Results as a measure of Medium 
value, is found in the new Ford contract for Car Advertising. 


After an exhaustive study, the Ford Motor Company and their 
advertising agents, N. W. Ayer & Son Ine. and McCann Erick- 
son, Inc., determined upon an investment of $35,000 a month in 


this medium. 


This investment was based upon the effective results obtained by 
Factory Branches and Ford dealers who used Car Advertising 
In certain instances, these Results were so outstanding 
as to come dramatically to the attention of the Ford Motor 


locally. 


Company. 


These signal successes had to do primarily with the sale of Used | 
And to the automobile manufacturer, new high records 
in Used Car sales are of immediate and vital interest. 


Cars. 


The rates for this department are as follows: 


“Help Wanted,” “Positions 
“Representatives Available,” 


cash with order. 


Wanted,” 
30 cents a line, minimum charge $1. 


“Representatives Wanted,” ang 


Terms 


All other classifications (single insertion rates): % in., $2.75; 1 to 3 in, 
per in., $4.75; 4 to 6 in., per in., $4.50; 7 
per in., $4.00; 13 to 15 in., per in., $3.75. 

Write for descriptive folder of specimen ads and discounts on term 


insertions. 


7 to 9 in., per in., $4.25; 10 to 12 in, 


HELP WANTED 


REPRESENTATIVES AVAILABLE 


COPYWRITER: Experienced particu- 
larly in drug products, toilet goods, 
mail order, ete. Young man preferred. 
Apply by letter only, stating full de- 
tails, salary desired, enclosing sam- 
ples of work, ete. A real opportun- 
ity. UNITED ADVERTISING CO’S., 
205 N. Michigan Ave., Chicago, Ill. 


Wanted, experienced trade and tech- 
nical paper space salesman. Commis- 
sion and fair drawing account. Give 
full details as to qualifications in first 
letter. 

Box 1003, ADVERTISING AGE, Chgo. 


To find the job you want, tell the 
15,000 regular readers of this paper 
about your qualifications through a 
“Positions Wanted” ad. in these col- 
umns. The rate (only 30c per line) 
is exceptionally low for contacting a 
large group of advertising executive 
readers. Write to The Advertising 
Market Place, ADVERTISING AGE, 
100 E. Ohio St., Chicago. 


Publishers representative, of experi. 
ence and wide acquaintance is avail. 
able in Chicago territory for one ad. 
ditional class or trade paper. Address 
Box 1101, ADVERTISING AGE, Chgo 


PUBLISHERS: Locate the representa. 
tive you want to handle your publica. 
tion in various sections, through 4 
elassified ad in this column. Specia| 
low rates apply to “Representatives 
Wanted” ads. 


REPRESENTATIVES WANTED 


WANTED: Eastern advertising repre. 
sentative for new high-class monthly 
magazine, serving national business 
markets. 

Box 1097, ADVERTISING AGE, N. Y,. 


REPRESENTATIVES—Find that ad. 
ditional publication you would like 
to have, by running a small ad in 
this column. Special rates apply to 
“Representatives Available” ads. 


POSITIONS WANTED 


I WANT TO WORK FOR YOU 
No, I haven't had any experience in 
advertising—but I’m READY NOW to 
prove myself to be a good investment 
to the advertising executive who will 
let me hang up my hat, roll up my 
sleeves, and “perspire” in his inter- 
ests! I’ve had four years of advertis- 
ing at the Wharton School, experience 
in merchandising, radio, and have 
traveled extensively. I’m 22, have a 
fine family background and can give 
the best of references. When may I 
see you, 8S 


j Sir? 
Box 1098, ADVERTISING AGE, N. Y. 


SOMEONE NEEDS ME! 
Experienced advertising man, 29. 10 
years agency experience. Excellent 
copywriter. Good visualizer. Thor- 
ough production man. Wonderful 
background—experienced in mail-or- 
der and publicity accounts, also pub- 
licity work. Tireless. Ambitious. 
Start reasonable salary. Invest in 
me. Will pay you handsome returns. 
Box 1099, ADVERTISING AGE, Chgo. 


Stable, progressive minded man 27 
years old, married, wants position as 
assistant to busy radio executive of 
an agency. My past several years 
assisting commercial manager of re- 
gional network stations with future 
agency work in mind has fitted me. 
Will consider Chicago or middle-west 
locations. 


| Box 1100, ADVERTISING AGE, Chgo. 


YOUNG MAN. Age 30. Single. Will 
travel. Desires position as assistant 
to executive. Offers 3 years market 


| research—4 years retail merchandis- 
|}ing and sales promotion, 2 years as- 
| sistant to purchasing agent (bank), 


the Ford contract for Car Advertising, in 3000 cities and towns. | 
from coast to coast. 


More than ever today, the manufacturer’s interest is centered 
He has learned that the Volume buying 
power of the nation rests squarely in the hands of the Earners. 
Car Advertising provides the opportunity to place his message 
before them (about 40,000,000 riders) every day. 


upon VOLUME. 


Right now therefore, this medium is earning increased prestige 
for its timely influence in co-ordinating and accelerating Volume 


Sales. 


In fact, Car Advertising SU LLS “Volume on its Way to Buy.” 


STREET RAILWAYS ADVERTISING 


715 Fitth Avenue e 


New York City 


Hence. | _ 


3s years C.. M. 81. BP. & P. Rwy. 
ary secondary. 
30x 1102, ADVERTISING AGE, N. Y. 


Sal- 


|The kind 


HOUSE ORGANS 


500 COPIES HOUSE ORGAN $10. 1M 
$15, 2 colors. A Real Sales Builder, is- 
sued monthly. Your ad on front cover 
Keeps your name before trade. Effec. 
tive adv. at lowest cost. Get sample 
Crier Adv., 1840 E. 87th St., Cleveland 


MAILING LISTS 
ATTENTION!! 
MAIL ORDER DEALERS: 
Why not use our GUARANTEED 
CLASSIFIED MAILING LISTS to sell 
your goods. Send 25c for 100 trial 
names. 


ROSA LEE ADVERTISING SERVICE 
606 N. East Ave., Oak Park, Illinois 


SPECIAL SERVICES 
EXTREMELY LOW COST 
process reproduces direct from your 
copy without necessity of costly cuts, 

engravings and typesetting!! 

Perfect for all sorts of pictorial 
sales letters and advertising litera- 
ture, sales manuals, house organs, 
bulletins, ete.. ete. 

300 COPIES (size 8%x11”) $2.50 
Additional hundred copies 25c 
Lower prices in quantity. 

Any size can be supplied. 
Samples on request. 
LAUREL PROCESS, 480 Canal St., N.Y. 


“MISCELLANEOUS 


PHOTO POST CARDS 


that build good-will and 
bring you business. Don’t fail to in- 


vestigate this new form of Successful | 


Selling announcement and follow-up 
Write for Samples and Prices. 
Graphie Arts Photo Service 
3rd & Market Sts., Hamilton, 0. 


To find the right employe to fill that | 


job, state your requirements in a 


“Help Wanted” ad in these columns. | 


The 80c per line rate is extremely low 
and the results excellent. Write to 
The Advertising Market 
VERTISING AGE, 100 E., 
Chicago 


REPRESENTATIVES AVAILA BLE 


PUBLISHERS’ REPRESENTATIVE: 


Place, AD- | 
Ohio St., | 


Trained writer and advertising sales- | 


Ian wants to represent 
publications. A. G. Fegert, 632 Sher- 
man St., Chicago, II. 


Glen Buck pony 


The Glen Buck Co., Chicago adver- 


jtising agency, has moved into new 


quarters at 230 N. Michigan ave. 


additional | 


The Advertising Market 
Place is the only classified 
advertising department of 
an advertising journal of 
large circulation which is 
built to develop complete 
service for the reader and 
maximum results for the 
advertiser. 

Write for folder of speci- 
men ads and special dis- 
counts for repeat insertions. 
The Advertising Market Place 

Advertising Age 
100 E. Ohio St. 330 W. 42nd St 
Chicago New York 


= Saas = —=== 


Mohr Leaves “News” 


Lee J. Mohr has resigned as West 
ern manager at Chicago for the Nev 
York News. 


TORONTO 
MONTREAL 
WINNIPEG 
LONDON, Eng 


WRINKLING 
CURLING 
SHRINKING 


FOR FREE SAMPLE, WRITE 


LAY OUTS-DUMMIES - MASKING 
PHOTO MOUNTING « every paper 
joining need. 

TRY BEST-TEST FOR CLEAN, SPEEDY RESULTS 


AT ALL DEALERS 
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3 -_ * port of the Postal Committee to the i 
: SLATION IN SCARE APPEAL GROVE 10 ISSUE | Tighten Rules American Newspsper Publishers As- tas 
: | | yf sociation disclosed today. , 
on Contests Ss James G. Stahlman, publisher, ee 
: | . © e Nashville Banner, and newly elected ier: 
O Post Office Aim ANPA president, served as chair- 
J , | man of the committee with Clark 
New York, April 23—The Post Howell, president and publisher, At- 
ANA CON Office department is concerned over | /@"¢@ Constitution, as vice-chairman. 
’ / the increasing number of contests| The report also points out discrep- 
ee conducted by newspapers and adver-| #"cies existing in the Federal and 
(Continued from page 2) . tisers using newspapers, and the de-| tte statutes affecting the printing 
a . aisles (Continued from Page 1) partment’s solicitor has stated that of lottery news, together with vary- 
| search director B« an a k sales proved the value of resourceful} many of the contests border so close | /"8 interpretations by postal authori- 
; Broad pee Pog re anil poten advertising management. to the lottery line as to justify a] "es. “Publishers have a problem 
erent eee’ will incluge &. ™. - . = Copy designed to sell and pass| ruling that they are lotteries, the re-| Placing them,” the report states, “as 
erms: Biman, meyer | Peg ttee, ‘ — magazine copy standards was the to whether or not in the future they 
3 in, Committee on Radio hesearch, who ‘ : F F will be prohibited from printing news 
12 in sil] dwell on the matter of measur- proiom cnced in merchandising this per cent increase in sales for Pazo about events which occur abroad 
remedy. Advertising was formerly during the past four years. Adver- 
term ing the potential circulation of radio ‘ " : dD a ve and which are wholly legal where 
ations; and Robert J. Landry, ra- qonmnes to sowepapers, Furel O84) tiing for the came period Watliun, sosur” 
"editor of Variety, whose subject mail order publications. boosted 42 per cent. * : ‘ 
dio editor ¢ ’ ; . meee , , A tentative deadline of May 22 has 
Pps : Radi d The schedule now includes such Sold principally in the south as a 
BLE fF will be, “Are National Radio Ad- : iim Meat . ~ “|been set up by the Post Office de- 
Re class publications as Collier’s, Cos ae * . at 
-ertisers Bum Showmen? malarial remedy, Grove’s Chill Tonic ‘ 
x peri- wertiser: A mopolitan, Pictorial Review and]. . : 29 ,,|Partment, the committee reports, 
ara The Tuesday afternoon session Woman's Mowe Comoeninn sales were falling off in 1932 until] after which all contests which it re- 
ddress | will cover magazine problems, with Setiins “Sie tne te bade. revealed that malaria eX-| gards ag lotteries or as akin to lot- 
Chgo. F gordon E. Cole, advertising man- = pil mento mie leaamne| isted in many spots not generally | terjes are to be submitted in advance 
cade ager, Cannon Mills, Inc., New York,]| !n_ magazine copy, Grove successfully | Of the oon without using the word known to competitive advertisers. for approval. 
ublica- and chairman of the ANA magazine “- a ae pose yore “-~ gs aca ee New sales appeal, and advertising} Certain postoffice officials, accord- 
ne -ommittee, presiding. Features of ration backing an emotional appeal. | ) bageatige eer a + a nena media which comprised rural news- ing to the report, have stated pri- 
tatives the meeting will include a review of |= “ “lo am - wale ny Pl ates ™ papers, spot radio, sound trucks and} yately that they believe newspapers 
the problems facing magazine users, Davison Appointed he alk, a Couldn't Stand,” and “I posters have pushed up sales on this} should abandon all such contests. 
rED | by Mr. Cole; an address by William ees Oh Unie tee tine ts | Demeen's Even Tell My Doctor the] item in the past four years for a|Qne official expressed the opinion 
repre. | B. Warner, president, The McCall Pome ant Giventen of Srenhée po Pain I Suffered.” total increase of 78 per cent with a/that it was even impossible to have 
1onthly F Corporation, on magazines as a Na-| Ryyer, New York, and will retain his This presentation not only passed| 50 per cent increase in advertising.|a contest of skill with competent 
usiness F sional medium of ‘advertising; and| connection with Higgins & Low, Inc.,| te censors but was credited by Mr’! Stack-Goble, advertising agency,| judges because the judgment is just 
LN Y presentation of a formula for judging| New York illustrator. | DeSaxe as a major factor in the 75' Chicago, is in charge of the account.| like a lottery. 
at ad the advertising value of a magazine, | _ 
ld like | }y Arthur Cobb, Jr., treasurer, Ped- 
J oe Jar & Ryan, Inc.. New York. Mem- 
Ss. bers of the ANA will indulge in a 
series of short talks on “Picking the 
10. im Best Magazines for the Job,” “Solv- 5 
der, is ing the Problems of Increasing 
t een, | gRates and Circulations.” 
sample Distribution and sales promotion 
ever problems will be taken up at the 
Wednesday morning session with T. 
Kenneth Laird, vice-president in 
fharge of advertising, Weco Prod- 
S: ucts Co., Chicago, presiding. James 
NTEED ©. McKinsey, of McKinsey, Welling: | -_ 
BOP... ton & Co, consulting management | 
experts, will speak on “How to In-| O 70% yf / 1937 ° 1 ce 33 
ase the Pr | 0 ill go to age Larner’ Group 
anvice  #tts the Profit of Our Sales and ver of tota income will g g 
Illinois Advertising Operations by Better 
- sate ded i gy Mr ne <a "Peewee and industry are making the greatest the circulation of S & S P/umbline magazines represents a 
ST our goordination of sales and advertis- effort in history to increase the wealth and buying vertical cross-section of America’s reading and buying 
tly cuts, te efforts will be graphically illus- ‘ , : ‘ F ; 
Or cc o sake Mae eae power of the wage earner. It is estimated by Standard population. But what is even more important, is the fact 
pictorial ; ’ d ‘ fay. ’ : 4 ’ 
; litera. @ell & Haase, New York. The long Statistics that the national income for 1937 will be approx- that the new S & S Readership Survey proves that S & S 
organs, ‘gwaited report of the National Win- ‘ sak : sake . os 
$2.50 @ow Display Research also will be imately 67 billion dollars. Of this amount 47 billion dol- — magazines have wnchallenged popularity in these new mar- 
s 25c resente , " : : : . od Doane ; ‘ : = i 
ty. Se a ae eee oe lars, or 70%, will go to labor in wages and salaries. This _ kets. This is so because the unique editorial policy of these 
ed. Irector 0 e co-operative effort ; apps a: z ee eo = 
st. x.y, Which was launched early in 1936. will be the greatest percentage of the nation’s earnings magazines has made the nation’s wage earners “fans” for 
——> Discuss Employe Relations ever to be so distributed. the specific kind of stories found ov/y in the Street & Smith 
The last business session of the | . Plumbline magazines. 
> j 
will and | @0nvention, Wednesday afternoon, | Change in Markets , - ‘ oe 
uil to in’ | Will be devoted to discussions on | Thi — ia # a With a circulation of well over a million and approx- 
ollow-up public and employee relations. Allan | is means at the market for nationa ) advertise imately 2.66 F d . S : S ith P/ bli aren. 
- Brown. chair ae ee imately 2,665,000 readers, Street & Smit umbline maga 
_. rown, chairman of the board of the | brands of merchandise is constantly shifting. It means that ree 
ton, 0. | ANA will preside, with talks sched- | Sieg zines have a definite place on your advertising program. 
—— bed by Bernard Licktesbers, preat-| the market for these products is becoming broader and ; 
ied . Institute of Public Relations, greater. No longer can there exist the concentration of 
o Ne, New York, on “Has Business | 7 : ‘ i 
- * Ability to Prove Its Right to. purchasing power in one section or class that has existed aa F PURCHASE” ‘SURVEY 
oe -,.' Harry Batten, president, N. to a considerable extent in the past. POINT 0 
se 4 Ayer & Son, Philadelphia, on 
ow a cae the None of aver ; , OPENS RICH NEW MARKET 
- a Secret | A Signal to Advertisers 
lis- ur Business to the 
Public:” ‘ 1 | . . . 
ont ' and four talks by ANA Th 7c : Reader habits and purchasing power of Street & Smith readers 
Oa | e future success of every national advertiser is based eader habits and p &P a 
ane 4 me 'S on how advertising has | ae ) de? have been determined by the new “Point of Purchase’ (news- 
7. 4gnast “it to achieve a three-way upon ability to adjust methods of merchandising and stand ) survey. Research authorities agree that the methods used 
w Yor ‘derstanding between th ublic, . . . ini isi i ‘fairest’ F | 
———== fF Panagement and labor _ | selling to the constant change in markets. For to build new for obtaining this information are the ‘fairest’ thus far employed 
\ Com * | 
” omplete program of divertise- | markets—sales volume and greater profits, the manufac- 63% Car Owners 
wa ee 4 greater profits, 
. < aS been arranged for the dur- | : ; ; see f ; 
as Wet F Mion of the convention. The an. turer must go where the purchasing power exists. And oa hag ig shows on pags — > 
the New Mbual dinnor ; : ne . mith readers own cars an at these 
«a prod ‘s —— for | it is naturally to the advantage of every advertiser that driven by 1,226,925 
~  €vening. usiness meetings | i . ; 
—___—= 5 s tpen only to ANA members and | these markets be reached at the lowest possible cost! PULP READERS vroage oag A — oe 
i’ Le guests. . ~ 
| 


Boston Agency Expands 


W j Y) oO . ' 
illiam J. Small Advertising Agen- | 


Street & Smith Magazines 
Offer Greatest Opportunity 


WRONG of buying power. 


Family Interest 


BY. Boston, h a and Over 58% of Street & Smith 
. , has mov o larger , i i 
Suarters ar 299 ae ‘ ls readers buy every issue of their 
,_‘*rs at 230 Boylston st. To reach these new markets the selection of media is of favorite Street & Smith maga- 
| SSSA | ‘ : . " ‘ : 5 = . 
4 | vital importance. Street & Smith P/umbline magazines, of zine. Each magazine is read, on 
SED INDU ; } the average by 2.6 people. Proot 
STRY PROSPERS all the large national magazines prove to be the most that Street & Smith magazines 
*sder survey shows Seed World effective for presenting your products to the new markets nave 2 Canale proce 18 te anon 
offers advertisers an | tal life of these families that are ,. : A 
annua | ; ‘ , ‘ . P > : : : Distribution of S & S Readers by 
| HUNDRED MILLION DOLLAR MARKET. being created by the change in distribution of the nation’s fast becoming important to you. Occupation—The Plumbline Market 
Rivet ite coverage of wholesalers and ~§ wealth. Scientific reader identification definitely shows that 
and eerice hone seed and other horticultural | pues 
KING ~o suburbania. eunen to 41,000,000 farmer | pi geet. 
We Will glad] ae conducted by he 
7 la : dly : . 
paper Belg as it applies te peur on somyee of this Bureau of Indus- 


SEED WORLD 


a yynbtished every other Friday 
- Jackson Blvd. Chicago, Mh 


TREET & SMITH - 


~ PUBLICATIONS, inc 


79 SEVENTH AVENUE, NEW YORK 


trial Research sub- 
stantiates all facts 
herewith revealed. 
A Street & Smith 
representative will 
present you with a 
copy on request. 
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ertisers, RETAIL LINEAGE Index of Retail Activity in 77 Important 
Agency Heads | 
| Markets 
Honor Rickard SOARS: IS 11 5% | = | | 
| Based on total retail advertising volume in all newspapers in each city. 

New York, April 22. Rickard & | (Copyright, 1937, by Advertising Publications, Inc.) , Be 
Co. today celebrated its 25th birthday | * ~ Ss Re aars 
as an advertising agency with a ee ss _ i mest 
ception at the Hotel Astor attended | — : Ge — % —— ae 

P ‘rtising and agency leaders 16-Week 16-Week 16-Wee or Loss or Loss — 
by adve rtising and agen y leaders. Chicago, April 23.—With Easter alee Period Poriod 1937 1937 Week Week G: be 1 
W. L. Rickard, founder of the con-|jast in both this and last year’s com. Ended Ended meee pb ned hie! rere eee. a! pose’ 
cern, officiated. a Sea é: (ity Apr. 20, 1935 Apr. 18, 1936 Apr. 17, 1937 1935 1936 Apr. 18, 1936 Apr. 17, 1937 Los 7 
; , , parisons, retail advertising lineage . — WL : 77 TTY at a 

A special silver anniversary issue |, -- ey SS ae pee? ,| Akron, O , 4,514,172 4,506,173 5,077,129 +12.5 +12.% 438,889 443,812 >| wart 

; Serge hd in the 77 major cities measured DY | ajtoona. YP 1,857,723 1,879,983 2,092,846 +- 12.7 43:3 112,224 131,068 Lig “nage 
of the Rickard house organ, This and |in, anverrisinc AGE Index of Retail| Atlanta, G 1,162,457 1,455,234 4,590,436 10.3 3.0 296,674 337,778 week 
an . ’ ‘ 5 : 4 y Nbr AGE 7 i d anta, ra, + 2, 406 ,455,23 ‘ 090,45 > -o to. 2b, ool, ‘ 

That, traced the firm’s history, dwell- Activity for the week ended Apri] | Baltimore, Mad 6,195,011 6,301,462 6,807,205 +9.9 + 8.0 449,406 465,221 - Ma 
ing on many personalities who con-| 17 soared to 11.5 per cent above Birmingham, Ala 3,011,344 3,327,100 3,777,088 + 25.4 +13.5 297,682 266,056 -} Feld 
tributed to the organization’s rise, re- ‘tae corresponding was of task sane Boston, Mass. 6.319.633 5.938.053 6,196,375 tn 4.4 438,159 459, 417 wy Weir 
eee : a : . Y % shwte » ~~ owe? i Beidgenort, Con: ? 469,244 2,385,860 2,551,089 +3.3 + 6.9 171,552 211,373 +9 si 
viewed the technique of industrial |p. the week reported, all newspa-| fiuffalo, N. Y... 1.803.820 1,570,476 5,255,338 +9.4 + 14.9 371,406 494,340 4+ price 
advertising over a quarter century pers in the Index cities carried a|amden, N. J... . 1,149,164 1,161,715 1,195,083 +4.0 +2.9 85,632 82,225 — of th 
period, and reproduced numerous total of 23,483,710 lines against 21 Cedar Rapids, Ia 1,342,600 1,419,376 1,512,728 f- 98-9 + 6.6 115,710 128,240 +] in Al 
« oo, Boo, ’ « « Ps ei,- —— - -Cer-w-e- ep _ - a © 4 a a 
congratulatory messages from well] p-e -eo }; gee P ‘He av | hattanooga, Tenn ‘ 2,186,079 2,005,170 1,900,602 —13.1 —5.2 148,252 141,753 ~~ Scaid 
known advertising figures The ee ee ee ee wee | Chicka, Sh. 52... . $,523,411 8,903,304 9,146,554 +7.3 +2.7 668,447 836,271 = +25) ue 
As a . |able week of last year, a gain of| Cincinnati, O. . . 5,040,597 4,932,101 5,235,621 +3.9 +6.2 350,343 399,595 +14 decal 
brochure was dedicated “to our Cli-|» 495 197 Jines Cleveland, O. 5,498,934 5,787,939 6,301,711 +14.6 +8.9 484,172 503,796 Ly; eatisin: 
ents, past and present, and to the | The week’s sharp rise increased Columbus, O. Lice t88ec  .  Seaaiess s antisaa icpreha si ia 279,041 311,291 +1) their 
host of loyal friends we have made | this year’s total retail display line- | Dallas, Tex. .. 5,716,827 6,207,400 6,456,446 +412.9 + 4.0 389,895. 465,374 +-]$, silen 
2 # aoe eee ee ere “ie ; ‘ : Si ets lle Dayton, O. ... . 4,600,600 3,981,754 4,600,142 ae +15.5 280,140 374,612 J. Sw 
among publishers, _ the advertising | age in the measured cities to 303-| penver Colo. 2,964,560 3,029,598 3,087,310 tes 41.9 °11.305 219540 Hy 
crafts, and competitors during the|75¢ 999 jines, against 285,309,150| Des Moines, Ia _ 1,995,814 1,890,740 1,916,260 —1.4 41.3 130,855 154,816 +y;;[ueprett 
past twenty-five years,” lines for the comparable period of | Detroit, Mich 6,492,247 6,368,800 6,698,395 + 3.2 +-5.2 487,650_ 585,504 +?) tion 

The issue contained a warm per-|jast year, a gain of 18,447,083 lines| Erie, Pa. ...... 2,088,436 2,045,792 2,548,736 22.0 24.6 154,742 203,562 +3 —amof th 
sonal tribute trom Clifford Sloan, CO- | op 65 er cent Kvansville, Ind, 3,499,958 3,819,508 3,514,224 + 0.4 —8.0 263,970 281,008 + Twi 
, tet” er . Dink ») per . | Fall River, Mass. 980,191 974,898 1,059,218 8.1 ¢-6 60,500 83,004 +237) 
founder of the agency W ith Mr. Rick: | Tabulations for each of the 77} Flint, Mich. 2,548,042 2,615,718 2,594,424 +1.8 —0.8 164,920 211,596 +2; Rgene 
ard, who is now proprietor of the | cities included in this Index appear-| Fert Wayne, Ind. 3,118,542 3,355,099 3,556,350 +14.0 + 6.0 243,670 ___ 285,439 +11 Jaws, 
Flying-V Ranch, Tucson, Ariz. Re-|ing elsewhere on this page, show| “ary, Ind. ...... 1,501,420 © 1,652,985 2,112,350 +40.7 +27.8 114,931 129,751 +i pmgwell- 
calling the concern’s growth from its |that 63 of the 77 cities measured | i7#"d Rapids, Mich 2,449,862 aieeatnae prey it Mie: pe le pote gt {luhec 

aay : : : ’ ; | Greenville, S.C... 844,11 661,795 2,001,633 +8.5 + 20.5 22,1 36,738 +11 SS 

modest beginnings in 1912, Mr. Sloan| made gains for the week over nlc ee maere perigee Heed hes niet +178 +164 coe aae 368,900 cpa’ 

congratulated his former partner ‘on |compared week of last year, ranging | Indianapolis, Ind. 5,003,769 5,039,571 5,480,517 +9.5 +8.7 400,605 468,132 +15 ull | 
what you have done; on your cour-| from 1 per cent to 50 per cent, with | Jersey City, N. J. 673,912 713,597 ~ §96,096 +3.3 —2.5 46,579 £62,572 +300 

age, your character, your steadfast- | », ins of 25 to 33 pe e eart | Kansas City, Kans.... 620,151 ehiypty 785,071 + 26.6 + 22.8 45,248 57,442 +2 Tee 

Sion, Saur lovalty to parents.” bcnsesoathat Peay per cent appearing | i joxville, Tenn. .. 2,515,965 2,753,044 2,924,446 +162 +6.2 184,646 192,402 +4) or 

: : hep rwenyt | Little Rock, Ark.... 2,848,888 2,74 33 3,906 2,808,974 —1.4 + 2.7 189,294 209,832 +11 ‘ ; 

A long list of awards and honors| Below is a table showing gain or| los Angeles, Calif.....  ...... 7,324,956 7,683,421 ae 44.9 459,445 514,013 +11 acer 
conferred on advertising of Rickard | joss for each weekly period in 1937.) Lynn, Mass. .......... 3,094,000 2,960,930 2,891,588 =e —2.4 225,358 214,480 —» X 3 
clients and roster of the agency’s ac- | | Manchester, N. H..... 1,042,680 1,001,564 1,004,070 —3.7 +0.3 66,572 58,016 —!? keep 
: s were also inc | January 2 eee ee 5.8] Memphis, Tenn. ....... 3,339,602 3,258,826 3,452,276 +3.4 +5.9 220,640 264,782 +3, 

s we s ‘ ee 1408, nou 
counts were also included \January 9 . + 8.5) Milwaukee, Wis. ..... 3,823,994 4,073,711 5,403,112 +413 +32.6 333,533 381,086 = +14 i un 
= : jJanuary 16. + 4.0] Minneapolis, Minn . 4,363,382 4,603,375 4,654,3: +6.7 +11 345,273 326,268 —jqgeoun 
jeenaens ea + 4-2) Moline-Rock Island ... 2,330,298 2,586,466 SeTD +182 +65 187,842 250,432 +30 Bactu 
eiihecey ts sia . | Nashville, Tenn. ...... 2,344,972 2,250,786 2,312,100 onl A +2.7 200,670 212,112 +5 ene 
Arc antimid 12 ' 6 New Bedford, Mass.... 903,742 990,262 1,017,422 +12.6 +2.7 62,846 67,578 +7 ed 
wotheuner BO +1¢6¢| New Haven, Conn.....  ....,. 2,797,704 2,906,840 ae +3.9 190,736 232,232 +210 
Sit elo a 1. ega| New Orleans, La..... 5,523,604 5,835,635 6,058,411 +9.7 4+-3.8 371,954 445,795 +19) a 
sale amp March 6. L415 |New York, N.Y... 17,915,822 19,525,175 «20,647,983 +15.2 5.8 1,411,532 1,503,546 ci. 
March 13 1190| Brooklyn, N. Y...... 2,272,192 2,038,530 2,174,889 —4.3 + 6.7 127,535 160,435 +25) sagvoul 
March 20 1499| Norfolk, Va. ......... 2,710,330 2,746,22 2,774,212 +2.4 +1.0 194,418 193,592 —Qmhe | 
March 27 1 79| Oakland, Calif. ....... 2,190,406 2,288,587 2,309,703 +5.4 L0.9 141,110 212,531 = +51 how 
lApril 3. / 29 | Oklahoma City, Okla. 3,148,103 3,364,874 3,494,890 +11.0 + 3.9 262,962 251,412 a, 
. April 10 . + 0.9| Peoria, Ill. .......... 3,338,475 3,259,830 3,451,795 +3.4 +5.9 224,448 256,655 +14) hic! 
April 17 +11.5|) Philadelphia, Pa 8,638,368 8,750,449 9,392,651 +8.7 +73 593,937 689,272 +1t 4 ue 
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Swinsky Elected | — fF Flani 
nnn bull VieoPresident| To sell to hotels, use Hold 


Craw 
| Dick Swinsky, for the past 10 Therotel Monthly York, 
|}years manager of the New York = 
|office of the Gulf Publishing Com. Member A. B.C. and A.B. P. 
|pany, publisher of Oil Weekly, Re- Published by JOHN WILLY, INC. 
| finer & Natural Gasoline Manufac- Merchandise Mart, Chicago 
turer and the Petroleum Marketer, Z a. 


has been elected vice-president of the - —— 
company, and will be in charge of 
sales in the east. 

William Atcheson, of the headquar 


ters ‘dice, ‘kon has Rens poser RADIO EVENTS, ING 


. : . AN INDEPENDENT RADIO PRODUCING GROUP SERVING spventisine 1 
ferred to the Pittsburgh office, suec- : 


ceeding W. W. Pigue, manager, who it (535 Fifth Avenue, 


will be moved to Houston in an x New Ligh Le 
executive capacity. Al Brownell, for ftom Scufi fe pre 

the past year with Advertising Dis- thatixtra something bal g 
plays, has joined the sales staff of the 

Gulf Publishing Co. in New York. - : ————— 
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venesiinoies Pinaud Copy Warns | CNetists Rubbor Comont ay) 


. ‘“ . * 99 An Asset to the Graphic Arts ; 
* Against Rancid Hair Professions-Nationally Used _": 
- = — P bate 3 Grades - Light-Medium and . 
| The dangers of “rancid hair ‘ ° 


- ) fur- Heavy-$2"5 Per Gal Post Paid 
nish the theme for the new advertis- S.S.RUBBER CEMENT © 


: | ing campaign of Pinaud, Inc., New 3438 NO. HALSTED ST 
i” York manufacturer of Eau de Quinine | x ] 
. " ; : hair tonic. —— == ————— : 
4 ae Newspaper and magazine copy is 
: A a 4 scheduled by Lord and Thomas, New d oFFs! 
7 u | i : I I i BM | York, agency handli PLANOGRAPH 2" 


agency handling the account. USERS or 


—_ - ———— 
wit? 
[ [ dings 
. Lewis Joins WBS Set your own display headin 
4 | QLeonard Lewis, formerly radio edi- beard Ls 


tor of Printer’s Ink Publications, has 


a eis Mee joined the World Broadcasting Sys- 
504 Sherman Si’, Chicago _ Pek, Wabash 7820 — tem, New York, in a promotional ca- | TIRRS Ss GCM SA ERIE cy 


pacity. 
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air Trade Law Opponents 


Dig Own Grave by Private 
Brand Campaign: Weintraub 


} poston, April 20.— Fair trade 
laws have started a campaign of 
oyblic attack on advertising, and, al- 
ich the threat is slight, it must 
.ognized and its falseness ex- 


thou 


he 

oat William Hobart Weintraub, 

-o-pu jisher of Esquire, told the Ad- 
sing Club of Boston at its 

weekly meeting today. 

Making special reference to the 


Feld-Crawford Act in New York, Mr. 
Weintraub pointed to the recent 
price-contract aspirin advertisement 
of the R. H. Macy & Co., as described 
in ADVERTISING AGE of April 12. He 
said that if Macy’s premise were 
lirue, national advertisers and adver- 
tising men “would all have to fold 
their tents like the Arabs and steal 
silently away into the night.” 
“The merchandising world is 
Bpretty confused by the whole situa- 
tion brought about by the passage 
of the Feld-Crawford Act,” he said. 
“Two major camps are forming. The 
one opposing these fair trade 
jaws, and led by Macy’s, is already 
well-defined and organized, and is 
Wwheeling into action. The aspirin 


eS i 


b+) ttt t[+++,4/44 


we De Pw tw he 


—— ] 


cir Drote oto or 


Indvertisement was merely the first 
wun of the campaign.” 
Faces Resale Dilemma 

“The other group is but slowly 
merging from its confusion. It is 
aced with the dilemma of how to 

x a resale price high enough to 
keep retailers happy and yet low 
Pnough to get goods across the 
Bounter. This group, national manu- 
Jacturers, national advertisers, saw 
the laws through and then hesitat- 
ed. Macy’s group didn’t hesitate— 
Was never asleep on its feet.” 

The destruction of Macy’s forces 
Would follow its complete victory, in 
the opinion of Mr. Weintraub. He 
Bhowed that Macy’s prices are rela- 
tive, and should the products with 
Which they compete be destroyed, 
then they destroy the attractiveness 
of their own offering. 

“There is no harm in all these 
Rew regulatory bills themselves. But 
there’s harm in the fact that vari- 
Ous interests are using them with 
father odorous implications on the 
@thics of national advertising,” con- 
tluded Mr. Weintraub. 


‘ 


Hupp May Resume 


Ratification of a refinancing plan 
vi Hupp Motor Car Corporation, De- 
troit, has paved the way for early 
resumption of production after a 
year's suspension, The engineering 
Hepartment has on file designs for 
both 1937 and 1938 models. 


Flanigan Changes 


Joseph M. Flanigan, formerly with 
airchild Publications in promotion 
Work, has joined the advertising 
Bales staff of The New Yorker. Mr. 
Flanigan has been with Calkins & 
Holden, Inc.. New York, and Me- 


carsiin Publishing Company, New 
ork, 


Soap, Household 


Groups Lead in 
CBS Time Boosts 


New York, April 20.—Manufactur- 
ers of soaps and household supplies 
recorded the largest rise in radio ad- 
vertising expenditures over the Col- 
umbia Broadcasting System during 
the first quarter of this year, with 
billings of $545,982, an increase of 
119 per cent over the $248,992 figure 
for the same period of 1936. Total 
CBS gross billings for the first quar- 
ter of 1937 were $7,202,654, an in- 
crease of 20 per cent over the $5,- 
982,551 total for the first three 
months of last year. 

Second largest billing increase was 
credited to the food advertisers’ 
group which boosted its 1936 expendi- 
tures 63 per cent. Other increases 
were machinery, 44 per cent; cigars, 
cigarettes, tobacco, 43 per cent; auto- 
motive, 30 per cent; radios, 10 per 
cent; lubricants, petroleum products, 


3 per cent. 


Food Is Volume Leader 


The food group led in dollar vol- 
ume with a total of $1,775,291. Other 


totals included drugs and _ toilet 
goods, $1,466,594; cigars, cigarettes, 


tobacco, $960,754; automotive, $959,- 
069; lubricants, $504,759; confection- 
ery, gum, ice cream, $299,730; radios, 
$196,820; financial, $138,140; station- 
ery, publishers, $67,155; machinery, 
$53,475; travel, hotels, $30,450; house 


furnishings, $27,322. 
Office equipment, which totaled 


$256,300 during the first quarter of 
1936 is missing from this year’s list, 
due to the switch in sponsorship of 
“The March of Time” from Reming- 
ton Rand to Time. 


Chicago Trust Company 
Spurs Real Estate Boom 


Reflecting and encouraging the 
current local upswing in real estate 
activity, the Chicago Title & Trust 
Company last week released the first 
copy in a newspaper and magazine 
business campaign to run through 
July, with a possible pick-up planned 
for fall months. 

All local daily newspapers will be 
used, according to D. H. King, ac- 
count executive, Batten, Barton, 
Dursstine & Osborn, Inc., agency in 
charge of the campaign. 


Adsit in SNPA Post 


Harry B. Adsit, recently resigned 
business manager, Commercial Ap- 
peal, Memphis, Tenn., will succeed 
Joseph Camp as Labor Commissioner 
for the Southern Newspaper Publish- 
ers’ Association on May 1. On that 
date, Mr. Camp will become secretary 
of the Chicago Newspaper Publishers 
Association. 


BE THERE 
When Buyers are Buying! 


ee your goods or services listed in The Advertising 
Market Place so that you will BE THERE when inter- 
__., ested buyers of advertising products and services refer 
‘0 tals popular buying guide to locate the goods and serv- 


‘ces they want to buy. 


‘ 
: 
: 


ADVERTISING AGE 
100 E. Ohio St., Chicago, Ill. 
330 W. 42nd St., New York, N. Y. 


‘ne cost is small and the results excellent. You can reach 
H =e 19,000 regular readers of ADVERTISING AGE at a cost 
‘tess than 32 cents per thousand contacts. 

‘rite for descriptive folder showing specimen ads and 
ecial rates for repeat insertions. 


BOLD COLD MESSAGE 


BUST THAT 


COLD 


WIDE OPEN 


Don’t Merely Check It With 
Half-Way Measures! 


Deal with a cold in earnest. Deal; Third. it reliewes the headach 
with it in seriousness and fever 

A cold is too fraught with dan Fourth, it 
ger to be taken lightly Many « 
case of fu and pneumonia has 
started with nothing more than « 
“common cold 

Treat a cold for what it is—an 
internal infection. Therefore, in- 
ternal treatment 

Treat a cold with a preparation 
made for colds and not @ “cure- 
all 

Grove's Laxative Bromo Quinine 
is your answer to a cold 

It is a cold tablet, made exprese- 
ty tor the treatment of colds and 
not for all kinds of ailments 

it is internal in effect and it 
does four important things 

First, it opens the wels, an 
important step in overcoming a 


‘old 
Second, it checks the infection in 
the system, a vital step 


tones the system an 
helps fortify against further at 
tack. 

These are the four effects a col: 
calls for and in Bromo Quinine yo: 
get them all in the form of a sing 
tablet 

Bromo Quinine tablets now com: 
sugar-coated as well as plain. Th 
Sugar-coated are exactly the sam: 
as the regular, except that the tab 
lets are coated with sugar for pal 
atability 

Bromo Quinine contains nothin, 
harmful and is safe to take. I 
has been proven by more than « 
years of use 

When you feel a cold coming on— 
don't wait—don't procrastinate— 
but go right to your druggist anc 
et a package of Grove's Laxativ: 

© Quinine 

Say ‘No’ to substitutes! 


Typical newspaper copy for Grove's 
Laxative Bromo Quinine employs bold 
headline and no illustration in strong 
seasonal drives. (Story on Page |.) 


Credit Retailers 
Hit Morris Plan, 


Macy Juncture 


New York, April 21-Terming the 
recently announced Morris’ Plan- 
R. H. Macy & Co. tieup to promote 
the theme “Buy Money on Time to 
Buy Merchandise for Cash,” a threat 
to retailers who sell by means of 
open or instalment credit, Credit 
Retailers of America this week 
girded itself for a battle to counter- 
act the new campaign. 

In a communication sent to 15 
New York retail stores, said to be 
representative of the 150 retail credit 
companies constituting the associa- 
tion’s membership, H. Blumberg, di- 
rector of the organization, declared 
that the Morris Plan threat “should 
be met and combatted.” 


Plan Counter-Campaign 


“Our association proposes a confer- 
ence of representative retailers for 
a discussion of ways and means of 
counteracting this campaign,” he 
said. “Tentative plans call for the 
distribution of millions of pieces of 
direct. mail as well as a newspaper 
campaign seeking to publicize the 
position of firms selling on open or 
instalment credit.” 

Among the New York stores con- 


cerned, Mr. Blumberg said, are 
Hearn’s, Gimbel’s, Bloomingdale’s, 
Ludwig Baumann, Sachs Furniture, 


Finlay Strauss, Busch Jewelers, Cas- 
tle Jewelers, Uneeda Credit Cloth- 
ing and Woodehouse. 

Meanwhile, the Morris Plan Co. 
this week proceeded with its circular 
letter promotion outlining its ar- 
rangement with Macy’s. No comment 
was available from Morris officials. 


Cleveland Expansion 


for McCann-Erickson 


A 30 per cent increase in billing 
for the past 12 months has resulted, 
it was announced, in larger quarters 
and added personnel in the Cleveland 
office of McCann-Erickson, Inc., ad- 
vertising agency. 

New members include Don Julien, 
formerly advertising manager, Gray- 
bar Electric Co., New York; Tom 
Powers, previously with Hays Mc- 
Farland & Co., Chicago and Richard 
M. Rairigh, as mechanical production 
manager, recently with Meldrum & 
Fewsmith, Cleveland. 


General Foods Signs 
Walsh for Baseball 


General Foods Corporation has 
signed Ed Walsh, one time pitcher 
of the Chicago American League 
baseball club, as guest announcer for 
its baseball broadcasts over Station 
WIND, Chicago. 

Hack Wilson, of more recent fame, 
has also been signed for one week’s 
broadcast. 


“Monitor” Appears 
The first issue of Millinery Moni- 
tor, a monthly devoted to ideas for 
the sale of millinery, was published 
April 19 by Seymour Mittelmark, 
Inc., New York. The price is 75 
cents. 


SOARING PRICES 
MAY RESULT IN 
RATE INCREASES 


(Continued from Page 1) 
per line per 


million of circulation 
charged by 17 leading weekly and 
monthly magazines is $5.10. Com- 
pare this with the average minimum 
national rate of $3.29 charged cur- 
rently by the 1,989 English language 
newspapers, and remember that this 
average is computed in a field where 
milline rates vary from $1.00 to 
$12.00, and where the bulk of all the 
circulation can be bought for sub- 
stantially less than the average 
quoted.” 

Examination of circulation in- 
creases in the daily newspaper field, 
Mr. Friendly went on to say, still 
further justifies an advertising rate 
rise. He quoted figures showing that 
between 1933 and 1936 daily English 
language newspaper circulation in 
the United States rose 14.5 per cent. 
During the same period rate in- 
creases of only 10.1 per cent were 
put into effect. In 1933 the milline 
rate was $3.42; in 1934, $3.31; in 
1935 and 1936, $3.29. Thus, he con- 
cluded, the milline rate in news- 
papers has dropped 13 cents in four 
years. 

Opportunities for greater advertis- 
ing revenues for newspapers exist in 
urging business leaders to tell the 
story of American industry and the 
part it plays in our social and eco- 
nomic lives, using the newspaper as 
the advertising medium, Mr. 
Friendly pointed out. He termed 
such a campaign a “story that must 
be told and constantly retold if a 
proper understanding is to be devel- 
oped between employer and employe 
and if the American system is to sur- 
vive.” 


Facets of Problems 


An analysis of wage policies in the 
newspaper industry showed that in 
1936 advertising lineage was only 71 
per cent of 1929, while the 1936 aver- 
age wage for printers, mailers, press- 
men and stereotypers was 3 per cent 
above 1929. It was also shown that 
the cost of living in 1936 was only 
82.8 per cent of 1929. The hourly earn- 
ings of males, skilled and _ semi- 
skilled, in newspapers and _ periodi- 
cals, have always exceeded hourly 
earnings of those of comparable skill 
in all industry, the report said. Ad- 
ditional figures were presented to 
show that industrial production in 
1929 topped advertising lineage by 
12 points, in 1933 by 14 points, in 
1936 by 29 points. At present, it was 
said, industrial production is 38 
points above 1932 while the advertis- 
ing gain is only 9 points. 

Stressing the rise in payrolls as 
one of the factors contributing to the 
necessity for rate increases, the 
Standing Committee declared: 

“The newspaper business has no 
new machinery replacing men and so 
faces no economies in improvement 
of per-man productivity. By the na- 
ture of its public service it must 
maintain an astonishing continuity 
of employment, even in adversity. It 
faces a prospect of lineage never 
returning to former total volumes, 
and realizes there is no possibility of 
expanding advertising prices to bear 
higher operating costs. With such 
prospects, and already affording 
skilled and _ semi-skilled workers 
hourly earnings 59 per cent higher 
than earnings of workers in all man- 
ufacturing industries, a vast amount 
of ‘leveling upward’ is necessary to 
justify further increases of news- 
paper wage rates.” 

The upward trend in newsprint 
prices was discussed by the A.N.P.A, 
paper committee, headed by William 
G. Chandler, Scripps-Howard news- 
papers, which cautioned publishers 
against making future commitments. 
Pointing to the $7.50 per ton in- 
crease announced recently by Inter- 
national Paper Co., the committee 
declared that this brings to 25 per 
cent the increase in newsprint prices 
during the past three years. 

A resolution, offered by Mr. Chand- 
ler, and seconded by Col. Frank 
Knox, Chicago Daily News, provid- 


jing for creation of a new committee 


to be known as the Southern News- 
print Committee of the A. N. P. A., 
was unanimously adopted. The new- 
ly created body will be charged with 
responsibility of co-operating with 
the Newsprint Committee of the 
Southern Newspaper Publishers As- 
sociation and with interesting capi- 
tal in Southern newsprint projects. 


Hail Southern Paper 


Impending advent of Southern 
pine newsprint was heralded by Col. 
Knox on the floor of the convention 


as an effective deterrent to rising 
newsprint prices. 
The sole optimistic note in the 


sessions devoted to labor and ma- 
terial costs and also in the im- 
promptu corridor discussions of the 
same subjects was the emphasis on 
development of Southern newsprint 
production on a large scale. 

James G. Stahlman, publisher of 
the Nashville, Banner, chairman of 
the newsprint committee of the 
Southern Newspaper Publishers As- 
sociation reported virtual completion 
of arrangements for construction of 
the first Southern pine newsprint 
mill “somewhere in East Texas.” 
Site of the East Texas mill has not 
been definitely fixed, pending com- 
pletion of timber surveys now under 
way and drawing to a speedy conclu- 
sion. 

While it is 
figure definite 
newsprint 
every 


held impossible to 
prices for Southern 
at this stage, there is 
reason to believe, according 
to Mr. StahIman, that the recent 
speedy development of plans for 
Southern pine production will help 
to guard publishers against price sit- 
uations such as those obtaining 
while United States newspapers 
were so largely dependent upon Can- 
adian spruce production. 

Thursday night, 1,000 newspaper 
executives gathered at the Bureau 
of Advertising banquet presided over 
by Amon G. Carter, publisher of the 
Fort Worth Star-Telegram. J. Edgar 
Hoover, chief G-man, and Howard 
Imrie, Columbus Dispatch, Columbus, 
O., were banquet speakers. 


A REAL ASSET 
“ 


And so it is! . . . Comfort that 
helps to guard your health and 
strength. Comfort that keeps you 
at the top, to enjoy every min- 
ute of your stay in New York. 
Comfortable, modern rooms, with 
every facility for your restful 
enjoyment. Smooth, efficient 
service. Rates begin at $3.50. 


Lexington Features 
Every room with radio and bath. 
3 blocks from Grand Central. 
Near Radio City and smart 
shops. Garage in connection. 


Famous orchestras play nightly 
in the gay Silver Grill. 


HOTEL 


LEXINGTON 


48th STREET at LEXINGTON AVENUE, N. Y. 
. Charles E. Rochester, Manager 
National Hotel 
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When the Clipper Clips the | 
hiskers of Father Time © 
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(Written especially for Mr. Wong Man Tat— 


20 Queens Road— Hongkong) R 


R. TAT, you may not be an avid and regular 
reader of Advertising Age, so a specially em- 
bossed copy is being mailed you today, because we 
want to tell you what these American photographs 
are all about—and ask a favor. 


O. K., Mr. Tat, let’s go. 


First, note the broad grin upon the face of the 
P.& A. Service man. He’s having his picture taken— 
and he knows it. In his sturdy hands, Mr. Tat, repose 
the first rush shipment of newspaper mats ever shot 
across the Pacific in six days! Show them—with pride 
—to your esteemed superiors, Messrs. Muller & 
Phipps, Borg-Warner distributors in far Cathay. 
Then rush them by 'ricksha to the Hongkong papers, 
because many a bally toff up on The Peak awaits 
their message in his favorite palladium of the peo- 
ple. As, too, will many users of Norge products. 


Now, sir, run your eager Oriental orbs up to the 
zippy centerpiece. 


There are portrayed a handsome Chinese flapper, 
a beautiful stewardess, several business men who 
are trying not to appear camera conscious, and 
the United Ship that took these record-setting ship- 
ments out of Chicago town, headed for Alameda. 


We could give you their left-to-right captions, but 


PARTRIDGE & ANDERSON COMPANY 


Telephone Harrison 3732 + 712 Federal Street + Chicago, Ill. 


NICKELTYPES e TENAPLATES 


G 
ad 
the chances are you'll never meet anyhow—so let's M 
rush on to our climax and the favor we want to ask. me 


Here in our top right snapshot, Tat, is the real nub 
of the story—the good old whisker clipper hersel! 
—the Pan-American China Clipper that takes of 
from Alameda, California, on the twenty-first o/ 
this man’s month—and lands in your fair seaport 
just six days later. 


As Henry Ford once said in national space, Tat, “cas 
your eyes to the skies” on the twenty-seventh—and 
geta thrill! You'll be looking at history on the wing 

Six days, Tat—count ‘em! Mister, that’s splitting 
the stratosphere! 

And are we proud to be the first crafters of Dired 
Pressure Precision Mats to take part in this histori 
cal event! And that brings us to the favor: 

As you have already read—and as your Caucasiat 
brothers from Missouri can prove—the bordet, 
translated, says “Boy, That’s Service’—and with 


out any accent, too. 


If you agree, cable us at our expense—and mail 
tear sheets of insertions, because we're doggone 
proud of our Tenaplate mould process that makes 
newspaper ads a pleasurable daily relaxation fot 
him who runs and reads. 
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PHOTOGRAPHIC REVIEW OF THE WEEK 


™~ 


LEADERS OF ADVERTISING JOIN IN CELEBRATION OF CLEVELAND CLUB'S 35TH BIRTHDAY 


Roving around the 35th anniversary celebration of the Cleveland Advertising club, the candid cameraman caught Louis B. Seltzer (upper left), editor, Cleveland Press, in conversation with Allen L. Billingsley, 
president, Fuller & Smith & Ross, Inc. Next are Fred Sowers, Cleveland Rotary Club secretary and John F. Patt, Station WGAR Manager; Charles Mears, Cleveland Advertising School dean and Charles L. Eshleman, 
Griswold-Eshleman Co. president; Dr. Kenneth Dameron, Ohio State University professor of advertising (middle left); Fred Gamble, Four A's executive secretary; Stanley A. Knisley, Republic Steel Corporation 
advertising director; Allan ‘Brown, Bakelite Corporation and ANA board chairman; and Sterling E. Graham, Cleveland Plain Dealer advertising manager and president of the club. Charter members Albert H. : : 
Madison (left), president, W. M. Gates Co., Cleveland, reminisces with Will Sheldon Gilbert, Aetna Insurance Co. and Clyde Norton, Fuller & Smith & Ross vice-president, while Ruth Kirkhope, Parade Studio e 
model, hangs a picture of herself in the advertising exhibit at the celebration, and Richard Roth, William Taylor & Son, Cleveland, Earle O. Pearson, A. F. A. executive director and Louis Ott, Ohio Brass Co., adver- 

tising manager, obviously enjoy participation in the fete. (Stories on Pages 16 and 34.) 


PALMS FOR ADVERTISING ILLUSTRATIONS PRESENTED BY ART DIRECTORS' CLUB 


Theys mostly out 
since they got that new 
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Medals for adve 


rtising art achievement were awarded these creations by the Art Directors’ Club at the 16th annual exhibition in New York now in progress. Upper left is color painting award winner for Thomas A. 


Edi ae 
he through Federal Advertising Agency, New York, with C. Peter Helck, artist and Hugh |. Connet, art director; Ford Motor Co. Kerwin-Fulton poster medal winner through McCann-Erickson, Inc., New 
lina oward Scott, artist and Stanford Biggs and Mr. Scott, art directors; best black and white illustration, (lower left) for Parke-Davis Co. through Young & Rubicam, Inc., New York, Robert Riggs, artist and F, 


20, art director; best design of a complete advertisement for Hiram Walker & Sons, Inc., through Fletcher & Ellis, Inc., New York, Lester Beall, art director and artist; best photographic illustration, Scripps- 
Howard Newspapers through Lennen & Mitchell, Inc., New York, Myron C. Perley, art director, and Lejaren Hiller, photographer. 
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e, Advertisement running in The American News : 
Trade Journal for April. After only 20 weeks of : 
printing LIFE, the Publishers can make that amaz- 


ing statement. Some magazines sell for a higher : 
price than LIFE; other magazines sell more copies; 
but this ten-cents-a-copy picture magazine, with 

its nation-wide sellouts now over 497,000 each : 
week, is bringing the top dollar volume of business : 


to the newsstands. 
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